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ERIE Aston Humps 


PUSH-PULL-double action 
9 mr ar can RE RRR RRR RIES 


GALLONS 


per 
100 “PUSH-PULLS”’ 


Series 1600-10 


Cutaway view. 


Optional-die cast alumi- 
num base with 1 inch 
inlet and sliding bushing 











Easy action piston travels only 2 inches and 
delivers about 23 gallons at 100 “‘push-pulls”’. 
HOUSING of heavy die cast aluminum — 
CYLINDER of aluminum—Both Housing and 
Cylinder are anodized to prevent corrosion. 
PISTON CUP of “Hy-Car”’ impervious to 
petroleum products—PACKING of molded 
graphite—INLET and DISCHARGE VALVES 
are brass with cadmium plated steel springs. 
BASE cast iron with 1} inch and 2 inch male 
threads—1 inch suction pipe. Choose from 
13 models. Ask for catalog and price list. 


ERIE METER SYSTEMS, INC. 
Exie, Pennsyluania 
CHOOSE FROM 13 MODELS 





Model 1621-30 Double 
Action Pedestal Pump 
for mounting on island 
or platform, complete 
with flow type totalizing 
meter, 20 gallon dial and 
34,” x 8’ static wire Hose 
and Nozzle. 


First TO MOTORIZE GASOLINE Pumpc 


=A ERIE 


FIRST WITH M-P SYSTEMS 


Model 1611-10 Double 
Action Barrel Pump in- 
cludes 34” x 8’ static wire 
Hose and Nozzle. 

















The secret of flying a B-36 


The Strategic Air Command tells us the average age of the First Pilot on a B-36 
is 32 years. (This would have made him an old man among World War II fliers. 
He ranks captain, major, or better. And he has an average of 3,800 hours’ air 
time to his credit in multi-engine aircraft. The “‘secret”’ of flying a B-36 is the 
good judgment that comes only from experience. 

In this respect, we think it’s interesting to note the similarity of flying such an 
aircraft to working on the intricate problems of relating fuels to engines. Here, 


too, there is simply no substitute for years of intensive and specialized experience. 


Continued on next page 
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The secret of flying a B-36 


Continued from preceding page) 


That’s why we think you will be interested to know that the key men in 
charge of engine-fuel studies at Ethyl have an average of 19 years’ experience in 
their individual specialties. When they engage in any cooperative work or con- 
sultation with you, they draw on a rich background of thousands of hours of lab- 
oratory work and millions of miles of road tests. And, as an organization, Ethyl 
Research Laboratories have worked closely with the petroleum and automotive 
industries for 31 years. 


These years of experience give Ethyl a special insight into the complex prob- 
lems of relating engines, fuels and lubricants . . . an insight we believe adds con- 
siderably to the value of ‘“‘Ethyl’’ antiknock service. 


ETHYL CORPORATION 


NEW YORK 17, NEW YORK 


WORTH NOTING 


Compression ratios as high as 

30 to 1 have been used in asin- 

gle-cylinder engine designed 

by Ethyl] for fuel research. 
Ethyl’s service to customers began the 
very first day ‘‘Ethyl” gasoline was in- 
troduced 31 years ago. All that day, 
February 2, 1923, two engineers, who 
had worked on the development of 
“Ethyl” antiknock compound, were out 
on the service-station driveway helping 
to sell the new gasoline. 


Ethyl’s network of manufacturing plants, 
terminals and leased tracks assures 
prompt delivery of “Ethyl” antiknock 
compound to refiners at any point in the 
compass. 


Ethyl Service is backed by 31 years of antiknock experience 








po you go dll {Ne Way 


with quality control? 


FTER so carefully maintaining the highest pos- 
Fert standards of quality during the manu- 
facture of your products, it will pay you to pro- 
tect that product quality during shipping, too. 
USS scale-free, rust-inhibited Drums will keep 
your products clean and uncontaminated. There 
is no grease, dirt or scale in a USS Steel Drum 
to affect its contents. A surface absolutely clean- 
physically and chemically—is covered with a 
tightly adherent, truly effective rust-inhibiting 


coating. 
This means that USS Steel Drums are better 
for you .. . better for your customers. It means 


that you now have a dependable means of guard- 
ing the quality of your products after they leave 
your plant... that you can now take advantage 
of the great strength and durability of steel drums, 
and at the same time, be sure of contamination- 
free shipment and storage of products. 


United States Steel Products fabricates stainless, 
galvanized, tinned, painted and decorated drums 
and pails. Furnished in capacities from 21% to 110 
gallons, with a variety of fittings and openings to 
fit your particular requirements. 


WRITE FOR FREE BROCHURE 


For additional information on this quality steel 
drum write to us at New York for this full-color 
brochure, “USS Drums—100% Scale-free and 
Rust-inhibited.”’ 





UNITED STATES STEEL PRODUCTS 
DIVISION 


UNITED STATES STEEL CORPORATION es ae « 
30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. It's better te Ship in Steel 


Los Angeles and Alameda, Calif. - Port Arthur, Texas * Chicago, Ill. 
New Orleans, La. - Sharon, Pa. 


USS STEEL DRUMS 
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“Surgery” service for 


GATX tank cars 


For minor or major repairs, GATX tank cars have their own "hospitals." More than 30 





General American car repair shops are located throughout the country, so that no car 
is ever more than a few hours away from professional tank car maintenance. These 
shops have experts to service the 200-plus different types of. GATX tank cars. They 
have the necessary tools, jigs and fixtures; the testing equipment; and parts 


inventories. All work can be done under A.A.R. and I.C.C. specifications. 


When it comes to keeping the 47,000 cars in the GATX tank car fleet rolling, General 
American's car repair. shops work with the engineering and traffic departments to give 
shippers more dependable service for transporting liquids in bulk. 





GENERAL AMERICAN TRANSPORTATION CORPORATION 
135 South La Salle Street, Chicago 90, Illinois 
Car repair shops throughout the U. S. A. Offices in principal cities 
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Behind Our Headlines 


QUESTION — How many fingers 
would a man need to tote up the num- 
ber of states from which orders haven't 
been received—yet—for the reprint 
booklet of NPN’s series on jobber 
estate planning? 


ANSWER—Just four. 


QUESTION—What are the missing 
states? 

ANSWER — Colorado, Nevada, 
New Hampshire and Utah—but they'll 
be heard from before very long. 


QUESTION—How many booklets 
have been ordered? 


ANSWER — At last count, more 
than 4,000. 


QUESTION—Is that an impressive 
figure? 

ANSWER—You can bet it is, and 
the more so because the biggest part 
of the total represents orders for from 
one to six, eight or 10 copies. 


QUESTION—Anything else signifi- 
cant? 

ANSWER—Well, yes—the fact that 
reader interest isn’t confined to the 
U. S. alone. Among orders so far are 
one from Mexico and two from 
Canada. 


QUESTION—wWhen will you mail 
the booklet to those who have ordered 
it? 


ANSWER—Within the next couple 
of weeks, barring an unexpected hitch. 


—Herbert A. Yocom 
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Here’s the pail 
that customers 





The Tri-Sure* 2%’ Threaded Spout 
gives your pails a definite sales value by 
providing a strong rigid spout for pouring. 
This Tri-Sure spout retracts for fast filling 
through large opening. 








The Tri-Sure nozzle for this spout receives a 
tamper-proof seal and is threaded for the 
Tri-Sure screw cap. These screw caps can be 
furnished lithographed. 


Modernize your containers with the closure 


that makes your filling easier, builds good will 


—and business. On your next pail order oo Se coerce whnlamaaane 
. y pa ° The Tri-Sure Nozzles, 


specify the Tri-Sure Threaded Spout. Flange, Plug ra LOS U R t Ss Spouts, Seals 
and Seal and Capo 
*The “Tri-Sure” Trademark is a mark of reli- : 
ability backed by over 30 years serving industry. 


AMERICAN FLANGE & MANUFACTURING CO. INC., 30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 
Tri-Sure Products Limited, St. Catharines, Ontario, Canada 
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AHEAD OF THE NEWS 


Union Merger Troubles—aA single, powerful oil work- 
ers’ union is a lot farther off than many think, according to 
one oil company industrial relations chief. He sees the pro- 
posed Oil and Chemical Workers International Union as 
nothing but an effort by the present CIO International to 
get many new members. He thinks local union leaders 
(especially in the AFL) will have to do a strong selling job 
with the rank and file membership before any merger of 
Independent oil unions becomes a reality. And he believes 
any move to take in service station employes is sure to 
incur the wrath of Dave Beck’s AFL Teamsters. 


Richfield in Premium Parade—A new premium gaso- 
line will be announced June 1 by Richfield Oil Corp., Los 
Angeles. The largest promotion effort in Richfield’s history 
will guarantee that the new premium “will outperform any 
gasoline now being produced.” Richfield also will use a new 
gasoline merchandising gimmick aimed at stealing a jump 
on competition. It’s being kept under wraps until June 1. 


Additive for Regular—Frontier Refining Co., Denver, 
is putting RTG additive into its regular grade gasoline 
(83 octane). RTG, reputedly containing tricresyl phosphate 
has been in Frontier’s premium grade (90 octane) for eight 
months. Promoting the two gasoline will be the biggest 
advertising campaign in company history. It will use news- 
papers, farm papers, trade papers, radio, television, and 
painted highway boards. 
° 


Job Ahead for Jersey—Standard Oil Co. (New Jersey) 
estimates it must invest $20 million a year merely to meet 
rising demand for its products. This does not include any 
effort to win a greater share of the total market. And Jersey 
believes it must increase output by 80,000 b/d annually in 
the near future. The company also sees a tremendous mar- 
ket potential overseas—where oil use is far below the U. S. 
rate, but where demand is gaining much faster (percentage- 
wise) than in the U. S. 
” 


Italy Curbs Refineries—The Italian government re- 
portedly is calling a halt to new refinery construction in 
Italy. Reasons: Present refining capacity of 400,000 b/d 
is far more than enough for the country’s needs, and mar- 
kets are getting hard to find for oil exports. 


6.5¢ Cost Edge—A small but tough West Coast jobber 
says he will be able to meet any competition because it 
costs him only 3.5¢ a gal. to sell gasoline—compared to 
10¢ for the majors, with their much greater overhead. The 
6.5¢ differential gives him plenty of room to undersell the 
majors and still realize a profit. 
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Gasoline Ads Criticized—Standard of Ohio thinks that 
much of the recent gasoline advertising has been “unsound 
and confusing to the public” and will bring only “temporary 
benefits” to the advertising oil companies. Samuel H. Elliott, 
Sohio sales vice president, says “claims have been made for 
qualities that are difficult, if not impossible, for the average 
motorist to detect.” He asserts that “at the right time we 
may introduce with appropriate sales promotion new prod- 
ucts that have exceptional merit.” But he adds “we believe 
it is in our long-run interest to maintain the character of 
our company, rather than to gain a temporary increase in 
sales by advertising our really superior gasolines as some- 
thing with the zip of a comet and exhaust fumes of Chanel 
No. 5.” 


Oil Imports Future—The U. S. in 20 years “will have to 
depend much more than presently on oil imports,” accord- 
ing to Dr. G. M. Lees, former chief geologist of Anglo- 
Iranian Oil Co. He thinks more than half of the world’s 
oil will have to come from the Middle East. Lees sets 1974 
world demand at 26,800,000 b/d—more than double 
today’s 12,500,000 b/d. He adds that the U. S. now pro- 
duces 49% of the world total, but does not appear able to 
meet demand in 20 years. 


Price Probe Doubtful—The Senate Smal! Business Com- 
mittee probably won't hold hearings on the New Jersey 
price war unless it can find an angle having national im- 
plications. Dealers have asked for an investigation. But 
the committee doesn’t want to get involved in a purely 
local situation. So it is now anxious to learn if price 
complaints from New Jersey parallel those that led to the 
committee’s West Coast hearings last year. 


Hot Octane Competition—The gasoline quality race 
will put Independent refiners “in pretty bad shape” unless 
they build new refinery units, warns Woodrow Kreiger, 
president of Douglas Oil Co., Los Angeles. He predicts the 
average octane rating of premium gasoline in California will 
rise to 94 by the end of this summer. Douglas Oil itself 
placed a new 2,500 b/d Atlantic Catformer on stream this 
March at its Bakersfield, Calif., refinery. 


Synthetic Oil Horizon—Motor fuel made from oil shale 
may be competitive with fuel made from petroleum within 
“a few years,” according to the Bureau of Mines. But the 
bureau says “much more research” is needed to insure reli- 
able techniques and cost figures. The Bureau estimates that 
potential oil production from coal is about 10 times that 
from oil shale. But it believes shale will be used in the first 
synthetic liquid fuels plants because of “the appreciably 
lower cost of production of motor fuel from shale.” 


For more Ahead of the News 
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Integral HP, Polyphase, 


Fan-Cooled 
Proof* Motor 


*Underwriters’ approved 
for Class 1, Group D 
hazardous locations 
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, Explosion- 


At hundreds of thousands of points in 
the nation’s far-flung petroleum distribu- 
tion system LELAND explosion-proof* 
motors supply safe, dependable power to 
pumps handling volatiles. 

In bulk plants standard LELAND in- 
tegral horsepower, fan-cooled, explosion- 
proof* motors power leading makes of 
transfer pumps. In -service stations 
throughout the country more than half 
of all the gasoline dispensing pumps are 
driven by LELAND fractional horse- 











power explosion-proof* motors especially 
developed for that purpose. 

Tank truck delivery of volatile liquids is 
speeded by hose-retracting reels powered 
by a special battery-operated explosion- 
proof* motor ...most recent contribution 
of LELAND’s creative electrical engi- 
neering to the petroleum industry’s need 
for motors, standard and special, from 
1/6 to 5 horsepower. For your own par- 
ticular motor requirements contact your 
near-by LELAND representative. 


Ay) products are better... by design 


*LELAND (J) ELECTRIC® 


DAYTON I, OHIO 


Division of AMERICAN MACHINE & FoUNDRY COMPANY, New York 
In CANADA, Leland Electric Canada, Ltd., Guelph, Ontario 
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Leland Explosion-Proof 
Motors power the pumps 


that move volatile liquids! 
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AHEAD OF THE NEWS 


Oil Need Growing—U. S. demand for oil products five 
years from now will be 20% greater than present demand, 
predicts Henderson Supplee, Jr., president of Atlantic Re- 
fining Co. He thinks demand will be up 35% in 10 years. 
As a result, Supplee says, Atlantic plans a “continuing large 
program of capital expenditures for the next few years.” 
The company’s proposed expenditures in 1954 total $84,- 
000,000. Supplee states that although a “large share” of his 
company’s capital outlays will be for production, there will 
be a “continuous” competitive need for spending in refining 
and marketing. 





Synthetics Plant Ready—The world’s largest oil-from- 
coal plant will start operating in South Africa in June or 
July. It will be able to produce annually 55 million gal. of 
gasoline and 16 million gal. of other products, including 
Diesel oil and fuel oil. In addition, the plant will provide 
South African industry with 17 valuable by-products, most 
of which are now imported. On the list are solvents for the 
paint and chemical industry, creosote, pitch, ammonium 
sulfate, phenols and waxes. 


Reforming Expansion—First catalytic reforming unit in 
Kentucky will be built by Ashland Oil Refining Co. at its 
Catlettsburg refinery. The company has completed licensing 
arrangements with Houdry Process Corp. for a 6,000 b/d 
Houdriformer. The unit will bring total licensed Houdri- 
former capacity in the U. S. and overseas to more than 
60,000 b/d. 


Security in Stations—Another California jobber has now 
decided that the only way he can have a guaranteed market 
is to own his outlets. Having lost some accounts to supplier 
companies, he is basing his business on stations he owns. 
His program is to expand gradually by acquiring strategic 
stations or sites. 


NPN Staff 


Refinery Taxed to Death—Speculation in the East is 
brisk on the site of Tide Water Associated’s new 100,000 
b/d refinery. The company is pulling up stakes at Bayonne, 
N.J., after 66 years—leaving an 87,500 b/d plant behind. 
One reason is that the company needs more room for 
expansion. More significantly, it’s a case of a city govern- 
ment taxing one of its best citizens right out of town. 
For years, Tide Water has been threatening to move. 
Bayonne officials have persuaded the company to stay, 
only to make tax conditions worse. When Tide Water 
reached the decision to leave, its tax bill ran $1,800,000 
a year. At that rate, the company figures taxes on a new 
plant would be $3,000,000. Competitive refineries in neigh- 
boring states pay only $500,000 to $600,000. Told of the 
decision, the Bayonne mayor said, “This is a surprise and 
a disappointment.” Replied a Tide Water representative, 
“Perhaps a disappointment—but it shouldn’t be a sur- 
prise.” Tide Water reportedly has three or four new sites 
in mind. But it won't announce the choice until the land 
is sewed up. 
e 


Refinery Workers Worried — Consternation prevails 
among employes at Tide Water Associated’s Bayonne, N.J., 
refinery now that President D. T. Staples has announced 
the company will abandon the big plant. The Tide Water 
Employes Assn. is trying to sidetrack the move because the 
workers’ future is uncertain. There is talk that skilled vet- 
erans will move to the new refinery when it goes on stream. 
Tide Water itself has not disclosed how the employe situa- 
tion will be handled. But it’s definite that management 
won’t back away from the move, regardless of pressures, 
because the decision was based on comprehensive studies 
by economists and engineers. 
. 


More Outlets in Rockies—Union Oil of California is 
expanding its retail gasoline distribution to the eastern 
border of Idaho. The company is now selling through 26 
stations of Forde Johnson Oil Co., of Idaho Falls, which 
plans to build more outlets in southeast Idaho. Union Oil 
also will soon open two new stations in western Wyoming. 
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WAYNE 
THREE-POST 
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THERE’S A MODEL “STATION-ENGINEERED” TO YOUR 
NEEDS FOR LONGER LIFE... GREATER STABILITY 


Wayne lifts are “station-engineered” for years of dependable service 


and easy maintenance. Boxed in super-structures offer increased 
strength. 


GREATER STABILITY is achieved by specially engineered bear- 
ing design which provides greater span between bearings. Operation 
is smoother, heavier loads can be lifted with less power. Friction 
cylinder traverse is greatly reduced. 


POSITIVE CONTROL is assured in lifting and lowering vehicles. 
Automatic air elimination (on full hydraulic types) and bearing 
design provides smooth safety at every level of operation. 


There’s a Wayne lift to meet your exact needs . . . single, double 
or three post types. Drive-on, free-wheel, or frame hoist types. 
Semi or full hydraulic operation on all but the frame hoist. Take 
the step to more lift profit . . . write for full data on Wayne lifts. 


THE WAYNE PUMP COMPANY 


SALISBURY, MARYLAND ° TORONTO, CANADA 








STATION-ENGINEERED 
PRODUCTS 
include 


Complete line of 
single and double 
computing dispens- 
ing units, remote 
multi-pump systems, 
truck and bus high- 
gallonage pumps. 





AIR COMPRESSORS 


Two-stage (high 
and low-pressure) 
and single-stage. 
Tank-mounted; 
. quiet, smooth-run- 
ning, completely 
automatic. 


Horizontal Type 
Vertical Type 


Retriever reels for 


air, water, oil, 
greases; Enclosed- 
type or open. In- 
stalled on wall, 
floor, ceiling or on 
an island. 


DISPENSING 
EQUIPMENT 


High boys, tank 
units, dispensers for 
oil, gasoline, kero- 
sene, alcohol, and 
greases. 
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WASHINGTON 


Rathbone Scores for the Oil Industry 


It would not be surprising to find 
that the oil industry last week may 
have won some new friends among 
the newspaper corps in the nation’s 
capital. If so, credit should go to the 
strapping (6’-3”) president of Jersey 
Standard, Monroe Jackson (Jack) 
Rathbone. 

As a rare industrial guest before the 
National Press Club (which almost 
always confines its luncheon speakers 
to political or governmental digni- 
taries), Rathbone had a big selling job 
to do on some highly critical and 
analytical “buyers.” 

He got off to a good start with a 
brisk, fast-moving prepared address 
spelling out the important role oil is 
playing in industrial technological de- 
velopment and economic advancement. 
Occasional departures from the text 
helped stamp him as a big, human guy 
trying to do a big, decent job. 

Referring to the glowing prospects 
for oil and gas in the highly-competi- 
tive home-heating market, Rathbone 
slipped in the aside that “we still 
haven’t found anybody who likes to 
haul out ashes.” 

He didn’t try to side-track a single 
question and stuck his neck out on 
subjects ranging from imports, for- 
eign arrangements, national fuels 
policy to domestic competition. 

To the one or two questions he 
couldn’t answer, he admitted lack of 
knowledge. And his answer to one 
stickler, in particular, won him a warm 
response. Somebody wanted a simple 
answer as to whether he approved of 
the Republican policies—all of them. 
Rathbone’s understanding reply was 
that it would be as futile to try to 
answer that as it would be to stand 
up and declare that “I can lick every 
S. O. B. in Arkansas.” 

All in all, the newspaper impression 
of the oil industry and its leaders surely 
didn’t suffer as Jack Rathbone left the 
Press Club auditorium to the accom- 
paniment of a standing ovation. 


Dieselization Snag 


Military studies looking toward 
greater dieselization apparently haven't 
been able to get around one big stum- 
bling block—the need for establishing 
supply lines for two fuels, gasoline and 
Diesel. 

Some of the top brass would like to 
see the Army, for example, convert its 
heavier equipment (tanks, trucks) to 
Diesel for economy (and greater effi- 
ciency under certain conditions). 


NEWS 


Smaller units (jeeps, for example) 
would have to continue using gasoline, 
since we still do not seem to have a 
Diesel engine developed that can oper- 
ate satisfactorily below the heavy 
truck class. 

But how can you hope to provide 
for the wartime supplies of both gaso- 
line and Diesel (separate storage, 
transportation, handling, etc.) when 
the one product, gasoline alone, pro- 
vides such a terrific logistics problem? 

Another big problem is product 
availability. If the military went to 
Diesel, could the domestic industry 
economically meet these added re- 
quirements—or meet them at all in 
time of war and still provide for essen- 
tial civilian needs? 

Complicating the availability prob- 
lem is the question of whether military 
requirements, in accordance with its 
tough specifications, would have to be 
met mostly from straight runs. There 
are some doubts as to whether cracked 
Diesel can do the trick. 

No conclusive results have come yet 
from current studies to compare com- 
patibility of straight run and cracked 
oils. 

The military hasn’t abandoned pos- 
sibilities for greater dieselization but 
the prospects now don’t look too good. 


Waiting and Watching 


Pressure is beginning to develop be- 
hind the proposal for international 
utilization of a new method for lique- 
fying and transporting natural gas 
under atmospheric pressure (and ex- 
treme cold). 

Several international corporations 
(not currently involved in oil and gas 
operations) are showing interest. An- 
other industrialist is willing to put 
money into the idea and has ap- 
proached major oil companies in New 
York as to the possibility of so utiliz- 
ing Middle East gas for supplying 
Western Europe and the Mediterranean 
nations. 

But indications are that the oil com- 
panies aren’t inclined to rush into any 
such proposal. They are watching the 
domestic operation soon to be in- 
augurated on the Mississippi River 
(see April 15 NPN, page 15). That 
would have to pan out as a fool-proof 
proposition, apparently, before the 
industry would lean kindly toward any 
Middle East-to-Europe operation that 
would involve an investment of hun- 
dreds of millions dollars. 


—NPN Washington Staff 
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WEEKLY PETROLEUM STATISTICS (APD Week Ended 


Primary Stocks 


Finished and unfinished gasoline (thous. bbl.) 


Distillate fuel oil (thous. bbl.) 
Kerosine (thous. bbl.) 

Residual fuel oil (thous. bbl.) 
Crude oil—B. of M. (thous. bbl.) 


Refinery Activity 


Crude runs to stills (thous. bbl. daily) 
Foreign crude included (thous. bbl. daily) 


% of refinery capacity operated 


Refinery Output 


Gasoline (thous. bbl.) 
Kerosine (thous. bbl.) 
Distillate fuel oil (thous. bbl.) 
Residual fuel oil (thous. bbl.) 


Crude Supply 


U.S. crude oil production (thous. bbl. daily) 
Crude oil imports (thous. bbl. daily) 


mx) MONTHLY MARKET TRENDS 


Petroleum products in secondary storage (thous. bbl.) 
Exports of crude and refined products (thous. bbl.) 
Average station gasoline price, ex tax (¢ per gal.) 


Gasoline consumption (million gal.) 
Service station building permits (number) 
Passenger cars—domestic shipments (thous.) 


Trucks and buses—domestic shipments (thous.) 
Automotive replacement tire shipments (thous.) 


Replacement battery shipments (thous.) 


Oil burner shipments (thous.) 


May 1, 1954 


177,058 
61,405 
19,680 
43,583 

274,003 


6,675 
616 
82.4 


22,567 
2,199 
9,067 
7,918 


6,519 
494 


Latest Month 


46,831 (Feb.) 
9,965 (Feb.) 
21.60 (Apr.) 
3,633 (Jan.) 

370 (Feb.) 
510 (Mar.) 
85 (Mar.) 
4,350 (Mar.) 
1,421 (Feb.) 
43 (Feb.) 


NPN PRICE AVERAGES* 
Refinery/Terminal 


¢ per gal. 


May 7 Apr. 9 May 4 
1954 


1954 


Gasoline 11.85 
Kerosine 10.36 
Distillate 8.96 


11.85 
10.48 
9. 
Residual 3.90 3 
8. 
6. 


09 
4 principal 
products 8.96 
Lube oil 16.98 1 
Crude at 

well ($ 

per bbl.) 2.82 2.82 


93 
99 
98 


1953 
11.65 
10.01 
8.53 
3.47 


8.65 
17.73 


2.63 


* Weighted average price, prin- 


cipal markets. 


Week Ended 
Apr. 3, 1954 


179,674 
59,551 
17,447 
43,718 

268,547 


6,761 
568 
83.5 


22,858 
2,233 
10,058 
8,025 


6,378 
513 


Previous Month 


49,951 
10,165 
21.60 
4,104 
355 
425 

70 
3,557 
1,788 
45 


Week Ended 
May 2, 1953 


156,391 
61,087 
19,624 
38,989 

279,569 


6,949 
701 
90.8 


22,905 
2,532 
9,942 
8,457 


6,183 
672 


Year Ago 
47,419 
12,754 
20.77 
3,632 
227 
546 
122 
4,598 
1,162 
45 
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SUPPLY AND DEMAND 


sufficient to last 46 days, compared 


4 
t 7 t e 
Days’ Supply—Finished and unfin- 
ished gasoline stocks April 30 were 


with a 42-day supply on the same 
date last year, according to an Oil- 
gram estimate. On March 31, stocks 
were sufficient to last 47 days. Other 
days’ supply figures (for April 30 
and March 31, 1954, and April 30, 





82, 73, 98; distillate—53, 50, 61, 
and residual—30, 30, 27. Estimates 
are based on Bureau of Mines total 
demand forecast figures. 


Crude Runs Decline—Crude runs to 


stills dropped 137,000 b/d during 
the week ended May 1, compared 
with the previous week. Only prod- 
uct showing an increase was kero- 
sine. Primary stocks of finished and 
unfinished gasoline and residual fuel 
oil dipped, while kerosine and distil- 
late fuel oil showed increases. 


Rail Residual Use Off — Railroad 


purchases of residual fuel oil in 
1953 slid 31% from the 1952 total, 
but Diesel oil climbed 10%, the 
Interstate Commerce Commission 
says. Residual purchases dropped 
from 40 million bbl. to 27.5 million 
bbl. and Diesel use went up from 
2,841 million gal. to 3,141 million 
gal. These figures are not directly 
comparable to National Petroleum 
Assn. totals, which showed a Diesel 
use total of 3,078 million gal., 
largely because NPA does not in- 
clude all purchases for yard switch- 
ing use. 


Power’s Oil Use Up—Electric utility 


power plants used 8.7% more oil 
during the 12-month period ended 
March 31 than in the previous 12 
months. Coal use was up 7.3% 
and natural gas consumption rose 
14.1%. But fuel oil consumption 
during March was 20.1% below 
March of last year. Fuel oil stocks 
on hand April 1 were sufficient to 
last 66 days, compared with 69 
days a month before and 48 days 
a year ago. 


Crude Imports Dip—tEast of Cali- 


fornia and U.S. total crude oil and 
products imports dropped 224,300 
b/d in the week ended May 1 as 
compared with the previous week, 
according to American Petroleum 
Institute figures. California imports 
dropped from 19,100 b/d to noth- 
ing. 
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a single source for your ink needs 
ie 


| The MODERN line—your direct line to quality storage service! 
| Coast to coast more MODERN QUALITY steel storage tanks 
| are specified because there are units for every type of storage 
| operation — —units approved by the Underwriters Laboratories. 
| Today more and more petroleum distributors get MODERN 
QUALITY storage tanks for their products, proving that it makes 
sense to join the hundreds of satisfied customers who order and 
_ re-order MODERN QUALITY tanks. There’s a type and size to 
fit every storage problem—yours, too! Phone us today! 


Go MODERN at your plant! Guaranteed one year against 
defective materials or workmanship. 





MODERN QUALITY 
UNDERGROUND STORAGE 
TANKS FOR SERVICE 
STATIONS — scientifically 
designed to meet and surpass 
Underwriters specifications. 








MODERN QUALITY VERTICAL 
BULK STORAGE TANKS — scien- 
tifically designed and double butt- 
welded to meet and surpass Under- 
writers specifications. Flat or cone 
tops available. 





WRITE FOR NEW CATALOG 


a 


modern welding company 


ama be we +. 


| wWENSeORO KY NEWARK 
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From the West's first successful oil 
wells of 1879, Standard’s drilling 
operations have stretched all over 
the world—even in ocean depths 
4 miles off shore—to get the oil which 
you and our friends in other free 
nations need more and more. 





Gasoline was a waste product in 
Standard’s first refinery of 1879, but 
it’s king today. We’ve developed 
fuels that made better engines pos- 
sible, used research tools like the 
chassis dynamometer (below) to 
bring you today’s top gasolines. 








Before horses gave way to horse- 
power, Standard’s wagons of the’80’s 
brought only kerosene, harness oil 
and axle grease to Western farms. 
Now our insecticides, weed-killers, 
fertilizers help increase crop yields 
and add to your food supply. 





First steel tanker in the Pacific, 
Standard’s SS George Loomis back in 
1888 began helping us put oil where 
you need it. Today 26 tankers, 3,748 
miles of pipe line, thousands of tank 
trucks serve your oil needs wherever 
you are in the West, Alaska, Hawaii. 





World’s first gas station was opened 
by Standard in 1907 at Seattle, Wash- 
ington. Since then, we’ve pioneered 
the car care you enjoy now—wind- 
shield cleaning, tire, battery, lubrica- 
tion service, even ‘“‘Chevron-matic’”’ 
credit cards to save you time. 
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Standard announces first oil indurtry 


218 HOUR DAY 


First oil industry 8-hour day was intro- 
duced by Standard in 1917. This was 
a major step in our employee rela- 
tions programs which include health, 
pension, insurance benefits and a 
stock purchase plan—95% of eligi- 
ble employees own Company stock. 
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On Lindbergh’s trans-Atlantic flight in 
1927, we fueled ““The Spirit of St. 
Louis.”’ Now, safer airliners, faster 
military planes mark aviation prog- 
ress which Standard’s research has 
served. Now we’re making fuels for 
tomorrow’s jets and rockets. 


















dustry was born in 1935 when 
Standard’s first compounded diesel 
lubricating oil made high-speed die- 
sel engines a practical reality. Now 
our scientists are working on lubri- 
cants for the first atomic submarine. 








Making housework easier, Standard 
made detergents available for “‘soap- 
less soaps” in 1946. Later we pro- 
duced the basic ingredients for 
wrinkle-proof clothing for men and 
women, adding again to the more 
than 1100 products we make from oil. 














We pioneered peace-time use of atomic 
energy. In 1950, using radioactive 
piston rings, Standard measured en- 
gine wear as it occurs, used this re- 
search to develop better motor oils, 
including a new oil so superior it can 
boost gas mileage up to 15%. 
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(@. You wear a suit woven 
from oil, drive on tires 
born in a refinery, whisk 

over asphalt super-highways, 

read about kerosene-powered 
planes that crack the sound bar- 
rier. And you live in a West far 
beyond the dreams of those 
1879’ers who formed the Com- 
pany from which Standard grew. 


What lies ahead? If the past is 
any clue, oil will be saving you 
more work and money, improving 
your transportation and putting 
more luxury in your living. And 
Standard will continue to play a 
big part in this progress as we 
follow our 75-year tradition of 
planning ahead to serve you and 
the nation better. 





OF CALIFORNIA 





AN 'F 


is the shortest distance to her hand! 


A Continental “F” style can is the shortest distance brings on-the-nose deliveries when and where you 
to == shopper’s hand. In the store it says, “Buy say. It means intelligent discussion of your indi- 

e!” In the home it says, “Use me!” vidual problems, and as much or as little of our 
Put these beautifully lithographed containers to research and engineering as you require to lick 
work for you. Our Tailor-Made Package Service them. Why not call Continental today. 


CONTINENTAL CAN COMPANY 


CONTINENTAL CAN BUILDING 
100 EAST 42ND STREET © NEW YORK 17, N. Y. 


THOR 4 ‘ 
Cc VACKDEE sy 


Eastern Div.: 100 E. 42nd St., New York 17 « Central Div.: 135 So. La Salle St., Chicago 3 
Pacific Div.: Russ Building, San Francisco 4 
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THE INDUSTRY 
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Brown 


now is what kind. 


Petroleum Assn. of America 
adopted a resolution charging 
that “industry statesmanship” 
had failed to solve the problem 
and directing its officers to fight 
for legislative relief “immedi- 
ately.” 
The resolution, however, left 
“wide open” the specific type 
of legislation to be sought— 
and there are a variety of pos- 
sibilities. ‘ 
The development was met by a Na- 
tional Oil Jobbers Council disclosure 
that it will “step up” its campaign 
against legislation to curb imports and 
by a declaration from Jersey Standard 
President M. J. Rathbone that imports 
could, and should, be cut back volun- 
tarily to reflect U.S. demand. 
The more than 800 IPAA members 
in attendance unanimously endorsed 
the imports resolution. It declared that 
the voluntary industry approach has 
failed completely and that “no solution 
has yet been formulated through ad- 
ministrative agencies of the federal 
government.” 

Reductions by some importing com- 
panies “have been off-set by increases 


VOLUNTARY IMPORTS PROGRAM might be worked out 
under NPC auspices, A. C. Rubel, Union Oil Co. vice president, 
told IPAA members. He is shown here with Russell B. Brown, 


National 


Baker Rubel 


Last week, at its mid-year meeting in Denver, the Independent 


by others” and the rate is scheduled to 
go even higher during 1954, the asso- 
ciation asserted. Imports are “exces- 
sive,” the group added, “by every 
accepted standard.” Shut-in domestic 
production and depressed fuel oil mar- 
kets “below parity with competing 
fuels” are evidence that “imports have 
gone beyond justifiable levels,” the 
organization charged. 

Handed this authority to proceed, 
the IPAA directors and officials were 
expected to meet soon to block out 
exact steps. 

It was pointed out that the group 
is not “bound” to the legislation it 
supported last year, which is still pend- 
ing, to hold imports to 10% of the 
previous year’s demand. 

Three Possible Choices—Among the 
most likely possibilities were (1) join- 
ing with other industries seeking tariff 
protection in supporting a “commod- 
ity” bill, (2) backing legislation which 
would impose a tariff on oil imports 
but would permit the Tariff Commis- 
sion to make adjustments, based on 
criteria laid down by Congress and 
(3) legislation authorizing importers to 


May 12, 1954 * NATIONAL PETROLEUM NEWS 


IPAA general counsel 
Oil and Refining, and William C. Vaughey, IPAA president, 
at the IPAA mid-year meeting last week in Denver. 
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Vaughey 
, Hines H. Baker, president of Humbel 


Imports Fight Certain—Battle Plan Forming 


It no longer is a question of whether domestic producers will seek 
legislation this year to curb oil imports—the only thing to be settled 


jointly implement a cutback in im- 
ports. 

Meanwhile, NOJC General Counsel 
Otis Ellis disclosed that he has con- 
sulted with M. D. Detar, chairman of 
NOJC’s Imports Committee, “on plans 
to... step up” the association’s cam- 
paign of opposition most effectively.” 

Ellis asserted that the imports fight 
“is no longer the battle of those job 
bers or importing companies who deal 
in imported residual oil, but it is now 
the battle of the total petroleum in- 
dustry.” 

He said the coal industry’s drive 
against imports as a step toward “end 
use” control of fuels is a threat to 
every petroleum segment. 

Clarification of NOJC’s program 
was expected within two weeks. 

Imports “Too High”—In Washing- 
ton, Rathbone told the National Press 
Club that imports are “a little bit” 
higher than Jersey would like to see 
them and should be trimmed some- 
what to help the domestic producers. 

Imports should “reflect the fluctua- 
tions in demand for American crude” 
and should rise and fall accordingly, 
Rathbone explained, but said, “I am 
completely opposed to a formula be- 
cause I don’t think the oil business 
can be operated on a formula. There 
are too many variables.” 
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Rathbone 


Howrey 


Barnes 


NO IMPORTS FORMULA ean solve conflict between domestic and foreign oil, 
Jersey Standard President M. J. Rathbone told National Press Club in Washington last 
week. He is shown before luncheon with Federal Trade Commission Chairman Edward 
F. Howrey and Justice Department Antitrust Chief Stanley N. Barnes 


“It does not require collusion,” he 
said, for companies to follow a volun- 
tary program—“if intelligent people 
look at the same statistics and think 
straight, they will come up with the 
same solution.” 

He pointed out that Jersey had im- 
ported 15% less oil in 1953 than in 
1948 and would bring in still less in 
1954. 

Other 
cluded: 


—Vice President A. C. Rubel, 
Union Oil of California, suggested to 
the IPAA that a voluntary program 
might be worked out under National 
Petroleum Council auspices, “a sort 
of Interstate Compact on a global 
scale.” Otherwise, he said, legislative 
relief was necessary and probably 
should take the form of a “flexible 
tariff,” rather than quotas. 


—President Eisenhower listened to 
complaints from Pennsylvania coal 
industry representatives. Among the 
spokesmen were Pennsylvania Gov. 
John S. Fine and Thomas Kennedy, 
United Mine Workers vice president. 
Both took leading parts in promoting 
the recent coal industry meeting in 
Washington during which the petro- 
leum industry was denounced. 

—Creole Petroleum President Arthur 
T. Proudfit kicked off his “grass roots” 
campaign to make the country aware 
of its export stake in trade with Vene- 
zuela. Addressing the Export Man- 
agers Club in Chicago, Proudfit 
pointed out that Venezuela does no 
trading with any Iron Curtain country 
and that much of its money was spent 
for U.S. goods. Venezuela’s per capita 
consumption of American commodi- 
ties is $93 per year, Proudfit noted, 
second only to Canada and “is rising 
rapidly.” 

—The 


imports developments in- 


United Mine Workers 
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launched a flank attack against oil 
imports by demanding that the gov- 
ernment use the Federal Employment 
Act of 1946 to halt “the ruinous flood 
of virtually tax-free . . . fuels into 
American markets.” The union as- 
serted that the act compels the govern- 
ment to maintain “maximum employ- 
ment, production and _ purchasing 
power.” 

The move also was aimed at natural 
gas imports from Canada and Mexico, 
although no such imports are now be- 
ing received. 


Turnpike Caution Urged 
For Tennessee Jobbers 


Tennessee jobbers should evaluate 
all possible information before taking 
a stand on individual toll road projects, 
Jesse Wooten, chairman of the board 
of Mid-South Oil Co., Memphis, told 
the Tennessee Oil Men’s Assn. at its 
meeting May 4. 

Discussing the national toll road 
situation, Wooten said, “The thing that 
should be of greatest concern to the 
members is the fact that toll road 
projects that have been constructed in 
the Northeast have provided for the 
leasing of service station and restau- 
rant facilities to one company, or a 
limited number of suppliers, resulting 
in long-term monopolies so that the 
local jobbers have not had an oppor- 
tunity to share in the gasoline and oil 
business along the toll highways. The 
heavy concentration of traffic on these 
highways has caused the abandonment 
of many service stations.” 

Wooten urged the jobbers get all 
the information when a toll road is 
proposed in Tennessee, support those 
that are justified and oppose those that 
will be “harmful to us as oil men.” 


Standard Stockholders 
Vote Pan Am Merger 


Stockholders of the two companies 
have done their part in bringing about 
the merger of Pan American Petroleum 
& Transport Co. into Standard Oil Co. 
(Indiana). Standard stockholders voted 
to approve the move May 6, follow- 
ing approval April 21 by Pan Amer- 
ican interests. 

But A. W. Peake, Indiana Standard 
president, said the final merger is 
subject to approval by his company’s 
board after a minimum period of 30 
days, as required by Indiana law. 

Tax aspects of the merger might be 
changed, he said, by a bill recently 
introduced in Congress. For that 
reason, the board will make the merger 
final only after the tax question is 
cleared up. 

Following the merger, Pan Amer- 
ican’s business will be conducted by 
American Oil Co., a Pan American 
subsidiary since 1933. 

Amoco, a major marketer in 18 
eastern states and the District of Co- 
lumbia, in turn will be wholly owned 
by Standard. 

Minority holders of Pan American 
stock will receive 0.777 shares of 
Indiana Standard stock for each share 
of Pan American. 


Editorial! Blasts 


Gasoline Tax Burden 


“Burning gasoline is becoming an 
expensive luxury,” says the Shreveport 
(La.) Journal in an editorial. 

Gasoline is fast approaching alcohol 
as an easy mark for tax writers, the 
paper states. 

The Journal pointed out that one- 
fourth to one-fifth of the average cost 
of gasoline is made up of state and 
federal taxes, averaging 7.5¢ gal. 
across the country. 

“This huge impost is exacted on the 
theory that motorists should help pay 
for construction and maintenance of 
the highways they use, and if it were 
all for this purpose, the patient drivers 
might not be so reluctant to pay it. 

“But with road construction so far 
behind the need, it is difficult to believe 
these billions all are going into roads.” 

The question must be faced whether 
the state and federal governments have 
reached the point of diminishing re- 
turns in gasoline tax, the editorial 
continued. 

“How soon will the average family 
leave the family car in the garage in- 
stead of spending the money for gaso- 
line to take an outing in the country?” 
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Refining Profits Up 8% in 1953 


The scene was brighter for oil re- 
finers than other manufacturers when 
the profit picture was put together for 
1953. 

Net profits of U.S. refiners, in- 
cluding integrated companies, climbed 
8% compared with an average of 6% 
for all manufacturing corporations 
surveyed by the Federal Trade and 
Securities and Exchange Commissions. 

Oil refining profits totaled $2,177 
milion, compared with $2,009 million 


Income and Surplus 





Sales 

Gross profit 

Net profit before federal income and 
excess profits taxes 

Net profit after taxes 

Earned surplus and surplus reserves at 
end of period 

Amortization of emergency facilities 
completed after Jan. 1, 1950 

Other depreciation and depletion 

Assets 

Cash 

U.S. government securities 

Receivables from U.S. government 

Other notes and accounts receivable (net) 

Inventories 

Other current assets 

Total current assets 

Property, plant, and equipment 
(less reserves) 

Other noncurrent assets 

Total assets 

Liabilities and Stockholders’ Equity 

Current liability 

Total liabilities 

Total stockholders’ equity 

Working capital 

Excess of current assets over current 
liabilities 





during 1952. Profits before taxes were 
$2,876 million in 1953, also an 8% 
increase over $2,668 million in 1952. 

All refiners reporting to SEC (those 
listing securities on the National Stock 
Exchange) are included in the report. 
In addition, FTC includes all refiners 
with assets of more than $5 million, 
and three of every five refiners with 
assets from $1 million to $5 million. 
A smaller percentage is taken of refin- 
ers with assets below $1 million. 


4th qtr. Istqtr. 2ndqtr. 3rdqtr. 4h qtr. 
1952 1953 1953 1953 1953 





(millions of dollars) 


5,332 5,093 5,111 5,275 5,389 
1,409 1,425 1,411 1,511 1,456 

666 708 702 751 718 

562 488 520 $45 624 
8,178 8,426 8,698 8,983 9,149 

12 12 15 16 17 

351 343 337 341 342 
1495 1,459 1,460 1,451 1,510 

61 58 62 68 63 
1816 1,894 1,820 1,869 1,838 
1,654 1,623 1,718 1,797 1,803 
2,562 2,542 2,643 2,814 2,709 

323 423 399 443 410 
7931 7,999 8102 8442 8,433 
12,144 12,277 12,568 912,828 = 12,233 
2043. 2,112 2,124 «2,117 -2,077 
22,122 22,387 22,795 23,386 += 23,743 
3,039 2,901 2,942 3,134 3,221 
6,586 6,550 6,624 6,968 7,049 
15,557 15,838 16,111 16,418 16,695 
4892 5,098 5,160 5,308 5,212 


Union Oil Reports 


Petrochemical Gains 


Union: Oil Co. is making steady 
progress with expansion into petro- 
chemicals through its wholly owned 
subsidiary, Brea Chemicals, Inc., says 
President Reese H. Taylor. 

Taylor made the statement at a 
stockholder’s meeting, with the an- 
nouncement that net earnings for the 
first quarter of 1954 rose 7.1% from 
the same period last year. 

Net earnings were about $8.5 mil- 
lion, compared with about $7.9 mil- 
lion in the first quarter of 1953. 

On the petrochemicals program, 
Taylor said, the company expects ini- 
tial production in the near future from 
its new ammonia plant at Brea, Calif. 
The adjacent dry ice plant is to com- 
mence operation soon after. 

These two plants, he said, will serve 
as a nucleus for further expansion. 
Taylor added that the company re- 
cently started preliminary engineering 
studies for both nitric acid and am- 
monium nitrate plants. 

Ground will be broken soon for new 
coking facilities near Santa Maria, 
Taylor said. Location about 14 miles 
northwest of Santa Maria along the 
coast was dictated by several consider- 
ations: 

“First, by locating the plant near the 
crude oil’s source of production, rather 
than at one of our major refineries, 
we will reduce to a minimum trans- 
portation of this heavy, viscous oil. 

“Second, land is cheaper in the area 
chosen. That factor is important as the 
plant will cover a large area. 





Gasoline Price-Cutting Spreads in Los Angeles Basin 


These two stations typify the price war that is spreading 
in the Los Angeles Basin. The World Oil Co. outlet, at Pico, 
Calif., is one of seven stations in the chain posting 12.9¢ 
for regular. The Helm Oil Co. station is at Whittier. Last 
week, a six-pump private brand outlet in East Los Angeles, 
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L & L Service, hit a new low in the growing price disturb- 
ance when it posted 11.9¢ for regular grade. In spite of it 
all, latest reports showed that the war had begun to fade 
and that many dealers were returning to “normal” of 17.9¢. 
All prices are ex 8¢ state and federal taxes. 
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No Change Probable 
In Corporate Tax Rate 


Indications are that the corporate 
income tax rate will remain at 52%, 
at least for another year. 

The Senate Finance Committee re- 
portedly has agreed tentatively to re- 
tain the present rate in line with House 
action on H.R. 8300. The rate was 
to have dropped to 47% April 1, but 
final approval by Congress of the cur- 
rent rate would be retroactive. 

Earlier, the committee decided to 
keep secret all its decisions on the 
pending tax revision bill—including 
the proposed reduction of the 27.5% 
oil depletion rate to 15% —until ac- 
tion on the entire bill is completed 
in order to avoid pressure on the 
committee. 

Chairman Eugene D. Millikin (R., 
Colo.) said the committee’s custom- 








ary procedure of announcing deci- 
sions as they were made might be 
“deceptive” since they were “tenta- 
tive” and subject to change. 

This procedure would result in “tre- 
mendous and possibly erroneous pres- 
sures on the committee” the chairman 
said. S 

Millikin said the committee would 
go through the bill, taking up the pro- 
visions in order, rather than leaving 
controversial subjects until last. 


TEL Prices Cut Again 
By Ethyl and DuPont 


Ethyl Corp. and DuPont Co. have 
dropped prices of tetraethyl lead anti- 
knock compound for the second time 
in two months. 

Ethyl moved first with a May 5 an- 
nouncement retroactive to May 4. 

Reductions are from 62.29¢ to 61.3¢ 
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THE TRUCKING INDUSTRY OF NEW JERSEY 


NEW JERSEY MOTOR TRUCK ASSOCIATION 





New Jersey Truckers Hit Back at Railroads 


A newspaper advertising campaign by New Jersey railroads demanding higher 
truck taxes (May 5 NPN, p. 40) has brought a return blast from the state’s 
truckers. Full-page newspaper ads by the New Jersey Motor Truck Assn. are 
pointing out that a big truck pays 31 times as much in highway-use tax as a pas- 
senger car. And the truckers add, “No statistical mumbo-jumbo by railroads or 
anyone else can change the fact that the average big truck in Jersey actually 
pays in cash $680 per year as compared with the actual payment of $28 by the 
average passenger car. “This does not include fuel taxes, which run four or five 
times as high for a truck as for a passenger car because of heavy consumption. 
Also, “trucks represent only 12% of all motor vehicles, but paid 30% of New 
Jersey motor vehicle taxes last year.” In 1952, the ads said, railroads paid $17.5 
million in taxes to the state, while trucks furnished $26 million, not including 


real estate levies. 
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Ib. of TEL content of motor mix and 
from 68.2¢ to 67.2¢ Ib. of TEL con- 
tent of aviation mix. Increased sales 
were given as the reason for the cut. 

DuPont followed the next day, 
with reductions also applicable to May 
4 shipments. The company’s motor 
mix compound is reduced from 38.30¢ 
Ib. to 37.687¢ Ib., while aviation mix 
compound dropped from 41.88¢ to 
41.267¢ lb. DuPont said the reduc- 
tion amounts to 1¢ Ib. of TEL content. 

The initial price changes were an- 
nounced March 18. 


The Texas Co. Begins 
$275 Million Expansion 


The Texas Co. has set part of the 
construction work in motion for its 
$275 million capital expenditures pro- 
gram this year. 

Included are six new Platforming 
units with a total rated capacity of 
75,000 b/d, three alkylation units, a 
hydrotreater and an_ isomerization 
unit. 

Here is a summary of the construc- 
tion program by plants: 

Port Arthur Works, Port Arthur, 
Tex.—Construction started in April on 
the second 20,000-b/d Platforming 
unit. The refinery’s first unit, with the 
same capacity rating, is set for com- 
pletion by early summer. 

Eagle Point Works, Westville, N. J. 
—wWork started last month on a 
12,000-b/d Platformer. Construction 
of a 1,926-b/d alkylation unit also is 
under way. 

Los Angeles Works, Wilmington, 
Calif.—The program here includes a 
10,000-b/d Platforming unit, 1,000- 
b/d isomerization unit and 10,000- 
b/d hydrotreater. 

Lockport Works, Lockport, [Ill.— 
Work is scheduled to start early this 
summer on an 11,000-b/d Platformer. 
New 1,000-b/d alkylation facilities 
also are planned. 


Lawrenceville Works, Lawrence- 
ville, Ill—Construction has _ been 
under way since mid-April on a 


13,000-b/d Platforming unit and a 
2,250-b/d alkylation unit. 

West Tulsa Works, Tulsa—Con- 
struction is to begin this summer on 
a 9,000-b/d Platformer. 

Texaco said these plans are in ad- 
dition to complete modernization and 
expansion programs being carried out 
at its El Paso and Amarillo, Tex., 
refineries. 

In connection with these construc- 
tion projects, the company will build 
steam generators, water cooling fa- 
cilities, storage tanks, utility lines, 
power distribution systems and other 
necessary auxiliaries. 
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INDUSTRY BRIEFS 


Fourth Tubeless Tire—U.S. Rubber 
Co. has become the fourth firm to 
market a tubeless tire and predicts 
that tubeless tires will be original 
equipment on “several” 1955 auto- 
mobiles. The U.S. move is causing 
speculation on whether or not Atlas 
will market a tubeless soon, since U.S. 
is a large Atlas supplier. 





Tax Refund Fight—Legislation to re- 
fund federal excise taxes on gasoline 
destroyed by fire, flood and other 
casualty faces an “uphill fight” on 
Capitol Hill. General Counsel Otis H. 
Ellis of National Oil Jobbers Council 
said Congress is in no mood to “do 
anything further about excise taxes at 
this term.” 


Lock Repair Set—Oil haulers and 
other river users are being notified by 
the Army Corps of Engineers of tenta- 
tive plans to repair the main lock and 
dam on the Illinois River at Alton, Il. 
Closing is set for about Oct. 1 to Feb. 
1, 1955. In the event of closure, traffic 
must pass through 110x360 ft. auxil- 
iary locks. 


Ashland in Chicago—Ashland Oil & 
Refining Co. has opened a marketing 
office at 122 So. Michigan Ave. in Chi- 
cago. Robert McCowan, formerly of 
the company’s Cincinnati office, is in 
charge. Only gasoline is being mar- 
keted now, but the branch will handle 
burning oils later this year. 


Pike Safety Records Compared—For 
every 100 million vehicle miles trav- 
eled on the Pennsylvania Turnpike in 
1953 there were 7.5 traffic fatalities. 
Comparatively, a Keystone Auto- 
mobile Club study shows there were 
4.1 fatalities on the New Jersey Turn- 
pike. An inadequate patrol force and 
the 70-mile speed limit was blamed 
for the higher toll. 


No Toll Roads—Michigan Petroleum 
Assn. has gone on record against toll 
roads. The group urged that the Michi- 
gan legislature repeal the enabling act 
that created the Michigan Toll Road 
Authority. The association also lashed 
out against large scale service station 
construction as “beyond the needs of 
the motoring public.” 


Deep Rock Profits Down—Deep Rock 
Qil Corp.’s first quarter net earnings 
dropped 28.6% from last year, despite 
a $1 million increase in sales. Figures 
are $157,000 for 1954 and $220,000 
for 1953. The company said the de- 
cline resulted from reduced margins 
on refined products sales and lower 








GP Dresses Up Dealers 


Stylish new suits are being made 
available to dealers by General Petro- 
leum Corp. in an attempt to take them 
out of the “grease monkey” class and 
give them the dignity befitting busi- 
nessmen. The new suits may help in 
recruiting top-flight men by removing 
fear by man (or his family) that the 
job infers an inferior social status. 
Available in either cotton or wool, the 
suits will be sold to dealers at low 
prices, payable in four monthly in- 
stallments. 





allowable volume of crude oil produc- 
tion. 


Net Profit Drops—First quarter net 
earnings of Standard Oil Co. (Indiana) 
dropped 1.2%. But gross income was 
up 1.1%. Main reasons for net de- 
crease were a 9% drop in crude pro- 
duction due to lower state allowables 
and more exploratory drilling. Net in- 
come dropped from $28 million to 
$27.7 million. 
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Lube Plant Operating—The fastest 
lubricating oil and grease plant in 
Canada is in production at Canadian 
Oil Companies, Ltd.’s Montreal re- 
finery. Capable of filling more than 
300 cans per minute with lube oil, 
the plant replaces the one destroyed 
by fire a year ago. 


Spindletop on TV—Audiences who 
watch DuPont's coast-to-coast “Caval- 
cade of America” television show 
during the two-week period that began 
May 11 will see the story of the 
Spindletop discovery. Prints of the 
film will be available after June 1, 
through local DuPont petrochemicals 
representatives, for showing to private 
groups. 


Gas Rates Going Up—Significant in 
the competition between fuel oil and 
natural gas is the news that gas rate 
increases approved by the Federal 
Power Commission in the nine months 
ended March 31 total $115 million 
annually. FPC acted on 26 cases in 
this period and has 38 more pending. 


Station Sales Down—The Census Bu- 
reau estimates total U.S. gasoline 
service station sales dropped from 
$855 million in January to $798 mil- 
lion in February. But they were up 
$46 million from February, 1953. 
For the first two months of 1954, esti- 
mated sales were $1,653 million, 
against $1,531 for the corresponding 
period last year. 


Ohio Tax Trouble—The U. S. Supreme 
Court has been asked to invalidate a 
lower court ruling that Ohio’s axle- 
mile tax is legal. Southern Ohio Dis- 
trict Court held that the state has the 
power to impose the tax and that as- 
sertions that it interfered with inter- 
state commerce were not well-founded. 


Truck Oil Hauls Up—Liquid petrole- 
um hauled by intercity truck carriers 
in 1953 climbed 7.5% from 1952. 
The respective totals in tons were 49.9 
million and 46.5 million. An American 
Trucking Assns. report said common 
carriers hauled 42 million tons of oil 
in 1953, up 7.4%. Contract hauls 
came to 8 million tons, up 7.9%. 
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OWIU's Knight Seeks Higher Oil Wages 


The oil industry may be headed for some serious labor trouble. 
©. A. (Jack) Knight, president of Oil Workers International Union, 
says he wants a general oil wage increase. And he will make a strong 
recommendation for a wage boost to OWI1U’s Policy Committee June 


4 in Cleveland. 

“We have been studying the 
matter of a general wage increase 
since the first of the year,” the 
OWIU president said in a state- 
ment last week. ““We have had ex- 
ploratory conferences with some 
of the companies on the subject. 

“On the basis of these con- 
ferences and on the basis of fi- 
nancial data on 1953 operations 
of the industry, I am now pre- 
pared to firmly recommend that 
we seek an increase.” 

OWIU claims to bargain for 130,- 
000 workers in the industry, largely 
refinery and pipe line employees. It 
says the average hourly pay of workers 
now is $2.30. 

The Policy Committee will convene 
at the Hollenden Hotel in Cleveland 
following a special OWIU convention 
to be held there starting June 1. 

The convention is for the purpose 
of submitting the proposed Oil and 
Chemical Workers __ International 
Union constitution to delegates for 
ratification. 

Knight’s statement said the cam- 
paign for wage increases cannot be 
undertaken on a national basis until 
and unless the Policy Committee gives 
its approval. Union policies on all 
nationally co-ordinated collective bar- 
gaining efforts are controlled by the 
27-member group. 

Productivity Is Basis—“To put it in 
simple terms,” Knight said, “oil com- 
panies are producing more oil, refining 
more oil, selling more products and 
making more profits than they were 
the last time wages were adjusted. 
But they are doing this with a working 
force that is getting smaller all the 
time. 

“That means fewer men are turning 
out more products and more profits— 
they are producing more. For doing 
this, men deserve more money.” 


World Union Push 


As Knight prepared to kick off his 
wage campaign at home, the Interna- 
tional Federation of Petroleum 
Workers (of which Knight is presi- 
dent) began mailing hundreds of 
copies of its constitution to oil workers 
around the world. 

Denver headquarters of the newly 
formed labor organization is sending 
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out copies in English, Spanish, French 
and German—the four official langu- 
ages of the international trade secre- 
tariat. Soon, European headquarters 
at Paris will begin translating the docu- 
ment into Arabic for Middle East 
distribution. 

“As of this moment that (the Middle 
East) appears to be the most promis- 
ing area for action by us,” said Loyd 
A. Haskins, IFPW general secretary 
and international representative for 
OWIU. 

On orders from the original con- 
vention, the Middle East, Latin Amer- 
ica and the Far East are to be ex- 
plored for possibilities of organization, 
with the Middle East holding the spot 
of preference. 

“The World Federations of Trade 
Unions, a Communist outfit, is making 
trouble in that area, and the sooner 
we head it off, the better for all of 
us,” Haskins said. 

According to Haskins, leaders of 
the International Confederation of 
Free Trade Unions, which fathered 
IFPW, have pledged “substantial finan- 
cial help”. The confederation claims 
to represent 53 million workers and 
“operates mostly in the political field,” 
not in organization, said Haskins. 

Per capita assessments against IFPW 
members become effective in August. 
“After then we'll really get rolling,” 
Haskins said. So far, money has come 
from OWIU, CIO and the Interna- 
tional Confederation. 


Fight With Esso 


In the States OWIU and its parent, 
CIO, have asked permission to pitch 
their hats into the ring in the 
threatened strike of three Esso refinery 
unions over “outside contracting.” 

Specifically, they want to take part 
in a suit filed by Standard Refinery 
Union Bayonne, aimed at compelling 
Esso Standard to submit to arbitration 
the question of Esso’s employing out- 
side contractors on plant moderniza- 
tion and expansion. 

In filing their motion to appear as a 
“friend of the court,” the two unions 
said they have a “substantial” interest 
in the suit. 

Primarily, they said, this interest 
lies not in the precise factual situation, 
but in “the broader question inherent 


in the problem whether or not the 
assignment of work to personnel other 
than those represented by recognized 
bargaining units constitutes a violation 
of the collective bargaining agree- 
ment.” 

Unions to Confer—A meeting of 
the three Esso groups is set for May 
17, according to J. Henry Benhoff, Jr., 
president of the Baltimore Esso group 
and chairman of the Coalition Com- 
mittee of Petroleum Unions, compris- 
ing several Esso units. 

Principal purpose of the meeting is 
to go into the whole question of the 
union road to be taken by several 
unions. But one point on the agenda 
is the outside contractor problem. 

Benhoff indicated that the union 
members’ patience is wearing thin on 
the issue. His union (Independent 
Petroleum Union, Inc.) and Indepen- 
dent Petroleum Workers of New Jer- 
sey, Bayway, have taken the next-to- 
last step (before arbitration). That is 
to lay the matter before Esso Presi- 
dent Stanley C. Hope. Now, the unions 


await Hope’s decision. 


So far, Esso simply has continued 
“stepping up” the farming out of 
plant construction, Benhoff declared, 
adding that, “it’s beginning to look 
like it’s either ‘fight now’ or else.” 

Of the $22 million Esso is spending 
at Baltimore, he said, only $2 million 
is going through Esso’s payroll. 

“Almost all of it’s being eaten up 
by contractors, employing some AFL 
help, some not even union help.” 


NLRB Rulings 


In another local dispute, the Na- 
tional Labor Relations Board affirmed 
the finding of Trial Examiner James 
A. Shaw that R. J. Oil & Refining Co., 


Princeton, Ind., should recognize 
OWIU as the exclusive bargaining 
agent for production and maintenance 
employes, including truck drivers. 

In settling the dispute dating back 
to 1952, the board also ruled that 
the company should not recognize 
District 50, United Construction 
Workers, as a bargaining representa- 
tive and also should “cease and desist” 
from interfering with employes’ “self- 
organizational rights.” 

Arizona Decision—NLRB also af- 
firmed the ruling of Trial Examiner 
David F. Doyle that Texas Indepen- 
dent Oil Co., Phoenix, Ariz., should 
“cease and desist” from discouraging 
membership in Local 310 (AFL) and 
reinstate four employes. 
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IPAA Sees Oil Demand Increase in 1954 


Total oil demand this year 
will be 2.5% over 1953, accord- 
ing to a forecast issued last week 
at the silver anniversary meeting 
of the Independent Petroleum 
Assn. of America (independent 
oil producers) at Denver. 

IPAA members also heard these 
significant reports prepared by offi- 
cial committees: 

e Productive capacity of the U.S. 
is higher than ever. 

The domestic oil industry could 
have produced 1,741,300 b/d more 
petroleum liquids than it actually did 
last January. Next January, the na- 
tion’s productive capacity will be 
9,105,000 b/d, compared to 8,669,- 
500 b/d last January. 

The report shows the U. S. is in 
“a comfortable position in available 
oil supplies and tends to explode re- 
curring prophecies that ‘we are run- 
ning out of oil’,” said IPAA. 

e It costs more than ever to pro- 
duce oil. 

The cost has climbed about twice 
as fast as the increase in revenue 
from crude oil over the past five years, 
reported the cost study committee, 

“Total expenditures in 1953 for 
finding oil and developing crude oil 
are estimated to have increased 75% 
to 100% over 1947-49,” the com- 
mittee report stated. “In contrast, gross 
revenue from the sale of crude oil 
increased only 40%, the result of an 
increase of 23.7% in production and 
of 13.3% in price.” 

Factors making for higher costs in- 
cluded: 

Wages—The payroll is 48% higher, 
resulting from a 10% increase in the 
number of employes and a 35% in- 
crease in hourly earnings. 

Materials—Steel was up 33% in 
1953 over the average of five years 
ago. Total footage of wells drilled 
has increased 51.8% in five years. 

“Total revenue in 1953, from in- 
creased production and prices, was 
only 4.3 times greater than the rev- 
enue in 1926,” the committee said. 
“The profit margin, therefore, was 
sharply reduced. From the stand- 
point of the consumer, wholesale 
prices of petroleum and its products 
rose 15% during the same period. By 
contrast, wholesale prices of all com- 
modities, other than farm: and food 
products, rose 59%.” 

A big factor in the cost increase was 
shown to be a 51.8% ‘increase in total 
footage of wells drilled«im the five 


years. Moreover, the report said the 
industry’s number of employes rose 
10%. And average hourly earnings 
increased 35%, resulting in a 1953 
payroll about 48% higher than the 
1947-49 period. In addition, the 1953 
price of steel was up 33% over the 
average five years ago. 

Detailing its forecast, the supply 
and demand committee predicted a 
1954 average of 8,236,000 b/d for 
domestic and export demand. The 
domestic demand for all oils is pro- 
jected to increase 3.8% over 1953. 
Exports are expected to decline by 
20.7%. 

Domestic demand was estimated on 
the premise that there will be no sig- 
nificant change in general economic 
conditions. The continuing increase 
in availability of foreign supplies is 
reflected in the estimates of decreas- 
ing exports. 

High points in the report on pro- 
ductive capacity were: 

1. U.S. productive capacity of 8,- 
669,500 b/d in January, 1954, in- 
cluded 7,925,000 of crude and 744,- 


000 of natural gas liquids. 

2. Producive ability showed the na- 
tion had unused capacity to produce 
1,741,300 b/d over the actual Janu- 
ary production of 6,928,200 b/d. 

3. Domestic productive capacity 
has expanded from 7,300,000 b/d at 
the beginning of 1951 to 8,669,500 
b/d last January. This is an increase 
of 1,369,500 b/d or 19% in three 
years. 

4. Unused capacity, above actual 
production of all petroleum liquids, 
increased from 835,000 b/d in Janu- 
ary 1951 to 1,741,300 b/d in Janu- 
ary 1954. 

5. The forecast of productive ca- 
pacity to the end of 1954 indicated 
the total next January would be 9,- 
105,000 b/d, composed of 8,320,000 
of crude and 785,000 of natural gas 
liquids. 

“This outlook,” said the committee, 
“indicates an expansion of U.S. pe- 
troleum producing capacity during 
1954 of about 425,000 b/d or 5% 
over the capacity existing at the first 
of this year.” 


IPPA Supply-Demand Forecast for Coming Year 


(Figures in thousands of b/d—except clos- 
ing stocks, which are in millions of b/d.) 














Ist Q. 2nd Q. 3rd Q. 4th Q. Year Ist Q. 
1954(1) 1954 1954 1954 1954 1955 
Demand 
Gasoline 3174 3675 3720 3440 3595 3230 
Kerosine 497 200 195 455 363 490 
Distillate . 2059 1160 1050 1845 1539 2260 
Residual 1746 1465 1380 1670 1565 1775 
Other Products 1104 1315 1475 1315 1174 1305 
TOTAL 8580 7815 7820 8725 8236 9060 
Exports (Included Above) 
Gasoline ... 94 85 80 75 84 75 
Kerosine 19 15 15 15 16 15 
Distillate my EF 55 75 65 60 64 60 
Residual 66 55 55 50 56 50 
Other Products 67 55 55 50 57 50 
Crude 40 45 40 40 41 40 
TOTAL . 341 3” 310 290 318 290 
Domestic Demand 8239 7485 7510 8435 7918 8770 
Total Stock Change —391 +291 +349 ~-283 —8 -578 
Total New Supply Required 8189 8106 8169 8442 8228 8482 
Closing Stocks (Millions of Barrels) 
Gasoline 183 162 142 154 154 173 
Kerosine 19 28 38 29 29 17 
Distillate é 63 90 130 110 110 57 
Residual ; 45 48 56 52 52 45 
Other Products and 
Natural Gasoline 111 116 112 110 110 111 
Crude ‘ 271 275 273 270 270 270 
TOTAL 692 719 751 725 725 673 
Runs to Stills... 6984. 6929 7067 7173 7040 7165 





(1) Estimated. Based on Bureau of Mines figures for January and February and APT figures 
for March! A ’ 
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TIRES—BATTERIES—ACCESSORIES 


Feldman 


Marty 





Wigman 


BATTERY PANEL at the Midwest Oil Industry TBA Conference in Chicago last 
week went into the question of dry-charge batteries and came up with some optimistic 
answers on their place in the market. Panel members are: A. A. Feldman, sales man- 
ager, Prest-o-Lite Battery Corp., Toledo; J. F. Marty, assistant TBA manager, Standard 
Oil Co. (Ky.); Don P. Wigman, assistant TBA manager, Pure Oil Co. 


Dry-Charge Battery Is Catching On 


Despite higher cost, need for 
dealer education, and problem 
of handling acid at service sta- 
tions, the dry-charge battery 
seems to be making headway. 

It cuts down adjustments, en- 
ables small dealers to carry a 
complete battery line, and per- 
mits all dealers to handle slow- 
movers. 

All the faults and virtues of ship- 
ping batteries from the factory fully 
charged but without electrolyte (which 
is to be added by the dealer upon in- 
stallation in the car) were examined 
during the Midwest Oil Industry TBA 
conference held in Chicago, May 3-4. 
It was conceded by Don P. Wigman, 
Pure Oil Co., who led off a panel on 
batteries, that the dry-charge method 
removes batteries from the class of 
perishable goods. Without acid they 
don’t deteriorate on the shelf. 

Basing his comments on opinions 
gathered from other TBA men, Wig- 
man noted that in addition, dry-charge 
batteries never need to be recharged 
while in the warehouse or in the deal- 
er’s stock; and that the user can expect 
slightly longer service because no acid 
is put into the battery until the mo- 
ment it is sold. 

Extra steps in manufacturing add 
about 50¢ to 60¢ to the cost of dry- 
charge batteries, said Mr. Wigman. 
This, plus the expense of supplying 
acid at the point of sale, adds about 
$1.50 to the sale price. He also said 
there is some loss of quality control 
since the manufacturer cannot make 
a final check on the battery. 

Solutions Seen — Reassurance on 
both these points was offered by A. A. 
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Feldman, sales manager for Prest-O- 
Lite Battery Corp., Toledo, who ap- 
peared on the panel as a spokesman 
for the battery industry. Limited pro- 
duction and other factors do contrib- 
ute to higher cost, he said, but added: 
“It is quite possible that these condi- 
tions can be overcome in the future.” 

As to quality control, he said: “We 
understand that exacting tests, together 
with close checking of not only mate- 
rials used but of all phases of the pro- 
duction process, will assure a dry- 
charge battery of unquestionable high 
quality.” 

What About Demand—lIs there a 
demand for a dry-charge battery? Mr. 
Wigman made the point that oil mak- 
keters would be more interested in 
selling dry-charge batteries if they 
were backed up by some consumer 
advertising. In subsequent open dis- 
cussion one oil man said that so far 
only his jobbers have asked about dry- 
charge batteries. 

Another observed that when some 
of his dealers offered dry-charge bat- 
teries for sale, nearby competing deal- 
ers seemed unaware of it. This led 
him to wonder if dry-charge batteries 
offered any competitive advantage. 

Two other TBA managers, however, 
said that in marketing trials, dry- 
charge batteries met with very good 
reception from dealers. One of the 
two men said that dealer reaction has 
been so favorable he wants to switch 
over to dry-charge as fast as possible. 

Acid Handling—The problem of 
acid distribution to stations got the 
most attention both from Mr. Wigman 
and Mr. Feldman. Manufacturers of 
sulfuric acid approached by Mr. Wig- 


man, gave him the impression, he said, 
that they were not much interested in 
other than sales in tank car lots. Then 
he cited instances where dealers in the 
field have obtained and used battery 
acid ranging from 1100 to 1400 
gravity. 

Commenting on this point, Mr. 
Feldman said that “progress is being 
made. The General Chemical Div. of 
Allied Chemical & Dye, we under- 
stand, have been working very closely 
with marketers of dry-charge batteries 
regarding the availability of “battery 
electrolyte’ to dealers in the field. This 
is being handled on a direct basis or 
through chemical jobbers who are lo- 
cated in nearly all fair-sized cities.” 

In subsequent discussion Mr. Feld- 
man explained that “battery electro- 
lyte” is the term which should always 
be used in seeking a supply of sulfuric 
acid of the right kind for use in stor- 
age batteries. Battery electrolyte is a 
recognized commodity in the chemical 
field, he said. “The danger of leaders 
and service station using a poor or 
low quality acid in preparing dry- 
charge batteries for service has not 
been found to be a serious factor. Both 
suppliers and marketers who have 
been most active in the dry-charge 
field report no difficulty in this 
respect.” 

From discussions with various bat- 
tery suppliers and manufacturers, Mr. 
Feldman said there is one point of 
general agreement. “It would be desir- 
able for the industry to immediately 
supply truck, bus, Diesel and perhaps 
other slow-moving types in dry-charge, 
for distribution to warehouses and in 
turn to dealers. This move might well 
serve as a good means of educating or 
training both warehouse operators and 


dealers in the proper method of 
preparing dry-charge batteries for 
service.” 


Slow Sellers—The value of using 
dry-charge batteries to fill the infre- 
quent demand for less popular sizes 
was also emphasized by J. F. Marty, 
Standard Oil Co. of Kentucky, the 
third member of the battery panel. He 
touched on this phase in reviewing the 
many new 12-volt batteries now in 
use, and the prospect of more to come. 

There is a possibility, he said, that 
the 12-volt battery in use on 1954 
Oldsmobiles may be adopted on all 
1955 General Motors cars, including 
Chevrolet and Pontiac. Replacement 
demand for these batteries will be in- 
frequent for some time to come, he 
pointed out, and dry-charge batteries 
would solve the inventory problem. 

There is also the problem of taking 
care of replacement needs on the 1,- 
000,000 cars now on the road which 
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are now equipped wth 12-volt bat- 
teries, some of a type that may be dis- 
continued entirely. 

There will be calls for these batteries 
for many years to come he said, but 
they will always have a slow turn- 
over. 

For such batteries, he said, dry- 
charge would be a good way to elim- 
inate shelf deterioration which be- 
comes acute when batteries are carried 
too long in stock. 

A Look Ahead—Summing up, Mr. 
Feldman said: “All in all, we might 
say that the consensus of your battery 
suppliers is that perhaps the ground- 
work on the manufacture and distri- 
bution of dry-charge batteries is now 
being laid. It also seems to be the 
general opinion that the problem of 
proper distribution of acid and sim- 


way we possibly can. 

We actually do not know of any 
cases of windshield cracking due to 
jacking our cars or leaving the doors 
open. This information is based on re- 
ports received from our field organiza- 
tion and also torsion tests we have 
made on these bodies. 

As far as Buick Motor Division is 
concerned there are not, and will not 
be any special instructions for jacking 
up our 1954 models other than the 
fact that we do not care to see any of 
our cars, 1954 models or prior, jacked 
with a service jack at the frame side 
rail. This excludes frame contact 
hoists. 


an 


You may reprint this letter in its 
entirety. 
Very truly yours, 
BUICK MOTOR DIVISION 
GENERAL MOTORS CORP. 
A. E. Warner, Jr. 
Service Technical Supervisor 


Stobbart Is Author 

Author of the article, “How to Fight 
Cooling System Rust” (NPN May 5, 
p. 52) is John B. Stobbart, commercial 
and development engineer for Com- 
mercial Solvents Corp., New York 
City office. 

This information was inadvertently 
omitted from the article. 
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tion and marketing of dry-charge | 


batteries. 

“It is our general opinion that good 
service station operators will follow 
the manufacturer’s or supplier’s in- 
structions covering the proper proce- 
dure in preparing dry-charge batteries 
for installation in their customers’ 
cars; and that where such instructions 
have been followed dealers have found 
dry-charge to be satisfactory and 
successful.” 


(For more TBA news, see p. 42) 


Buick Letter Denies 
Body Flaw Rumors 


If any oil industry people have been 
queried concerning supposed tire- 
changing difficulties on 1954 Buicks, 
the manufacturer is providing them 
with their official answer in this letter. 

Up to now, several oil marketing 
companies have thought it worth while 
to get a statement from Buick and 
print it in their dealer house organ. 


To: All Oil Companies. 

Subject: Jacking 1954 Buick Cars 
for Tire Changes or Other Service 
Work. 


Most of you have no doubt heard 
the rumor that 1954 Buicks cannot be 
jacked up at any of the four corners 
for purposes of changing a tire or per- 
forming other service operations, with- 
out breaking the windshield of the car. 

We feel that Buick enjoys an excel- 
lent reputation established over the 
years for warranty and service adjust- 
ments with respect to product defect 
claims. We naturally intend to con- 
tinue and build this reputation in every 
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This Gilbarco Roto-Prime pump installa- 
tion in Texas has been in continuous 
service since early 1952, handling mil- 


— ey “| 


e ; 
_ - ‘ 





<j 
i 


>»? Vu 


lions of gallons. It has a trouble-free 
record typical of Roto-Prime pumps in 
use throughout the world. 


POSITIVE SELF-PRIMING 
for POSITIVE PERFORMANCE 


The Gilbarco Roto-Prime Pump... 
starts without priming ...runs without venting 


Higher suction lift with as much 
as 10% greater efficiency, plus un- 
limited air handling capacity and 
flexibility of mounting, makes the 
Gilbarco Roto-Prime the top-choice 
pump for aviation fueling, transport 
and tank car unloading...for every 
pumping job, large or small. Avail- 
able in capacities ranging from 50 to 
550 GPM and powered by all drives. 


May 12, 1954 + NATIONAL PETROLEUM NEWS 








Write today for catalog and full information 


Gilbert & Barker 

Mfg. Co. 

West Springfield, Mass. 
Toronto, Canada 
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TANKERS are vital during wartime, but now the U.S. tanker situation is critical because there are . . . 


Too Many in Peace, Too Few 


A critical situation has arisen over oil tankers: There are too many 
for peace-time use, but not enough in case of war. 

The dilemma appears to be one that can only be solved by govern- 
ment action or drastic developments in the international situation. 


Last week, the Maritime Ad- 
ministration brought the prob- 
lem into sharp focus with a re- 
port that the U.S. active merchant 
fleet needs 26 more tankers of 
16,500 deadweight tons and ca- 
pable of 15-knot speed to achieve 
adequate wartime strength. In a 
report on “Maritime Subsidy Pol- 
icy” submitted to Congress, the 
Maritime Administration describ- 
ed the U.S. reserve fleet as “‘eriti- 
cally deficient in tankers.” 

The report said there are 657 tank- 
ers “considered available to the U. S. 
as of Dec. 31, 1952,” totaling 10,749,- 
000 deadweight tons—520 of U. S. 
registry, totaling 7,769,000 tons, and 
137 of foreign registry, totaling 2,728,- 
000 tons. 

In Washington, it is expected that 
legislative suggestions will flow from 
the report to stimulate building and 
maintenance of the U. S. merchant 
fleet. 

Rates Are a Reason—In New York, 
however, tanker operators reported 
that there is no incentive to order more 
tankers. Depressed rates have taken 
the bounce out of the tanker business, 
and 75 U. S. flag-ships are now laid 
up. Others will become idle as soon as 
they complete voyages to the U. S. 

If the tanker shortage is accepted 
as a weakness in national security, the 
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government will have to act on the 
problem, according to tanker opera- 
tors. 

“Why build now, when the rates are 
below the cost of operation?” asked 
one U. S. flag operator. 

The break-even point for operating 
a tanker is about USMC minus 25%. 
Present rates are USMC minus 45%. 
The cost of operating a T2 U. S. flag 
tanker is about $2,800 a day; but the 
figure varies from $2,300 to $3,500 
depending on the rate of amortization. 

The tanker market is very sensitive, 
though, so sharp changes in world con- 
ditions may influence the situation. 
The Korean war sent rates sky-high in 
1950. A war in Indo-China might do it 
again, Operators speculated. Loss of 
control over pipe lines from the Middle 
East to the eastern Mediterranean 
would also have a bullish effect on 
rates, they speculated. A disruption in 
the Suez Canal service, forcing ships 
to make the long voyage around South 
Africa probably would spur tanker 
construction. 

When rates are down, no one wants 
to build. When they’re up, everyone 
does, an operator declared. 

Building Costs Up—tv. S. construc- 
tion costs are another factor. It costs 
more to build a tanker here than 
abroad. So ship-owners don’t want to 


for War 


build in U. S. yards when conditions 
are uncertain. U. S. ship-builders have 
very few tanker orders on hand. 

Preferred countries for shipbuilding 
today are Japan, Britain, Germany, 
Italy and the Netherlands because the 
prices are cheaper than in the VU. S. 

Recognizing the problem, the Mari- 
time report proposed ways of encour- 
aging tanker construction, including: 
more leeway on accelerated deprecia- 
tion; deferring taxes on earnings ear- 
marked for construction; authorizing 
tanker trade-in and extending authority 
of the government to insure ships’ 
mortgages from 90% to 100% of their 
value. 

Congress should also vote construc- 
tion-aid funds, the report said. 

Chairman John Butler (R., Md.) of 
the Senate Commerce subcommittee 
on water transportation, described the 
report as “contrary” to findings of the 
Foreign Economic Policy (Randall) 
Commission and asserted that “we 
must depend on our own merchant 
fleet” in war or emergency. 

“With all military activities now 
geared almost completely to petroleum 
products of various types, a lack of 
large tankers would be a crippling 
deficiency,” Butler told the Senate. 

Butler also criticized continued mili- 
tary operation of government vessels 
by asserting that “it would be folly” 
to vote subsidies to private shipping if 
the MSTS operation is “helping” to 
make it impossible” for private vessels 
to operate at a profit. 
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we back it two ways! 


Here's double backing unequaled in the 


i | PM-2 METER GUARANTY 


Covers Materials, Workmanship 
and Performance for Two Full 
Years. Behind this warranty stands 
one of America’s leading engineer- 
ing organizations with an 80-year 
reputation for progress. 


industry. It means that you can’t spend a 
dime for meter maintenance the first two 


years. After that, the most you can spend 


Provides a factory reconditioned 
meter, warranted 12 months, for 
only $15.00, exchange. See nearest 
representative or write A.O. Smith 
Corporation, Meter Division, 5715 
Smithway Street, Los Angeles 22, 
California. 


y $15.00 REPLACEMENT PLAN 
in any one year is $15.00. 






The meter is the heart of the 
pump! Only in the SMITHway 
Service Station Pump can you 
get the revolutionary, doubly- 
warranted, PM-2 Self-Purging 
Meter. 


SO 8? CO 8 | Gas 
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Factories: 5715 Smithway St., Los Angeles 22, Calif., P.O. 
Box 500, Succasunna, N. J. Offices: Atlanta, Chicago 7, 
Houston 20, Los Angeles 22, New York 17. Canada: Toronto 
12, Vancouver 1. International Division—Milwaukee 1, Wisc. 
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TRENDS 


Industry Warned of Gas Competition 


A new warning that the oil in- 
dustry should be alert to natural 
gas as a competitor was pro- 
nounced by Hines H. Baker, 
Humble Oil & Refining presi- 
dent, addressing the Independ- 
ent Petroleum Association of 
America last week. 

Although Baker spoke before inde- 
pendent oil producers, his remarks are 
pertinent to oil marketers—especially 
burning oil distributors. 


“Rapid expansion in the use of gas, 
development of production in new 
areas and the necessity of carrying 
reserve capacity for national security 
are among the domestic forces that 
make our present situation much more 
competitive than we have been ac- 
customed to for many years,” declared 
Baker. 

“The oil industry must, therefore, 
be alert to all of the competitive condi- 
tions, aware of the forces at play, 





Yes, this Veeder-Root Gasoline 
Pump Computer speaks the lan- 
guages of 144 countries! It’s the 
modern protection provided to 


turers, gasoline refiners and their 
service-station outlets ... to 
make sure they get full meas- 
ure in the tank, and the right 
change in their pocket. And 
what’s more, it underscores 
the fact that “Veeder-Root 
Counts Everything on Earth” 
... electrically, mechanically 
or manually ... with standard 
and special devices of every 
conceivable type. 




















TRADE 
MARK 


for Top Performance in 
GASOLINE PUMP COMPUTERS 


Veeder-Root 


World’s Most Experienced Makers of Counters & Computers 


VEEDER-ROOT INC., HARTFORD 2, CONN. 


CHICAGO 6, ILL. e GREENVILLE, S.C. e MONTREAL 2, CANADA ¢ DUNDEE, SCOTLAND 
New York 19 ¢ Offices and agents in principal cities 
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prepared to meet the dangers and seize 
the opportunities. But with half of the 
heating units embraced in proved oil 
and gas reserves of the United States 
consisting of natural gas, it has par- 
ticular reason to be alert to a situation 
which threatens to subject the principal 
part of a producer’s gas moving in 
interstate commerce to price regula- 
tions as though his business were a 
public utility.” 

Baker also sounded a general warn- 
ing that “everything should be done” 
to prevent the Federal Power Com- 
mission from: 

1. Regulating production and gath- 
ering of natural gas. 

2. Fixing or regulating price at 
which the producer of natural gas sells 
his gas to a natural gas company. 

3. Fixing rates of a natural gas com- 
pany below a figure that will allow as 
expense the actual price paid for gas 
purchased from non-affiliates, or the 
market price or fair and reasonable 
value in field considering market con- 
ditions of that produced by a natural 
gas company or acquired from an 
affiliate, plus reasonable compensation 
for gathering. 

7. 


Elsewhere—Other natural gas devel- 
opments last week: 

e U.S. Rep. George (R., Kan.) 
protested to Federal Power Commis- 
sion against the rate increase applica- 
tion of Cities Service Gas Co. which, 
he said, would cost Kansas consumers 
$1 million annually. 

e The U.S. government asked the 
U. S. Supreme Court to back up FTC 
in refusing to consider natural gaso- 
line operations losses by the Colorado 
Interstate Gas Co. for rate-making 
purposes. 

e The FPC issued a certificate to 
Texas Eastern Penn-Jersey Transmis- 
sion Corp., newly formed subsidiary 
of Texas Eastern Transmission Corp., 
authorizing it to construct a 265-mi., 
24-in. natural gas transmission line in 
Pennsylvania and New Jersey for lease 
to parent company. 

e Substantial reduction in flaring of 
Texas gas during February was re- 
ported by the Texas Railroad Com- 
mission. The 18 billion cu. ft. of gas 
produced with oil which was flared 
marked a 38% drop from a year ago. 

e Washington reported that it is 
unlikely that final action will be taken 
this session by Congress on a bill to 
permit condemnation rights for natural 
gas underground storage areas. Coal 
and natural gas companies requested 
that consideration be delayed until 
May 15. Both sides could produce a 
stalemate in Congress. 
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ls Oil Prepared 
To Fuel a War? 


























































If a dreaded Third World War comes—he it 
fought with H-bombs or conventional weapons— 
the destructive machine of combat must move on 
a highway of oil. 

A. P. Frame of Cities Service, a man with wide 
experience in oil defense planning, has spoken 
out to tell oil men what he thinks this means to 
them: 

—The war will be fought with resources de- 
veloped before the battle starts. 

—Excess refining capacity must be maintained 
for emergency use. 

—0Oil imports should not be restricted. They 
enable us to conserve our domestic supplies for 
wartime use. 

—Government restrictions can do nothing but 
hamper an all-out war effort by the oil industry. 
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Following is a partial text of Frame’s remarks before 
a meeting of the Southwest Louisiana chapter of the Amer- 
ican Petroleum Institute’s Division of Production last 
month. 


AVAILABLE OIL ONLY 


The war will be fought with petroleum discovered and 
developed prior to the outbreak of war. On the average, in 
peacetime, it takes five years to develop an oil field after 
the original wildcat is staked, even assuming it is successful. 

The same thing is true in regard to refinery and trans- 
portation capacity. It takes about two years to engineer and 
construct any sizeable addition to an oil refinery during 
present times. And during periods of wild scrambles for 
available material, this construction period may become 
almost anything. The same situation is true in regard to 
pipe lines and tankers. 





PRODUCTION PROBLEMS 


For the past several months, the petroleum industry has 
been faced with over-production of crude oil and petroleum 
products, But this increased capacity, correspondingly high 
inventories and publicized over-production is a natural 
result of the calculated risk of flirting with temporary over- 











A. P. Frame, vice president 
of Cities Service Petroleum, 
Inc., formerly was assistant 
deputy administrator of the 
Petroleum Administration 
for Defense. He also is a 
former vice chairman of the 
Military Petroleum Advisory 
Board and served in World 
War II with PAW. 
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expansion in the effort to satisfy the 
thirst of national defense and the ever 
increasing demand of domestic con- 
sumption. 

We are proud that we were able to 
fulfill the request of our government 
when, during the time of the Korean 
War, we were able to gear ourselves 
on such short notice to a point where 
we could produce an additional 1 mil- 
lion bbl. daily of petroleum products 
over and above that required for 
domestic consumption. 

There is one particular index of 
crude oil production activities which I 
consider to be of major importance to 
our national security. That is the num- 
ber of wells drilled each year. 


We know that as long as the produc- 
tion branch of the industry has the 
incentive and continues to drill wells 
at the present rate of about 50,000 per 
year, we will continue to expand our 
crude oil productive capacity. 

There is a good reason to doubt if, 
at the present time, a much greater 
number of wells could be drilled due 
to the limitations on the availability of 
locations, manpower and equipment. 

If, however, for any reason the rate 
of drilling should fall much below the 
present 50,000 well-rate for any yearly 
period or longer, then in my opinion, 
our national security is being endan- 
gered. It is in this field that the pro- 
ponents of decreasing the depletion 








1. One piece 
handle and shaft 


2. Brass gland nut 

3. Machined shaft and 

crank arm—press fitted 

4. Outboard shaft bearing 

5. One connecting pin 

6. Short piston rod 

7. Piston valve controlled 
by stroke—no springs 

8. Piston with two 
avtomotive type rings 


























@ All Parts Totally 
Inclosed 


@ Only 4 Moving Parts 


@ One Piece Handle and 
Pump Shaft 


New in design, proved 
and tested, with new pat- 
ented features for greater 
vacuum, greater capacity, 
greater efficiency (25 gal- 
lons per hundred full 
strokes) self-priming, easy 


to operate, this new 
OPACO “weather sealed” 
Hand Pump is made in 
various models for use in 
handling petroleum prod- 
ucts, alcohol and other 
liquids. 

Send for Catalog No. 400 
for full particulars today. 








allowance are treading on dangerous 
ground. 


WHERE IMPORTS FIT 


It has been charged that the im- 
portation of foreign crude oil and 
products is endangering our national 
security and there has been quite an 
outcry to impose some governmental 
limitation on such imports. 

I cannot see how such imports are 
adversely affecting our national se- 
curity if our well drilling program for 
the country as a whole is going ahead 
as rapidly as available locations, man- 
power and facilities will permit. To be 
quite truthful, such a condition should 
increase our national security inas- 
much as we are increasing our do- 
mestic known reserves of crude and 
utilizing the oil produced from beyond 
our borders. 

It is quite true that in theory there 
could be such a flood of foreign oil 
reaching our shores that it would so 
depress the value of domestic crude oil 
or limit its markets that the domestic 
industry would be forced to curtail its 
drilling activities. 

Such a happening would be a catas- 
trophe and would surely weaken our 
national defenses. But I do not believe 
that any objective person can seriously 
maintain that we have, or will, come 
close to approaching that condition. 


CIVILIANS MUST GIVE 

What of the civilian petroleum 
users? Frankly, the outlook isn’t too 
bright for us at all. 

If we aren’t bombed into oblivion, 
we are apt to be cold and to be far 
more afoot than we have ever dreamed 
of being. It is simply a fact—unpalat- 
able maybe, but true—that in another 
war, the petroleum supplies for the 
military will come largely from the fat 
that is in the civilian economy. 

However, there is every indication 
that, unpleasant as the next war may 
be for civilians, there should be ade- 
quate petroleum to meet the needs of 
the military and to maintain our essen- 
tial civilian economy. 


‘PLAYING WITH FIRE’ 


It seems to me that for any segment 
of the petroleum industry to ask for 
government action to limit the freedom 
of the industry to govern its own af- 
fairs is indeed playing with fire. 

If, under the urge of immediate self- 
interest, we endeavor to persuade our 
government to tinker with the free play 
of the law of supply and demand 
through import quotas or embargoes 
on petroleum, we are offering to ex- 
change our freedom for an apple 
which may be as bitter as that first one 
from the Garden of Eden. 


NATIONAL PETROLEUM NEWS * May 12, 1954 





LUBRICATION 


No Big Change Seen in Axle Lube Picture 


Motor vehicle manufacturers plan no mass departure from 
multipurpose lubricants for servicing axles in the field. 

Oil industry lube representatives received this assurance from 
a panel of automotive engineers appearing at an American Petro- 


leum Institute Lubrication Com- 
mittee meeting at Skytop, Pa., 
last week. 

In a discussion of axle lubri- 
ceants headed by F. E. Rosen- 
stiehl, The Texas Co., the 
automotive panel pointed out: 

There may be a few excep- 
tions to across-the-board accept- 
ance of multipurpose lubricants, 
but for the most part, these in- 
volve axles encountering limited 
and peculiar problems of noise. 

Currently there are some lubricants 
on the market being sold as multi- 
purpose that may meet MIL 2-105 
specifications, but are not truly multi- 
purpose in meeting current axle 
requirements. 

The oil industry should try to up- 
grade these lubricants to the higher 
specifications of truly multipurpose 
lubricants currently available. 

Current axle lubrication recom- 
mendations of passenger cars manu- 
factured by the “Big Three”—Ford, 
Chrysler and General Motors—and 
Packard Motor are: 

Ford—Factory fill is a lead soap 
active sulfur compound. After 300 
miles the factory fill should be drained 
and replaced every 10,000 miles with 
multipurpose lubricant. 

Mercury—A lead soap active sul- 
fur is used in the factory fill. This 
should be drained at the end of 500 
miles and the initial refill should be 
with the same product. At the end of 
10,000 miles, multipurpose lubricant 
is recommended. 

To enable car dealers to make the 
initial drain and refill, a factory-fill 
lubricant is sold to them under a parts 
number. It is not a sulfur-chloro-lead 
compound as reported by NPN April 
28, p. 36. 

Lincoln—To eliminate a “G-string” 
hum encountered occasionally in re- 
verse at certain speeds, Lincoln uses a 
special SAE 90 axle lubricant as fac- 
tory fill and recommends refills with 
the same product every 10,000 miles 
thereafter. The lubricant is sold to 
dealers under a parts number and 
currently is not nationally available at 
service stations. 

This is a multipurpose lubricant 
which has certain qualities which 
eliminate Lincoln’s noise problem. 
There is no basis for the report that 


this lubricant or a sulfur-chloro-lead 
compound will cause failure if used 
in other axles, as was stated by NPN, 
April 28. Ford also reports lead soap 
active sulfur lubricants can be used for 
repeated refills without adverse results. 

On Lincoln, however, where noise is 
encountered, it has been found that a 
switch to most multipurpose lubricants 
will bring back the noise eliminated 
by the special product recommended. 
The Lincoln spokesman said that if 
the customer “can live” with the axle 
hum noted while the car is in reverse, 
there is no reason why multipurpose 
lubricants can’t be used. He said there 
have been no reports of axle failure 
resulting from conditions causing the 
hum. 

Packard—Factory fill is a lead soap 
active sulfur lubricant. Multipurpose 
lubricants are recommended for refills 
after the initial drain. 

General Motors — All factory fills 
are of a lead soap active sulfur type. 
The trend here is to retain the factory 
fill throughout the life of the axle, with 
no seasonal or mileage spell-out for 
changes. GM divisions make these 
recommendations: 

Chevrolet — Refills with multipur- 
pose lubricant are recommended, but 
normally seasonal changes of axle 
lubricant are not necessary. 

Pontiac—Lubricant change not rec- 
ommended except in case of repair or 
replacement, in which case lead soap 
active sulfur lubricant should be used. 
Multipurpose type may be used as fill 
after the axle has been broken in (after 
several thousand miles). 

Oldsmobile— No change recom- 
mended. Multipurpose lubes may be 
added after axle is broken in. 

Buick—Factory fill to be left in with 
no change recommended. Multipur- 
pose lubes may be used for make-up. 
If a change is required, due to repair 
or replacement, only factory fill type 
of lubricant is recommended. 

Cadillac — Factory fill should be 
drained only for repair and refill then 
should be with same type active sulfur 
lubricant. Multipurpose lubes may be 
used for make-up but active sulfur 
lubes are preferred. 

Chrysler — Multipurpose (sulfur- 
chloro-lead type) lubricant used in fac- 
tory fill and recommended for refills 
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about every 20,000 miles on all Chrys- 
ler-made cars (Dodge, DeSoto, Plym- 
outh and Chrysler). 

Charles Heinen, Chrysler, favors 
use of only one type lubricant (multi- 
purpose) in field service to avoid con- 
fusion. He said many multipurpose 
lubes do not do an adequate job on 
new gears. He added Chrysler, be- 
cause of some design changes and 
phosphate coating of gears, is able to 
use multipurpose lubricants as factory 
fill. 

The crux seems to be gear coatings. 
While Chrysler adds the coating to 
gears during the manufacturing proc- 
ess, Others depend on active sulfur 
lubricants during the break-in period. 

George Rounds, Socony-Vacuum, 
pointed out that while car manufac- 
turers ask that gear lubricants be im- 
proved, some makes of cars are 
eliminating axle drain plugs and lube 
changes, thus reducing the lube mar- 
ket. Diminishing returns from gear 
lube sales make research less and less 
attractive. 

Harry Wolf, General Motors Re- 
search, made two points: 

1. On replacement axles, factory 
fill must be used in the field. He urged 
oil companies to help stress this point 
and discourage the use of multi- 
purpose lubes on new GM units. 

2. He also urged that the oil indus- 
try recommend that factory fill not be 
drained until after axles are broken in. 
He declared most axle troubles come 
from putting in multipurpose lubes be- 
fore axles are broken in. 

Truck Axles—E. D. Christie, Eaton 
Manufacturing, recommended _ that 
truck axles be drained every 15,000 
miles for average service and every 
10,000 miles for severe service, using 
multipurpose lubricants. He pointed 
out that most trucks have passenger 
car engines and can use passenger car 
lubes. However, axles under heavy 
load need lubricants with higher load- 
carrying capacity. 

He saw no particular advantage to 
using break-in lubes and pointed out 
Eaton gears are coated, permitting use 
of a multipurpose lubricant as factory- 
fill. 

Christie said MIL 2-105 lubricants 
do not seem adequate over-all. He 
urged that the oil industry designate 
some name for heavy duty lubricants 
to.help the service station attendant 
select the proper type lubricant for 
heavy duty service. 

Heinen suggested a need for service 
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The J&L line includes all types of 
Closures and Finishes. Bright, colorful 
decorations may be reproduced to 
your specifications. Heavy-duty ICC 
Drums. Light-gavge Drums. 55, 30 
and 15 gal. capacity and 100-ib. 
Grease Drums. Lightweight Drums for 
Chemical and Powdered Materials. 
1-10 gal. capacity Steel Pails for 
Foods, Chemicals, Oils. 


FOR ALL-AROUND 
DEPENDABILITY 


... for sturdy construction ... for trim 
appearance... for product protection 


J&L STEEL CONTAINERS ARE 
ALL-AROUND WINNERS 


There are sound basic reasons for the all-around 
dependability of J&L Steel Drums and Pails: 


« J&L Drums and Pails are made from 
high quality J&L Steel Sheet. 


» J&L Drums and Pails are made with 
< care and accuracy in every detail. 


You can obtain J&L Steel Drums and Pails through 
plants located in leading industrial centers. You'll find 
J&L service fast and efficient. 


STEEL CORPORATION — Pittsburgh 


CONTAINER DIVISION 
405 Lexington Avenue, New York 17, New York 
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LUBRICATION 


station education on gear lubricants. 

William Burton of Ford asked, “Do 
we need gear lubricant designations 
the same as we have for motor oil?” 


M. D. Gjerde, Standard Oil (Indi- 
fl ana), spoke up for raising the mini- 
h mum specifications of multipurpose 
lubricants to take care of all needs. 


i Ben Symon, Shell Oil, pointed out 
f the oil industry already has designa- 
tions for gear oils, but not all oil com- 

. panies are using the system. 
Heinen said all multipurpose lubri- 
cants now being sold are not basically 


multipurpose. He contended oils not 





USES 





serving multipurpose needs should not cE 
be so labeled. FOR PEA 
Serving on the panel, in addition to renefit of over 101 different hydrocarbons ¥2 
Christie, Heinen, Wolf and Burton Aad it's bypdogen ge you top meng 
| were: E. L. Nash, of Packard Motor, a reat 101 PLUS cos 
and Richard Kageff, of Ford Motor. smh of thin gackine’s was me 
Ancien ate, “ipdongen 6 Se So 
‘ , cient power clement im pein | 
Engine Designs Cut go on pre in ee eee 
. *. O01 PLUS. le «ss 
Motor Oil Efficiency : RICHFIELD 
Modern motor oils fail to satisfy ernyt 


completely today’s new V-8 engines. 

That doesn’t mean new cars will 
experience more breakdowns than 
their predecessors. 

Nor does it mean today’s motor oils 
are not good. 

It just means modern oil will not do 
as good a job as lube and auto men 
would like. 

And it’s not doing as good a job 
because of complications introduced in 
new engine designs. 

Engineers are working on the prob- ‘ 
lem. At the moment it looks as if the 
answer will be found in metallurgy A Powerful Campaign 


rather than oil. 





At a recent session of Society of 4 . 
Automotive Engineers in Detroit, behind gd Powertul Gasoline 
three Shell Oil men declared that no 
specific lubricants can be recom- 
mended because in eight overhead- Richfield’s new promotion campaign is big news because it ties in 


valve, V-8 engines in modern cars with importa i 
’ ; ’ nt news headlines of th 2 
there are seven different cam and ox oy 


tappet combinations, each probably 


‘ . Important, too, is Ri : j ivi j 
requiring a different lubricant for com- 2 00, is Richfield’s policy of giving personal assistance 


plete satisfaction. and guidance to its independent distributors. Richfield personnel 
Oil industry lube men tell NPN that and officials are constantly ready and willing to aid in the solving of 
while wear in valve trains of some new the special problems of independent Richfield distributors. 
V-8’s is higher than normal, there is 
no evidence of widespread serious It may pay you to find out soon why the number of independent 
trouble. Richfield distributors keeps growing. 
Lube Additive Expansion 
Monsanto Chemical Co. is doubling Write, wire or phone... 


its output of detergent-dispersant oil 
additives. New facilities for producing Ay 


\ 
additives at the company’s Monsanto, Ss 5 
Ill., plant should be in operation by - 
) 


September. Monsanto says latest fig- : 








ures show the market for lube oil OIL CORPORATION OF NEW YORK 
additives will be close to $110 million 542 FIFTH AVENUE. NEW YORK 36, N. Y. 
this year—compared with less than 

$25 at the end of World War II. Serving the Eastern Seaboard from Maine through Florida 
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FED UP sei ne 


HAZARDS AND COSTS 
OF LIGHTING FAILURES? 


cer WARREN 
Snap Seal 


SAFETY LAMPS 


Built to outlast your 







MODEL B-70 


Hi Flush Mounted 
trucks and trailers! sree UN or 
Install them as replacements. TURN SIGNAL 


Specify them on new equipment. 









SNAP SEALED™ FOR SUPERIOR SERVICE 
’ win diie 
Rugged, patented Snap Seal vapor- 
and explosion-proof construction holds 
lens and +4” thick aluminum alloy body 
casting of WARREN Safety Lamps 
firmly together—pressure-sealed 
bubble-tight!— without screws, clips, 
washers, springs, etc. Remove lens in 
one second —with screwdriver — re- 
place merely by snapping lens back 


MODEL 8-50 into body! WARREN Safety Lamps meet MODEL B-60 

Face Mounted or exceed S.A.E. recommended <4 Flush Mounted 
dure, |.C.C. and State requirements. 

Clearance Lamp Write for complete information today! Clearance Lamp 


MACHINE COMPANY 

WARREN, PENNSYLVANIA 
B FT] Menutecturers of WARREN Valves & 
Custom Built Machinery Since 1901 





File Puts 
Lube Profits 
On Schedule 


Latest entry in the field of Lu- 
brication Follow-Up is a special 
file designed by Richfield Oil 
Corp., Los Angeles, for dealer 
use. 

Key feature of the system is a 
carbon copy of the lube job 
ticket which folds up into a mail- 
ing piece. 

The idea is to save the dealer from 
the clerical labor of addressing a 
separate follow-up card. Since the 
customer’s name and address have to 
be written on the lube job ticket any- 
way, the extra carbon copy provides 
a strip of paper with the mailing 
address already on it. 

The mailing section of the lube 
order form has a red headline: “stop! 
—If you're passed the ‘safety’ mark.” 
A short message asks the customer if 
he has driven his car more than 1,000 
miles since the last lubrication. If so, 

| the customer is urged to keep his car 
in good shape by bringing it in at once. 

The whole system is sold to Rich- 
field dealers as a unit. It includes a 
steel file box big enough to hold some 
special folders in which copies of lube 
job tickets may be fixed in position so 
that they are permanently visible. The 
folders are 10%” x 12” in back. The 
fronts are cut down 212” short, which 
is just enough to leave the customer’s 
name and address visible when the 
lube tickets are placed in an upright 
position. 

The 5%” x 10” job tickets can be 
placed in the folder so that they over- 
lap each other, with the latest in full 
view. A gummed area along part of 
the folder can be used to anchor the 
tickets in place. 


Metal day and month date tabs or 
clips can be placed in numbered 
squares along the top edge of each 
folder, but these are mostly for double- 
checking on customers who are due to 
come in or who have failed to return 
at the expected interval. The actual 
mail follow-up is carried out from a 
separate file compartment in the back 
of the steel box. This consists of a 
simple series of file guides numbered 
by the days of the month. In back 
of each guide the folded, pre-addressed 
copies of the lube job ticket are placed 
as fast as the tickets are written. 
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A FULL HOSE LINE FOR BETTER SERVICE 


OR THE BEST VALUE in all types of 

service station hose . . . gas curb pump, air 
tower, driveway alarm and car wash .. . always 
call your Hewitt-Robins Distributor. He can 
provide you with the fast, efficient answer to 
your every hose need. 

The Hewitt-Robins hose line for service sta- 
tion operators offers a variety of specialized 
hoses that assure top quality performance: 
Hewitt-Robins Gasoline Curb Pump Hose is 
highly flexible, has a smooth bore for free flow- 
ing . . . Hewitt-Robins Air Tower Hose is dur- 
able, resists kinking and reels easily . . . Hewitt- 
Robins Driveway Alarm Hose withstands year 
round weather and constant tire wear ... 


HEWITT@) ROBINS 


Hewitt-Robins Car Wash Hose is tough, light 
weight, and recommended where oil conditions 
are encountered. In addition, Hewitt-Robins 
also makes other outstanding hoses for the pe- 
troleum marketing field such as Fuel Oil & Dis- 
tillate Hose and the new 150 foot long LP Gas 
Reel Hose for bulk delivery trucks. 

You can buy with confidence when you order 
from your Hewitt-Robins Hose Distributor. 
Contact him today for complete information 
regarding any of these top hose values. See 
Classified Phone Book . . . Rubber Goods- 
Mechanical; Rubber Products - Mechanical; 
Belting-Mechanical; Hose & Tubing-Rubber, 
or write to us directly. 


& 


Executive Offices, Stamford, Connecticut 


DOMESTIC DIVISIONS: Hewitt Rubber 


Robins Conveyors + 
FOREIGN SUBSIDIARIES: Hewitt-Robins (Canada) Ltd., Montreal «+ 


Restfoam 
Hewitt-Robins Internationale, 


Robins Engineers «+ 


Paris, France * Robins Conveyors (S. A.) Ltd., Johannesburg « EXPORT DEPARTMENT: New York City. 
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Gasoline Octane Ratings 


In 15 of 50 cities surveyed in 
April in the U. S. and Canada, 
the average octane ratings, re- 
search, for premium grade gaso- 
line were 94 or higher. 

By comparison, nine cities 
were reported in the January 
survey by E. I. DuPont de Ne- 
mours Co. 


Of the cities included in the April, 
1954, motor gasoline survey, only 
Little Rock, Ark., was listed with an 
average of 95 or more. It registered 
95.2. 

Octane ratings of 94 or higher were 
reported for 14 other cities. They were: 
Atlanta, Baltimore, Boston, Corpus 
Christi, Dallas, Fort Worth, Houston, 
Jacksonville, Memphis, Nashville, 
New Orleans, Philadelphia, Pittsburgh 
and Shreveport. 

All but four cities had premium- 
grade averages of 90 or more. In an 
April, 1953, survey, 36 cities were re- 
ported in this category; in July, 1953, 
39; in October, 1953, 40; and in Janu- 
ary, 1954, 42. 

Regular Rating Stable — Regular- 
grade octane ratings, however, showed 
little change from the January survey. 
Twenty-four cities registered 85 octane 
ratings in both surveys this year. 

The lowest average in the most re- 
cent survey showed Salt Lake City 
with 81.6. Boston and Baltimore vied 
for the highest average with 88.4. 

718 Fuels Tested—Conducted quar- 
terly by Du Pont’s Petroleum Chemi- 
cals Division, the motor gasoline sur- 
vey is designed to furnish current 
data on antiknock and tetraethyl lead 
content of motor fuel marketed 
throughout the country. In the April 
survey, tests were conducted on 718 
fuels: 357 premium and 361 regular 
grades. 

The survey is based on a selection 
of brands, number of samples and 
cities from which they are taken. 
Brands are picked that are believed to 
be representative of the range of qual- 
ity in a given area. And all samples 
are obtained from service stations ap- 
pearing to have a reasonable turnover. 

The selection of cities is dictated by 
their probable source of supply and 
their positions in the marketing areas. 
Cities sampled may be changed from 
time to time to improve coverage. And 
wherever possible, samples for the sur- 
veys are taken from the same service 
stations. All data are coded by brands. 
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Continue Climb 


Premium Regular 

April Jan. April Jan. 

1954 1954 Change 1954 1954 Change 
Aberdeen, S. D. 90.7 89.9 +0.8 83.7 82.8 +0.9 
Amarillo, Tex. 90.0 89.6 +0.4 82.4 81.6 +0.8 
Atianta ior OOS 93.5 +1.0 86.2 86.7 —0.5 
Bakersfield, Calif. ........... 90.7 90.4 +0.3 82.4 82.0 +0.4 
Baltimore wip Oaar Ss: <iitaadein a 94.5 94.3 +0.2 88.4 88.1 +0.3 
eas A ep 2 . 941 94.0 +0.1 88.4 88.1 +0.3 
SENDS oy in. « cobkvued 88.3 88.4 —0.1 83.0 82.9 +0.1 
SD ~ ns adis cneeeaces 90.1 89.5 +0.6 82.7 82.0 +0.7 
SSN RS Reem yaad 93.9 93.6 +0.3 86.1 86.4 —0.3 
EE virC deen psecdoueat 92.0 90.4 +1.6 84.6 83.8 +0.8 
ac wwabavecen 92.8 92.6 +0.2 87.7 97.4 +0.3 
GEE vate adv otal A. 93.3 —0.1 88.2 87.6 +0.6 
Columbus Siete mil 93.0 92.8 +0.2 87.6 87.2 +0.4 
Corpus Christi, Tex. .. 94.1 93.3 +0.8 86.3 84.9 +1.4 
Dallas-Ft. Worth ........ 94.5 94.0 +0.5 85.7 86.0 —0.3 
ee Daan. 60 aaa , 89.8 89.4 +0.4 82.1 81.5 +0.6 
Detroit SRE Wavncau'n' b's oi aoe 93.3 93.1 +0.2 87.8 87.2 +0.6 
Edmonton, Alta. .......... . 90.0 89.5 +0.5 83.8 83.4 +0.4 
\ eee: 91.2 91.4 —0.2 82.7 81.7 +1.0 
Great Falls-Billings, Mont. .... 91.5 91.6 —0.1 84.0 83.9 +0.1 
BO aes See gees 94.9 94.1 +0.8 86.8 86.3 +0.5 
cre a oe 91.3 90.9 +0.4 84.1 83.9 +0.2 
Jacksonville, Fla. ............ 94.2 93.3 +0.9 86.6 86.5 +0.1 
Kansas City, Mo. ............ 91.6 90.9 +0.7 83.6 83.8 —0.2 
Little Rock, Ark. +H, -* 94.1 +1.1 86.5 85.7 +0.8 
ce eee 91.9 91.8 +0.1 83.2 83.2 
Louisville 93.6 93.3 +0.3 85.8 86.1 —0.3 
Memphis 94.2 93.2 +1.0 85.4 85.1 +0.3 
Milwaukee 93.7 93.6 +0.1 84.3 83.7 +0.6 
Minneapolis 91.4 90.4 +1.0 84.1 84.0 +0.1 
Montreal, Que. 92.4 92.6 —0.2 86.8 86.7 +0.1 
Nashville 94.3 93.5 +0.8 85.9 95.1 +0.8 
New Orleans 94.4 93.3 +1.1 86.3 86.1 +0.2 
New York 93.9 93.7 +0.2 88.2 87.8 +0.4 
Omaha 90.9 89.8 +1.1 83.4 83.3 +0.1 
Philadelphia 94.2 94.3 —0.1 88.2 87.9 +0.3 
Pittsburgh 94.3 94.2 +0.1 88.3 88.2 +0.1 
St. Louis ‘ 91.6 90.6 +1.0 83.8 84.2 —0.4 
Salt Lake City 89.0 88.6 +0.4 81.6 81.2 0.4 
San Francisco 91.9 91.9 83.1 83.0 +0.1 
Seattle 92.0 91.1 +0.9 83.6 83.1 +0.5 
Shreveport, La. 94.6 94.5 +0.1 86.0 85.8 +0.2 
Spokane, Wash. 91.5 91.4 +0.1 83.2 82.8 +0.4 
Toronto, Ont. 92.1 92.1 86.7 86.6 +0.1 
Tulsa 92.0 91.4 +0.6 83.3 83.5 —0.2 
Vancouver, B. C. 91.0 90.6 +0.4 84.4 83.1 +1.3 
Wichita, Kan. 90.3 90.2 +0.1 83.1 83.2 —0.1 
Winnipeg, Man. 91.3 90.9 +0.4 84.9 85.2 -0.3 





Indiana Standard Cautious on Gasoline Additives 


Standard of Indiana does not plan 
to expand its present use of gasoline 
additives—unless better materials are 
developed, or more positive results 


shown. 


Standard’s official viewpoint in the 


current additive controversy is that the 
company “has always been active in 
developing and using additives,” and 
that in 1923 it “became the first major 
gasoline marketer to use tetraethyl 
lead.” Standard says it was also the 
first to use gasoline anti-oxidants to 
prevent gumming, and has long been 
a leader in developing and using lube 


oil additives. The company recently 
started using a de-icer additive in its 
premium gasoline, and a new furnace 
oil additive. 

The Standard statement concludes: 
“The company’s laboratories have of 
course been actively studying other 
possible additives, especially for gaso- 
line. Many road and other tests have 
been run on new types of additives, 
including competitive products. Thus 
far, none of them have shown benefits 
—at least with our clean-burning gaso- 
lines and oils—which outweigh their 
disadvantages.” 
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BETTER LOOK AT THE NEW ALL ALUMINUM 
RUTLEDGE ISLAND T LIGHT—ITS A HONEY 








‘ 
9606-A—15° Angle Unit with 3 Toplights 





© e MANY ADVANTAGES: 
\ i ae 1. Five year paint job 
- 2. Lighter in weight 
, 3. Single pin tubes 
i 4. Heavy duty Ballast 
4806-A with 3 Toplights 5. No rust 


15° Angle Unit 





RUTLEDGE HAS DONE NO DOUBLE TALK 

IT AGAIN! HIGHEST JUST DOUBLE LIGHTING 
QUALITY AT THE When you buy 
FAIREST PRICES Rutledge Lights 





RUTLEDGE FLUORESCENTS CAN BE FURNISHED 4-8-12-16-20-24 FOOT FIXTURES 


Write for more Information 


RUTLEDGE EQUIPMENT COMPANY 


334 Boulevard of Allies, Pittsburgh, Penna. 


Some open territories open for good distributors 
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A dependable 


course 
to steer by... 


bright interior. 
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Canco’s thermoplastic side seam offers you 
complete around-the-can lithography for max- 
imum label display, 100% moisture protection, 


and assures you of a long-lasting, spotlessly 





Like the North Star—whose position is changeless— 
some companies are known for dependability . . . Their 
high standards and integrity single them out. 

In business, these qualities in any firm you deal with 
contribute to your success in charting the progress of 
your own. 

All this involves a relationship that transcends the mere 
filling of orders . . . with good materials . . . on time. 

Since the turn of the century, many men at the helm 
of businesses, big and small, have put complete trust in 
the integrity of Canco. 

Needing new and better containers for their products, 
they have looked to Canco’s unequaled variety of tech- 
nical skills, research, and services . . . its quick, sure 
solutions to special problems . . . its experience and 
facilities that no other manufacturer can match. 

If you pack your products in containers, your course 
is clear, You'll be ahead if you ... 


Go first to the people who are first! 


AMERICAN 
CAN 
COMPANY 


New York, Chicago, San Francisco; Hamilton, Canada 























PUBLIC RELATIONS 





RS aah ¢ + ars 


IN ONE DAY, Fred Wagner did a ladies’ show . . . 





visited two more radio programs and... 








went to a convention. This is how... 


One-Man Team Spreads the Word for Oil 


A whirlwind crusade for oil. 

That’s Fred Wagner, assistant 
district manager, Gulf Oil, De- 
troit. 


Officially, he is one of many men 
who are touring the country putting 
on one-man “Magic Barrel” shows for 
the Oil Industry Information Com- 
mittee. Fred’s activities in Michigan 
are typical of what other OIIC troup- 
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ers are doing—really reaching the 
grass roots with the story of oil. 

Fred’s schedule while in Grand 
Rapids, Mich., for the annual Michigan 
Petroleum Assn. convention illustrates 
why one ex-showman remarked: 

“The old four-a-day routine in 
vaudeville was mild compared to this.” 

The appearance of Fred in Grand 
Rapids was announced by the Grand 
Rapids Press on a Monday and on 


Tuesday the “Magic Barrel” started 
rolling. 

Fred’s one-day campaign in Grand 
Rapids gave him little time to rest. 
His schedule opened with Mrs. 
Margaret Curley’s radio show over 
WIJEF at 9:15 a.m. and didn’t let up 
until he finished his performance be- 
fore the convention in late afternoon. 
During the day he did the Magic 
Barrel routine six times. 
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STOCKHOLDER-OWNERS like Miss Daly know that 
about two-thirds of our profits have been plowed back 
in recent years for new facilities and equipment —from 
drilling rigs to delivery trucks. This increases the 
intrinsic worth of their investment, and helps make 
possible better service and better products for you 
and millions of other Standard Oil customers. 


Miss Day AND Mr. ZEHNER are members of the 
same business family, but they have never met. 


Miss Grace Daly is a student at Mount St. Scholas- 
tica College, Atchison, Kansas. Mr. Carl E. Zehner 
works at the Standard Oil refinery in Whiting, Indiana. 
Both own stock in the Standard Oil Company. 


Standard Oil’s stockholder family is so large—it has 
almost 118,000 members—and is spread over so much 
territory and embraces people in so many walks of life 
that it would be impossible for one stockholder to know 
all the others. Our stockholder family also includes 
many institutions such as colleges, hospitals, chari- 
table organizations and insurance companies. 


And, incidentally, the largest amount of ourstock any 























MR. ZEHNER, an accounting clerk, is one of more than 
50,000 employees of Standard Oil and its subsidiary 
companies. He has been with Standard Oil for more 
than seven years and is backed by one of the finest 
employee benefit programs in any industry. He and 
about 25,000 other employees own company stock. 
Mr. Zehner and his wife live in Whiting, Indiana. 


one person owns is less than 1% of the total, and the 
largest amount any institution owns is less than 4%. 


Last year the investments of our stockholder-owners 
helped provide more than 50,000 jobs, more than 
$300 million in employee wages, salaries and benefits, 
and more than 2,000 useful petroleum products at 
reasonable prices. 


These share-owners in American business have con- 
fidence in a steady return on their investment. 
Standard Oil has paid dividends for 61 consecutive 
years. Last year dividends had a value equal to $3.86 
per share—the return to our stockholders for the use 
of their savings. 


Standard Oil Company 


(INDIANA) 


OI anasis 








MEET ANOTHER stockholder— Mrs. James 
C. Graves, a widow, of Saginaw, Michigan. 
Dividends from Standard Oil stock help to 
make life more comfortable for many per- 
sons who depend on investments for in- 
come. Incidentally, more than half of our 
individual stockholders are women. 
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MEET ANOTHER stockholder—Children’s 
Mercy Hospital, Kansas City, Missouri. 
Its Standard Oil dividends are used to help 
care for about 3,500 children a year, three 
of whom are shown here with nurse Dolores 
G. Turnage. Many such institutions de- 
pend on dividends to help defray expenses. 


NEWS 





MEET ANOTHER stockholder—dealer J. E. 
Gossett, an independent businessman of 
Richmond, Indiana, servicing the car of 
Earl Whitten, a long-time customer. Mr. 
Gossett, a dealer for more than 11 years, 
has seen the demand for Standard Oil prod- 
ucts increase steadily over the years. 
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PROCON 
“OFF-THE-SHELF” DESIGNS 
MEAN Earlier on-stream time 


Accurate cost estimates 

Lower engineering costs 
Purchasing know-how 

Proved construction techniques 


Experienced field construction staffs 


PROCON Builds Platformer 


at Pana in 7 Months 






















Pana Refining Company, a division of the Illinois Farm 
Supply Company, turned to Procon for speedy construction 
of the first UOP Platforming unit in the state of Illinois 
devoted exclusively to the production of superior quality 


motor fuel. 


From the time the contract was signed until Procon turned the 
completed pressure tested 650 B/SD unit, ready for operation, 
‘Hover to the refinery only seven months and seven days 

elapsed . . . further proof that “Built by Procon” is the 
refiner’s assurance that his construction will be handled 


with maximum speed, efficiency, and economy. 


Procon has a WIDE RANGE of “off-the-shelf” UOP 
Platforming units for refiners to choose from, ranging from 
600 B/SD to giant 16,000 B/SD plants. 


IT’S PLAIN GOOD SENSE for a refiner to use “off-the-shelf” 
designs when available. He thus has the assurance of earlier 
on-stream time, accurate cost estimates, lower engineering 
costs, purchasing know-how, proved construction techniques 


and experienced field construction staffs for his particular job. 


PROCESS CONSTRUCTION 
111! MOUNT PROSPECT RD., DES PLAINES, ILLINOIS, U.S.A. 


PROCON (CANADA) LIMITED 
IN CANADA ]68 YONGE STREET 
TORONTO |, ONTARIO 
PROCON (GREAT BRITAIN) LIMITED 


IN ENGLAND | 
112 STRAND, LONDON, W. C. 2 
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How Speedway Builds a TBA Program 


For years, Speedway Petroleum Co. of Detroit virtually ignored 
TBA. One of the largest private-brand marketers in the Midwest, 
Speedway concentrated on gasoline and motor oil volume at its 750 


retail outlets. 

But now it is developing an 
ambitious TBA program de- 
signed to outstrip its competi- 
tors. The seven-point program 
embodies some distinctive fea- 
tures as well as merchandising 
practices that have been gener- 
ally adopted by TBA-minded oil 
companies. 

Oil company TBA men believe 
Speedway’s program is pertinent 
for several reasons. 

It is another example of the shift 
away from straight filling stations, 
strengthening the trend to “one-stop” 
stations where motorists can have 
most of their automobile needs cared 
for. 

It demonstrates how a petroleum 
marketer can build a TBA program 
from scratch. 

Speculation is that the razor-edged 
competition in Michigan may have 
spurred Speedway’s decision to enter 
TBA. Speedway markets a single- 
grade gasoline, priced at 24.4¢ per 
gal. while major-brand outlets post 
23.5¢ a gal. for regular and 26¢ for 
premium-grade (ex taxes). 

The 750 stations represent a huge 
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TBA potential. Speedway’s new policy 
of undertaking a complete TBA pro- 
gram will have the dual objective of 
bettering dealer income and Speed- 
way’s earnings. As a_ by-product, 
Speedway hopes to upgrade dealers 
by creating more business potential at 
the stations. 

The New Set-up—For the first time, 
Speedway dealers are offered the fol- 
lowing aids in the seven-point pro- 
gram: 

1. A complete new sales training 
program. 

2. A budget plan for tires and bat- 
teries. 

3. A consumer advertising cam- 
paign more continuous and extensive 
than that conducted by any gasoline 
competitor. 

4. A complete new line of TBA 
products. A road-hazard guarantee 
on Dayton tires may be adjusted on 
the spot by any Speedway dealer. 

5. Help in financing the TBA in- 
ventory. 

6. A standing offer to take back 
any slow-moving TBA items for full 
credit at the dealer’s option. 

7. Long tire discounts for all 


Speedway’s station operators. 

In establishing its sales training 
program, Speedway has recruited a 
corps of merchandising specialists to 
help dealers on their TBA sales 
problems. This has become a custom- 
ary practice in the industry, and 
Speedway’s specialists are expected to 
give close counsel to the dealers. 

The TBA salesmen attend company 
sales meetings and training sessions 
to sharpen them up for their jobs. 
This part of the program is under the 
direction of Robert P. (Bob) Lawless, 
general manager, Detroit marketing 
area. 

Two New Twists—The advertising 
campaign and the budget plan are 
unique, and set the Speedway plan 
apart from all others operating in the 
same territory. Some of the com- 
peting oil marketers in Michigan have 
limited budget plans tied to credit 
cards. But since plans limited to 
credit card holders never seem to be 
widely used, they have little impact 
on total TBA sales. As a form of 
effective competition, they are not re- 
garded highly. 

The Speedway consumer advertis- 
ing devoted to TBA products is in a 
class by itself. No other gasoline com- 
petitor begins to spend as much, either 
as a percentage of his total advertis- 
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ing, or in total dollars devoted to 
TBA advertising. It may well be that 
Speedway’s expenditures on TBA 
consumer advertising in Michigan, by 
the year’s end, will amount to a far 
larger percentage of its gross TBA 
sales than any other oil company 
would consider justifiable. 

A Twofold Aim—tThe point is that 
Speedway doesn’t see any sense in 
using an inflexible rule for apportion- 
ing future advertising dollars among 
products according to the volume of 
sales of each product in the past. 
Roughly speaking, that’s the way it 
is done by most large gasoline adver- 
tisers. 

Although Speedway’s management 
has not spelled out its policy, the gen- 
eral theory seems to be that any kind 
of advertising that brings customers 
to Speedway dealers is good for the 
whole business. 

Thus, if some of the advertising 
the company will do this year on its 
new line of Dayton tires, induces a 
customer to come to one of the Speed- 
way stations, it is likely that customer 
will buy Speedway gasoline while 
there. With just a normal amount of 
good handling by tke dealer the tire 
customer will also buy a satisfactory 
amount of all-around business, includ- 
ing oil changes and lubrication. 

From this it should not be inferred 
that gasoline advertising is going to 
be slighted. In the past Speedway 
has been known in Michigan as a 
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persistent user of local advertising 
media of ail kinds. There is no 
thought of changing that policy. 

More Tire Help—Regarding the 
road-hazard guarantee, other oil mar- 
keters offer tires coupled with a road- 
hazard guarantee; and in some cases 
dealers may make adjustments on the 
spot. However, most competing gas- 
oline outlets in Speedway’s territory 
are not authorized to make such ad- 
justments. To help its dealers, Speed- 
way made up a printed table of 
monthly adjustment charges figured 
out three different guaranty terms, 
and graduated for various tire prices 
ranging up to a maximum of $70. 

The feature which permits dealers 
to stock up on TBA merchandise to 
whatever extent they need is not un- 
usual either. Almost all oil companies 
extend aid from time to time, although 
they do not broadcast the fact. 

The «tending offer to take back 
anything ic <cealer finds he can’t sell 
resembles a consignment arrange- 
ment. So it is not entirely new. How- 
ever, consignments of TBA stocks to 
service station dealers are rare among 
gasoline suppliers, and occur generally 
only in unusual cases. The Speedway 
plan differs a little from a straight 
consignment because the dealer be- 
comes the owner of the inventory. He 
is responsible for any loss or damage, 
as he might not be in the case of a 
consigned stock, and he sets his own 
prices. 











Open to All—But perhaps the big- 
gest difference in the Speedway plan 
is that the offer is extended to any 
dealer who wants to take advantage 
of it. Perhaps some extra flexibility 
results from the fact that Speedway 
does not have to warehouse any tires. 
This is all done by Market Tire Co., 
distributor for the Dayton line. 

Although the tire discount plan is 
simplified and favorable for the dealer, 
details are not available for publica- 
tion. Eventually competitors will 
probably obtain details through dealer 
contacts. But it is possible to guess 
here that the Speedway dealer’s price 
on Dayton tires will probably turn out 
to be as low, or lower, than the price 
at which the average service station 
can buy equivalent competing tires. 

In addition to low price, no Speed- 
way dealer will need a slide rule, or 
a calculating machine to figure out 
just exactly what his tires cost him. 
Unlike most discount schedules, his 
annual tire volume will have no bear- 
ing on it. He will have his choice of 
three prices, and he can get the lowest 
of the three by buying no more than 
eight tires at a time of a single size 
and grade. He can look at a printed 
schedule and see what the cost will 
be, since it is not expressed as a per- 
centage off the list price. 

The price schedule shows the list 
price of five popular sizes in the Day- 
ton Thorobred; the Thorobred Blue- 
Ribbon (a nylon cord); the Thorobred 
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Premium; and the Thorobred Com- 
muter (a modified mud-snowtread). 
Following the list price for each size 
is the dealer’s cost price in dollars 
for one to four tires delivered at one 
time; for four to eight tires; and eight 
tires and over. 

Old Dress, New Face—In the mat- 
ter of simplified, rock-bottom tire 
prices to dealers, Speedway is fol- 
lowing an oil industry trend. At least 
there have been tire discount re- 
visions by other gasoline marketers 
with the same end in view. But so 
far as is known, none has made such 
a fresh approach as Speedway. 

The program will be greatly aided 
by an extensive station remodeling 
program already under way. This, 
too, is in line with oil industry trends. 
It seems to be generally accepted to- 
day that suppliers who expect to hold 
their market position must be ready 
to improve their marketing outlets. 

Dealers also will be helped to de- 
velop lubrication volume along with 
TBA. Object will be to take care of 
aS Many car-owner needs as possible. 

As far as policy is concerned, 
Speedway management is starting its 
program with all of the known aids to 
profitable TBA merchandising. In 
the post-war period an aggressive ex- 
pansion policy has made the company 
a significant factor in the Michigan 


gasoline market and has succeeded 
in getting the Speedway brand well 
established with a segment of Mich- 
igan motorists. 

A late TBA convert, Speedway 
hopes to hurdle the best of them by 
going them one better. 


New Polish Available 


Johnson Wax Co. is backing its 
new Deep Gloss Carnu with radio, 
television and newspaper promotion. 
Packaged in a 20-oz. container that 
will provide two polish jobs for the 
average car, the polish contains “five 
deep-cleaning agents to remove grease 
and grime in one easy operation.” 

Through the Tide Water TBA ar- 
rangement, Tydol dealers get 24 sam- 
ples of the new product and 12 sam- 
ples of chrome cleaner with each 
order of two cases of Deep Gloss 
Carnu and one combination package 
of Carplate. 


Chemicals Group Meeting 

Chemical Specialties Manufacturers 
Assn. will hold its 40th mid-year meet- 
ing May 24 and 25 at the Hotel 
Netherland-Plaza in Cincinnati, Ohio. 
At the May meeting, the automotive 
division will have a joint session with 
the soap, detergents and _ sanitary 
chemicals group. 


Device Eases Tire Work 


A light, low-priced device cuts hard 
work and mess out of tire-changing 
jobs on the road. The Easy-On Wheel 
Lifter, marketed by Wheel Lifters, 
Inc., 1900 Main St., Boise, Idaho, has 
two prongs, which go through the two 
bottom holes of the rim to the holes 
or studs on the hub. By lifting on the 
handle, the wheel can be eased onto 
the hub. Suggested retail price is $1.50. 


Purolator Expands Plant 


The Toronto plant of Purolator 
Products (Canada) Ltd. has been 
doubled in capacity to meet increased 
demand for Micronic oil filter ele- 
ments throughout Canada, President 
Ralph R. Layte has announced. An 
addition of 45,000 sq. ft. to the fac- 
tory area includes extra offices, a 
cafeteria, production and warehous- 
ing facilities and a double loading 
dock with equalized loading platform. 


High Ratios Posted 


A Northfield, N.J. Gulf dealer built 
a high motor oil and TBA ratio dur- 
ing 1953. Over the year, William E. 
McCardell’s motor oil ratio averaged 
2.55% and TBA sales totaled $42 per 
1,000 gal. of gasoline. His lubrica- 
tion ratio was eight jobs per 1,000 gal. 





another 
MOHAWK 


There’s a PERMANENT White 
Center Line on Mohawk Camelback 


THE MOHAWK RUBBER COMPANY 
Plants: Akron, Ohio « Littleton, Colorado 


Yes—this PERMANENT 
white center line on 
EVERY roll of Mo- 
hawk camelback 
remains WHITE 

and CLEAR—will 

not obliterate! 


Export Dept.:1775 Broadway, New York 19,N.Y. 


Cable: “MOHAWK” New York 


NATIONAL 


FIRST: , 


Warernren 


Assures EVEN and 
CORRECT applica- 
tion. Clearly visible 
after curing. Results in 
SPEEDIER application 
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Standard Oil Co. of Indiana is 
putting power into its tire-sellin 
program and is finding it an alk 
around success. 

The “power” behind this cam- 
paign is just that—power tools 
to mechanize tire service at sta- 
tions as a means of boosting tire 
sales. 

The program began early in 1953 
when Standard launched a retooling 
drive for dealers. It offered a number 
of tire-servicing tools—and Standard 
made a substantial contribution in the 
form of a special credit for each war- 
ranty mailed to the home office during 
a certain period. 

Heading the list of tools was an 
Ingersoll-Rand power lug wrench 
called Impactool. That and a Coats 
Iron Tireman, were the two power 
machines in the program. Both cost 
more than $100 each. Other tools 
included air gauges, rubber mallets, 
tire spreaders, rim wrenches, a tire 
depth gauge and similar hand tools. 


BUSY STATION saved $129 in operating costs with wrench 


Thus, any dealer who made a strong 
effort to sell tires could earn a power 
lug wrench. Or they could apply their 
credits to anything they might choose 
from the group. 

Of all the items offered, only the 
power lug wrench is a multi-purpose 
tool. With the force of 1,900 rotary 
impacts a minute, it can run off and 
on all kinds of nuts with little effort. 
And it can cope with the tough jobs, 
where nuts have become frozen in 
place. 

Dealers Like It — Standard’s offer 
went over big with dealers — they 
bought 2,000 power wrenches. 

Around a service station a power 
wrench is a good thing to have when 
tackling corroded battery hold-down 
nuts, for example. That’s always an 
unwelcome part of installing a new 
battery. 

Among other TBA jobs that can 
be speeded up with a power wrench 
are the installation of new shock ab- 
sorbers, new mufflers, and new oil 
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filter cartridges. In the case of muf- 
flers, especially, the nuts are often 
badly rusted and their removal is 
usually a hard, slow job. 

A check on dealer experience indi- 
cates that they not only sell more 
tires after installing the power lug 
wrench, but they save in labor costs 
as well. One example is a station run 
by Conrad Ignowski in Grand Forks, 
N.D. With a gallonage of 26,000 a 
month, and average tire sales between 
35 and 40 a month, Ignowski was 
running 100 tires ahead of the pre- 
vious year in his first six months of 
using the power lug wrench. 

In addition, his miscellaneous TBA 
volume was ahead $800, exclusive of 
tires and batteries. He also estimates 
labor savings on tire criss-crossing 
jobs, averaging three to four cars a 
day, at 170 hours a year, worth a 
total of $255. He also installs over 
1,000 mufflers a year on which the 
power wrench cuts labor by 363 hours, 
for a saving of $544.50. Just ordinary 
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tire mounting and demounting for 
| installation of new tires or for tire 
tetera dee | repairs saves another 65 hours, or 
$97.50. 

Customers Notice — At a 75,000- 
| gal.-monthly station in Chicago, deal- 
er C, N. Norman figures he saves an 
| average of 102 hours a year on the 


time required to mount and switch 
|an annual total of about 1,136 tires. 
| He says customers often comment on 
| the speedy service he gives with the 
|mew power wrench. He is able to 


| handle at a good profit the overflow 
tire switching business from an auto- 
| mobile dealer across the street. 

The number of tire criss-crossing 
jobs at the Norman station have dou- 
bled since he put in the new tool. 
He figures his profit on such jobs at 
the rate of 75¢ to a dollar per car. 

Time and Money Saved — Another 
dealer offers some comparisons of time 
saving per job. At the Minneapolis 
station operated by Dennis Crowley, 
gallonage runs about 26,000 a month. 
On muffler jobs he says the normal 
hand-wrench time is 20 minutes. With 











the power wrench the time can be cut 
to 5 minutes, for a saving of 15 min- 
utes per job. 

His station switches an average of 
200 wheels a month, on which he 
figures the labor is cut in half. He 
thinks one of the best features of the 
power wrench is the impression it 
makes on customers. And he also says 
it’s a big help in getting work out 
fast in rush periods when the pres- 
sure is On. 

From these dealer comments it 
would seem that Standard of Indiana’s 
tool program gained one of the inci- 
dental benefits sought by TBA man- 
ager Paul C. Hawk, and by H. W. 
Crawford, merchandise manager for 
tires. That benefit results from the 
interest generated among dealers just 
from owning a new and unusual tool. 
They look for ways to use it. They 
like customers to know they have it 
and to see it in operation. 

It all helps to center a little more 
dealer attention on possible TBA sales, 
tires particularly. That’s the attitude 
they want dealers to cultivate. 
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Schools Get Du Pont Cooling System Manual 
| 


Du Pont’s Zerone-Zerex Div. has put some 3,500 copies of its Service Man’s 
| Manual on Automotive Cooling Systems into the hands of trade schools through- 
| out the U.S., through the Distributive Education Branch of the U.S. Office of 
Education. Price of the manual is $2, although free copies have been made 
available to instructors. 






MARLOW PUMPS @ RIDGEWOOD, NEW JERSEY 
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NATION WIDE 
engineering 
ORGANIZATION 
to serve you! 
J. J. Jordan P. E. Atkinson J. L. North W. E. Galland 


Chicago, Ill. Atlanta, Ga. Ridgewood, N. J. San Francisco, Calif. 





J. B. Diepenbrock D. A. Owens M. C. Bickert F. H. Sparks R. B. Vannelli F. R. Paris 
Ridgewood, N. J. Kansas City, Kan. Philadelphia, Pa. Houston, Texas Raleigh, N. C. Ridgewood, N. J. 


22 STRONG—this crew of Marlow Field Engineers brings your Marlow dealer on-the-spot 
factory experience in pump application and service. Every one of these men was thoroughly 
trained in the Marlow plant. They’ve worked in every plant department from engineering to 
assembly to gain their complete know-how of Marlow products. It’s this knowledge, locally trans- 
mitted to all Marlow dealers, which assures you that every Marlow Pump bought is properly 
engineered and applied for your job! 





marlow MeN are on the job! 


Yes! One of these experienced engineers is on the job in your locality to help your Marlow 
dealer solve your pumping problems. They make certain that Marlow dealers know 
which pumps are properly suited to your requirements. These Marlow men, strategically 
placed throughout the country, guarantee that your Marlow equipment will give the kind 
of trouble-free service you expect from the best. For information on the complete Marlow 
line—see your Marlow dealer today. 


MARLOW PUMPS ¢ RIDGEWOOD, NEW JERSEY 


FACTORIES IN RIDGEWOOD, N. J., MORTON GROVE, ILL., LONGVIEW, TEXAS 








Auto-Lite Runs Contest 


More than 22,000 auto dealers 
throughout the country have become 
registration centers for a contest in 
which Electric Auto-Lite Co. will give 
away $100,000 to charities chosen by 
winning contestants. 

Automobiles in the “Auto-Lite fam- 
ily” include Chrysler, Packard, Dodge, 
Hudson, DeSoto, Willys, Nash, Ply- 
mouth, Kaiser and Studebaker. 


Chart Figures Mileage 


A gas mileage calculator chart pro- 
duced by Corydon M. Johnson Co., 
Inc., will accommodate dealer imprints 
and advertising trademarks for mass 


F df Dro of distribution. The chart enables motor- 
V y [ ists and fleet owners to keep a check 


on mileage from one fill to the next. 


- ~ A fill-in chart on the reverse side 

all if remilm has spaces for gasoline purchases, 
; miles per gallon and cost records in 

addition to other useful information 


Battery Counter Display 


The newest counter display unit of- 
fered by the Burgess Battery Co., 
Freeport, Ill., known as the 48V, 
holds four dozen Burgess flashlight 
batteries. It requires counter space of 
only 4'4-in. deep by 8-in. wide. The 
company provides eight other counter 
displays for use with its line of flash- 
lights and batteries. 


Tachometer Marketed 


Latest product to come from Elec- 
tro-Mechano Co., 261 E. Erie St., 
Milwaukee, Wis., is an electric ta- 
chometer suitable for automobiles, 


IT’S YOUR BEST BUY IN SOLVENT | boats or any other battery ignition en- 
REFINED ADDITIVE TYPE MOTOR OIL — : , 

It permits operation at the most 

Write, Wire or Phone Now for the Complete economical engine speed in any gear 

. , and shows up clutch slippage and im- 

Quality and Profit Story. proper automatic transmission opera- 

tion. Correct idling speed can be set 


CANFIELD OIL COMPANY [igg 


CYTIMeliilt THe rtriCLY ay yAel Tie New Antifreeze Marketer 
Mathieson Chemical Corp. has ab- 


lis, Pa., Cleveland, Ohio, Jersey City, N Mem >| : ; 
sabes Ohio, J ty, N. J., F sorbed the U. S. Industrial Chemicals 
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Co. antifreeze sales force and will 
market private label antifreeze for- 
merly sold by USI. Mathieson is a 
basic manufacturer of ethylene glycol 
and methanol and formerly supplied 
these antifreeze ingredients to USI. 

The two brands of antifreeze 
Mathieson intends to sell are “USI 
Permanent” glycol type and “Super 
Pyro” methanol type. 


Goodyear Improves Tire 


Goodyear Rubber Co. is using an 
exclusive process developed in its tex- 
tile laboratories to pre-stretch the 
nylon cord in its 1954 Double Eagle 
tire. The new system is designed to 
give a maximum of resiliency and 
strength. 

The new Double Eagle also has a 
new diamond-pattern tread that is 
quieter, longer-wearing and smoother- 
riding. The tire has been given thou- 
sands of miles of road tests under all 
conditions. 


a 


— — 


Loud Horn Introduced 


Because standard dual shell-type 
auto horns are difficult to hear under 
modern highway driving conditions, 
Sparks - Withington Co., Jackson, 
Mich., has brought out a _ supple- 
mentary horn. The new device blends 
with the sound of the dual horns to 
create a penetrating signal with 300% 
more warning power, the company 
says. It comes complete with bracket 
and necessary wiring. 


Antifreeze Profit Tips 


DuPont’s “Zerone-Zerex” division 
is distributing a little brochure that 
shows service station dealers how to 
make extra profits on the spring anti- 
freeze drain program. 

The company points out that each 
year 700,000 radiators and innumer- 
able water pumps, hoses, thermostats 
must be replaced, largely because of 
improper cooling system maintenance. 
The dealer is advised to: 

—Drain out old antifreeze. 





‘ 
hes we introduced Exide Utrra Starr Batteries 3 years ago, 
hundreds of thousands have been sold through service stations, repair 
shops, automobile and farm equipment dealers. Not a single one, 
to our knowledge, has worn out in normal car use! 


In severe commercial service, Exide Utrra Start Batteries have 
been on the go for 90,000 . . . 100,000 . . . 120,000 miles. One 
finally failed after 170,875 miles of constant service in 3 successive 
police cars—each equipped with high-output generator, 2-way 
radio, siren, flashing lights, etc. There appears to be no end to the 
dependable service an Exide Uttra Start can give. 


GET THE MONEY-MAKING FACTS ABOUT EXIDE 


Every Utrra Start sale is a high profit sale. Powerful advertising 
in leading national magazines is telling millions of motorists about 
the phenomenal record of Exide Utrra Start. Give your dealers 
the profit opportunity of selling Utrra Srart’s greater starting 
power and longer life-per-dollar. And remember, the Exide Guar- 
antee is backed by 66 years of business integrity. Switch to Exide 
now. Wire for details. 


Tallnauveun aera Exide AUTOMOTIVE DIVISION 
—Check all cooling system parts. THE ELECTRIC STORAGE BATTERY COMPANY 


. 4 Philadelphia 2, Pa. 
—Refill the radiator with clean ya . 
water and add a rust inhibitor Exide Batteries of Canada, Limited, Teronto 


Exide 


BATTERIES 
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TBA PERSONALS 





Gene P. Robers 
is managing sales 
for the newly- 
created distribu- 
tor division of 
the Weatherhead 
Co. of Cleveland. 
Mr. Robers, with 
Weatherhead 12 
years, will di- 
rect selling activ- 
ity for automo- 
tive replacement 
parts, and industrial products, Ermeto 
fittings and heavy duty hose and re- 


G. P. Robers 


usable couplings sold through indus- 
trial distributors. 
* 

J. D. Hershey and R. L. Wetzel will 
spearhead a stepped-up sales promo- 
tion, advertising and public relations 
program by Dayton Rubber Co. Mr. 
Hershey, a 24-year man with the com- 
pany and formerly sales promotion 
manager of the mechanical sales di- 
vision, now is director of sales promo- 
tion and advertising. Mr. Wetzel will 
drop his former advertising duties and 
direct an expanded public relations 
program. 
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50 years in the making 


BLACKMER’S “Gold Seal” TRUCK PUMP 


Long life and economical operation is assured BLACKMER’S 
customers with a new design which represents 50 years of ex- 
perience in building the famous Rotary Pumps which are, 


“SELF-ADJUSTING FOR WEAR” 


The new design incorporates all of the time tested 


BLACKMER features plus: 


The BLACKMER CARTRIDGE-TYPE Mechanical Shaft Seal. 
Heavy Duty Anti-friction Bearings completely protected 


from the pumpage. 


Available in two sizes, 21/4” and 3”, rated at 100 GPM and 





200 GPM respectively. “Listed by Underwriters’ Laboratories, 


Write for complete details, 


liquid materials handling 


BLACKMER 





INDUSTRIAL HAND AND TRUCK PUMPS, STRAINERS, PRESSURE CONTROL VALVES 
BLACKMER PUMP COMPANY, GRAND RAPIDS 9, MICHIGAN 


DIVISION SALES OFFICES 
NEW YORK « ATLANTA « CHICAGO « GRAND RAPIDS « DALLAS « WASHINGTON e SAN FRANCISCO 


See Yellow pages for your local sales representative 
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T. M. Hughes G. Wiedemer 


Changes at Seiberling bring T. M. 
Hughes to the newly created post of 
manager of dealer operations, and 
George A. Wiedemer to the special 
assignment of sales training manager. 
Mr. Wiedemer, once truck tire sales 
manager, returns to active duty from 
retirement. 

+ 

Herbert D. 
Smith has been 
appointed man- 
ager of oil mar- 
keter sales for the 
tire division of 
United States 
Rubber Co. He 
succeeds Lawler 
B. Reeves who 
has become spe- 
cial assistant to ; 
the president of — 
the company. During the past eight 
years Mr. Smith has filled various sales 
posts in Detroit and at Newark, N. J., 
and more recently in the petroleum 
sales department at the home office in 
New York. He is currently chairman 
of the suppliers committee of the Oil 
Industry TBA Group. 


W. D. Cline 
has been named 
field sales mana- 
ger of Cooper 
Tire and Rubber 
Co. Mr. Cline 
has been in the 
sales end of the 
rubber _ business 
since 1937, join- 
ing Cooper in 
1952. He is a 
native of Ohio, 
making his home at Findlay. 

o 

Henry Malachowski, new senior de- 
sign engineer for Yankee Metal Prod- 
ucts Corp., has served as senior de- 
signer for the Cadillac and Oldsmobile 
studios of General Motors Corp. and 
as a special project engineer with 
Ford Motor Co. Yankee manufactures 
a complete line of mirrors, directional 
signals and emergency equipment for 
passenger cars and trucks. 


W. D. Cline 
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A MESSAGE TO AMERICAN INDUSTRY e@ FIRST OF A SPECIAL SERIES 


FINANCIAL AID TO HIGHER EDUCATION 














Our Colleges and Universities 
Face Grave Financial Problems 


For the past decade the nation’s colleges 
and universities have been caught in a 
destructive financial squeeze. It is partic- 
ularly destructive for the independent, 
privately endowed institutions. Unless ex- 
traordinary measures are taken to relieve 
this squeeze, it promises to become pro- 
gressively worse. To let it do that is to 
court a national disaster. 


This is the first of two editorials devoted to 
the financial plight of our colleges and univer- 
sities. This first editorial deals with the charac- 
ter of the problem, present and potential. The 
second will indicate some things that need to 
be done about it, and particularly what Ameri- 
can business might do. 


Enrollment Soars, Income Lags 


In broad outline, the financial problem that 
afflicts our colleges and universities is simple. 
The demand for their services has increased 
rapidly, and promises to keep on increasing 
even more rapidly. At the same time, their fi- 
nancial capacity to provide these services has 
lagged behind, primarily because of price in- 
flation. 


Between 1940 and 1950, college and univer- 
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sity enrollment increased from approximately 
1 million to 23 million—about 75 per cent. 
Over the same period, the educational income 
of these institutions, measured in terms of its 
actual purchasing power, increased only about 
64 per cent. Thus, at the end of the decade, our 
colleges and universities as a group had, on the 
average, about 6 per cent less to spend per 
student than they had at the beginning. Mean- 
while, the rapid advance of science and tech- 
nology had made a good college or university 
course a much more expensive operation than 
it was in 1940. Since 1950, the latest date for 
which comprehensive figures are available, the 
financial squeeze on our colleges and universi- 
ties has intensified, largely because of another 
wave of price inflation touched off by the Ko- 
rean War. 


Among the colleges and universities, the 
independent, privately endowed institu- 
tions are particularly hard pressed. In 
terms of actual purchasing power, the indepen- 
dent liberal arts colleges are now spending at 
least 20 per cent less per student than they spent 
in 1940. Public institutions of higher learning, 
supported out of tax revenues, have managed 
to increase slightly their expenditure per stu- 
dent. Otherwise, the financial squeeze on higher 
education as a whole would be even more severe. 





Why Independent Colleges Are 
Hit Hardest 


The principal reason why the independent 
colleges and universities are so hard up is the 
shrinkage in their income from endowments. 
These endowments, created in other days by 
gifts of generous benefactors to help pay the 
expenses of higher education, have been hit hard 
from two directions. During the war and post- 
war years, the tax collector took so large a part 
of the incomes and estates of wealthy people 
that this source of endowments has been greatly 
reduced. Over the same period price inflation 
cut in half the purchasing power of the income 
derived from existing endowments. In 1940 in- 
come from endowments provided 26 per cent 
of the total income of the independent colleges 
and universities. By 1950 it provided only 14 
per cent. The figure is still lower today. 


The financial plight of the independent 
colleges and universities is directly re- 
flected in the salary status of their teaching 
staffs. In mid-1952 a national survey showed 
that, after adjustment for the increased cost of 
living, the salaries of those holding full profes- 
sorial rank in these institutions were 12 per cent 
lower than they were in 1941-42. Junior teach- 
ers, with the rank of instructor, fared somewhat 
better. In terms of actual purchasing power, 
their salaries declined only 2 per cent over the 
12-year period, largely because there is more 
direct competition for their services from indus- 
try. Over the same period, the real wages of 
industrial workers increased 55 per cent. 


Time Will Not Provide a Cure 


The plight of the colleges and universi- 
ties, which is shared in some degree by 
all parts of our educational system, is not 
one that can be left to time for a cure. On 
the contrary, the financial problems of our in- 
stitutions of higher learning will be intensified 
in the years ahead by the pressure of rapidly 
increasing enrollments. Present prospects indi- 


cate that during the next decade college and 
university enrollment will increase by about 
one-third, or from 24/3 million to over 3 million. 
The problem of increased enrollments will be- 
come particularly acute toward the end of this 
decade when the babies born during the great 
surge of population in World War II are ready 
to enter college. 


Such an increase in population as that now 
in prospect can be a tremendous asset to the 
nation. It is still a truth, even though it is worn 
a bit thin by frequent repetition at commence- 
ment exercises, that a nation has no resource 
more valuable than the education of its people. 
And the better the education, the more valuable 
the asset. 


But to realize this, our colleges and uni 
versities must have the financial strength 
to handle the increased enrollments that 
face them in the years ahead. This means 
that we must relieve our independent col- 
leges and universities, in particular, from 
the financial squeeze in which they are 
now caught and make them full partners 
in the economic well-being of the nation. 
Some of the means by which American business 
might help achieve this will be discussed in a 
second editorial. 





This message is one of a series prepared by the 
McGraw-Hill Department of Economics to help 
increase public knowledge and understanding 
of important nationwide developments that are 
of particular concern to the business and pro- 
fessional community served by our industrial 
and technical publications. 

Permission is freely extended to newspapers, 
groups or individuals to quote or reprint all or 
parts of the text. 


PRESIDENT 


McGRAW-HILL PUBLISHING COMPANY, INC. 
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Cooler Weather Sends 
Degree Day Totals Up 


During the week of April 25—May 1 
temperatures dropped in the East 
Coast, Midwest and West Coast areas, 
boosting degree day totals. 

The month of April in all sections 
was warmer than in 1953. Only the 
West Coast reported colder. 


Season Sept. 1-May 1, 1954 
Week 





May 1 

Apr. 25- 
East Coast 1954 1953 Normal 1954 
Boston. 4840 4985 5519#% 73 
New York (a) 4226(b) 4344 48894 66 
Phila- 


delphia (a) . 3896 4009 4437 48 
Washington .. 3723 3806 4050# 14 

Average 4171 4289 4724 50 
Great Lakes 


Buffalo .. 5708 5826 6182# 78 
Chicago 5090 5608 6034 35 
Cleveland . 5042 5207 S708# 24 
Detroit 5422 5649 6098# 62 
Toronto (a) 6013 5925 6880# 97 
Average 5455 5643 6180 59 
Midwest 
Denver 4812 5408(b)5778 111 
Minneapolis 6847 7524 7502 128 
Omaha 5197 5674 5956# 65 
St. Louis (a) 3764  4325(b)4373 8 
Average 5155 5733 5902 78 
West Coast 
San 
Francisco (a) 2103 2381 2284 60 
Seattle (a) 3924 3656 4002# 137 
Average 3014. 3019 3143 99 
Southeast 
Birmingham 2543 2602 2751(b)# O 
Charleston (a) 1586 1612 1769 0 
Nashville 2902 3421 3679# 0 
Raleigh (a) 2858 2897 3230 7 
pA 


Average . 2472 2633 2857 
MONTH OF APRIL 


East Coast 1954 1953. Normal# 
Boston . 442 475 534 
New York (a) . 360 417 456 
Philadelphia (a) 288 345 369 
Washington 198 276 323 
Average 322 378 421 
Great Lakes 
Buffalo ... 524 625 629 
Chicago .. 354 544 507 
Cleveland 327 581 $23 
Detroit 442 607 558 
Toronto (a) . 594 627 667 
Average . 448 597 577 
Midwest 
Denver 333 660 525 
Minneapolis 553 715 570 
Omaha 309 551 389 
St. Louis (a) 155 385 270 
Average 338 578 439 
West Coast 
San 
Francisco (a) . 231 364 279 
Seattle (a) 482 434 396 
Average 357 399 338 
Southeast 
Birmingham 55 173 128 
Charleston (a) 29 65 43 
Nashville 91 282 186 
Raleigh (a) 110 178 172 
Average 71 175 132 


Degree days are on 65 deg. F. basis. 

(a) Readings at city offices. Readings in 
other cities taken at airport offices. 

(b) Includes weather bureau correction. 

# New normal. 





ARS OF LUBRICANT MANUFACTURING EXPERIENCE 


() IP Youre Hunting tor 
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DEPENDABILITY 






LOOK AT OUR COMPLETE LINE OF ‘ 
ws 


HOMOGALRATED are 
MULTI-PURPOSE LUBRICANTS 


Le 


CODE CODE 
MULTI-LUBE No.O0—1—2  STABL-LITH—h. d. 
A Highly Controlled, 5400 Fully Meeting ASTM Norma 
Commercially Proved 5405 Hoffman Oxidation 5410 
Product 5404 Stability Test 


BENTO-LUBE 0-—1-—2-3 MIL-LITH Amend. 2 and Amend. ! 


Relatively Immune to 5453 Fully Conforming with 

Temperature Changes 5451 the Exacting Specification 5401 

at All Ranges 5452 MIL-G-10924 5430 
5450 


And iu tddition 
OUR NEW MODERNIZED HOmOGHPRATED RATED 
MULTI-PURPOSE BARIUM 0-1-2 


CODE — 5100 - 5200 - 5300 





WIRE, WRITE OR TELEPHONE FOR SAMPLES AND FURTHER INFORMATION 


MANUFACTURERS OF PETROLEUM 
LUBRICATING GREASES AND SPECIALTIES 


SOUTHWEST GREASE & OIL CO., INC. 


220 WEST WATERMAN e WICHITA 2, KANSAS 
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Big Transport Moves Product With Speed to Spare 

Esso Standard is cutting delivery costs in the Baton Rouge area with this 
7,900-gal. truck-trailer. The Diesel-powered rig’s primary function is to supply 
aviation gasoline to Moisant International Airport at New Orleans, a 70-mile 
run from Esso’s huge Baton Rouge refinery. But it also delivers to Baton Rouge 
service station. With its two 400-gal.-per-minute centrifugal pumps, it can dis- 
charge a full load with ease in 10 minutes. In nine days recently it delivered more 
than 182,000 gal. of product to the airport and service stations. 





Vapor Loss Controlled 

The vapor loss problem during 
tank car and truck loading can be 
licked with a new vapor recovery 
unit. The device consists of a conical 


aluminum housing, rubber sealing 
ring, transparent plastic cover and 
connection for the vapor recovery 
hose. When the unit is attached to 
the fill pipe and placed in the loading 
dome, the rubber ring provides a 
positive seal and prevents loss of 
vapors. A snap cover permits obser- 
vation when filling. Vernon Tool Co., 
Ltd. 


Circle No. 1 on Reply Coupon 


Compound Oil Resistant 


Aimed at use in the oil industry, 
a synthetic rubber caulking compound 
has a high resistance to gasoline and 
oils. Recommended uses are for seal- 
ing around pipes and joints, caulking 








e FOR FURTHER INFORMATION 


On equipment or literature described in this issue: CIRCLE THE NUMBER 
below. Fill in the reply coupon, clip and mail to 


@ Readers’ information Service 
NATIONAL PETROLEUM NEWS 


330 W. 42nd St., New York 36, N.Y. 
Your inquiry will be forwarded to the manufacturer. Void after Aug. 11, 1954 
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inside joints of oil and gasoline tanks 
and as a protective coating. The com- 
pound is a paste and cures without 
shrinking to a permanent, flexible solid 
rubber. It remains flexible at —65 
degrees F. and will resist softening up 
to 250 degrees F. David E. Long 
Corp. 

Circle No. 2 on Reply Coupon 


Heat Circulator 


Addition of a new 2'%-in. model 
completes the Taco line of horizontal 
circulators. Sizes available range from 
¥% -in. to four sizes of 3-in. units. They 
are available in bronze and cast iron. 
Literature describing the line will be 
issued soon. Taco Heaters, Inc. 


Circle No. 3 on Reply Coupon 


_ New Gauges Accurate 


Extreme accuracy throughout the 
graduation range is claimed for ad- 
vance-design pressure gauges, gaining 
fast acceptance in many industries. 
Their use has been spreading rapidly in 
the oil and chemical industries. Models 
are available with a dial diameter as 
small as one inch and a total weight 
of less than two ounces. Pressure 
ranges run from 0 to 100 up to 0 to 
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60,000 psi. Features claimed include 
hermetic sealing, fungus and corrosion 
resistance and high shock resistance. 
Upkeep is unnecessary, since there 
are no segments, hair springs or link- 
ages. Designers for Industry. 


Circle No. 4 on Reply Coupon 


Muffler Combats Smog 


Though it has not been applied to 
automotive use, a new catalytic muffler 
is said to reduce noxious and irritating 
components of four-cycle Diesel en- 
gine exhausts. The first model has been 
operating successfully for more than 
three months in a limestone mine of a 
cement manufacturing company. The 
new device, called a Dieseler, attaches 
directly to the engine exhaust manifold 
and burns by catalytic action the 
noxious carbon monoxide and odorous 
hydrocarbon fumes in exhaust gases. 
Oxy-Catalyst, Inc. 


Circle No. 5 on Reply Coupon 





Sweeper Catches Litter 


The new MEMCO “Ferrosweeper” 
picks up “tramp iron” on driveways 
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and in loading areas, eliminating the 
problem of tire punctures. It is per- 
manently energized and needs no elec- 
trical current. The light, compact unit 
is made in five sizes with a choice of 
four magnetic strengths. The device is 
simple and easy to clean. Magnetic 
Engineering and Mfg. Co. 


Circle No. 6 on Reply Coupon 


pressures up to 30 psi on the 2-in. size 
and up to 25 psi on the 2-in. size. The 
manufacturer claims no hose replace- 
ment, no repacking of inferior swing 
joints and no mechanical inconveni- 
ences that keep loading time at a maxi- 
mum. The loading valve is of all 
bronze construction with a built-in 
dash-pot for shockless closure. The 


company quotes no prices but says the 
cost compares favorably with that of 
other assemblies performing the same 
work. OPW Corp. 


Assemblies for Jobbers 
Two loading assemblies designed for 
small bulk plant service will handle 


operations having a gravity flow or Circle No. 7 on Reply Coupon 








SKELLY boosts TBA sales with 
CRESCENT-made battery cables 


ce 


» @ 
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Guy Wyatt and his Skelly service station at Independence, Mo. 
Almost 50% of his dollar volume is TBA sales 





— the result of quality in both products and service. 


Service is more than a slogan at Guy Wyatt’s Skelly service station in 
Independence, Missouri. Every car worked on gets a real check-up. 
Among the first things checked are the battery —and the battery cables! 
Naturally, Guy Wyatt’s replacement of old, worn battery cables add 
up to a lot of profitable business. 

Leaders in the oil industry find that Crescent offers everything they 
need to boost battery cable business—superior products, attractive 
price structure, merchandising tailored to each specific need. Find out 
how Crescent can help you. 


The Crescent Company, Inc. 


PAWTUCKET, RHODE ISLAND 
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NEWS OF MANUFACTURERS 





Ansul Offers Fire Service 


Ansul Chemical Co. of Marinette, 
Wis., is offering a fire testing service 
to the oil industry and others having 
special fire hazards. Ansul invites any 
company with such a hazard to submit 
its problem. The company’s engineers 
then will attempt to work out the solu- 
tion on its 7-acre fire test field. 


Guardian Light Co. Moves 


Increasing business has forced 


Guardian Light Co., Oak Park, Ill., 
to change its location to 500 No. 
Boulevard in the same city, company 
Officials said. The new site will ac- 
commodate higher production of the 
Guardian line and the new additions 
to the company’s service station light- 
ing equipment. 


Micro-Precision Opens Plant 


Manufacturing operations have be- 
gun at the new 40,000 sq. ft. plant of 
Micro-Precision, Inc., at Evanston, III. 





HERE'S MORE 
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TO HELP YOU UNDERSTAND YOU 


PUMPING PROBLEMS 
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“Selecting the Correct 
Viking Pump in Ten Easy 
Steps,” is a ten - page 
booklet designed to help 
engineers in choosing the 
right Viking Pump for 
each application. This 
folder is free upon re- 
quest. 


If you would like to have 
one or more copies, write 
today for Bulletin TS-6R. 














VIKING 


FIG. 161 
TWIN BULK 
PLANT UNIT 


PUMP COMPANY 


CEDAR FALLS, IOWA 
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The hydraulic controls and fuel injec- 
tion equipment manufacturer formerly 
was located in Chicago. 


Krause Gets Frazier Tandems 


Krause Plow Co. of Hutchison, 
Kan., has taken over the domestic 
manufacture and sales of Frazier Tan- 
dem Systems’ patented Lightweight 
Tandem assemblies and Air Spring 
single-axle and tandem-axle assem- 
blies. The assemblies will carry the 
Frazier trademark. 


Pipe Line Felt Agent Named 


Midwestern Engine and Equipment 
Co. of Tulsa, Okla., has been ap- 
pointed national distributor for Key- 
stone Roofing Manufacturing Co.’s 
line of asbestos pipe line felts. Mid- 
western will distribute the products 
through the Tulsa home offices and 
sales representatives in Houston, Pitts- 
burgh, Atlanta and Mt. Prospect, Ill 


Oil Fire Demonstration Set 


Delegates to the National Petrole- 
um Assn.’s Department of Fire and 
Accident Prevention annual meeting 
May 20-21 will witness a demonstra- 
tion of extinguishment and control 
of an oil tank fire. J. L. Risinger of 
Socony-Vacuum Oil Co. will stage 
the demonstration at the close of the 
two-day meeting in Oil City, Pa. 


New Marketing Plans Drawn 


Owens-Illinois Glass Co. has set in 
motion a new marketing program 
that aims to improve sales by “pro- 
moting the family relationship of its 
divisions and subsidiaries and the 
variety of items they make.” Included 
in Owens-Illinois’ various lines are 
glass containers for automotive ac- 
cessories, battery hydrometers and 
antifreeze testers. 


Equipment Jobber Group Moves 


The National Assn. of Oil Equip- 
ment Jobbers moved its headquarters 
May 1. The association is leaving the 
downtown Tulsa, Okla., area and mov- 
ing into a new building in the suburbs. 
Howard Upton, executive secretary, 
said the new location offers double the 
present floor space and good parking 
facilities. New mailing address is P.O. 
Box 5143, Tulsa. 


Rego Signs West Coast Agent 


Teeco Products, Inc., Los Angeles, 
Calif., has been named West Coast 
distributor for Rego liquefied petro- 
leum gas control equipment, Bastian- 
Blessing Co., Chicago, has announced. 
The distributorship covers Arizona, 
California, Nevada, Oregon, Wash- 
ington and parts of Idaho. 
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D. C. Fessenden Cc. N. Nyden 


D. C. Fessenden, eastern, and C. N. 
Nyden, southern, are new regional 
sales managers for Bennett Pump Di- 
vision of John Wood Co. Mr. Fessen- 
den formerly held a management posi- 
tion with the automotive industry. Mr. 
Nyden has been with Bennett five: 
years and has a broad background in 
the oil marketing and equipment in- 
dustries. 


George R. 
Birkelund, Percy 
W. Bowers and 
Thomas K. Wells 
move up to the 
board of directors 
of Flexonics 
Corp., Maywood, 
Ill. By this action, 
the size of the 
board is increased 
from three mem- 
bers to six. The 
company has six plants in the United 
States and its list of products includes 
flexible metal hose and thermostats. 


G. R. Birkelund 


H. W. _Pain- 
chaud will have 
offices in New 
Orleans as sales 
representative for 
Gilbert & Barker 
Manufacturing 
Co. in the South 
Central states. He 
will cover Arkan- 
sas, Louisiana, 
Mississippi and 
western Tennes- 
see. Mr. Painchaud has been with the 
pump manufacturing firm since 1941. 
Prior to his new appointment, he rep- 
resented the company in the Middle 
Atlantic states. 


H. W. Painchaud 


John W. Keenan has been appointed 
director of personnel for the Mil- 
waukee division of LeRoi Company, 
a subsidiary of Westinghouse Air 
Brake Co. and manufacturer of in- 
ternal combustion engines and port- 
able air compressors. In his new post, 
Mr. Keenan will be responsible for 


the organization and direction of the 
over-all industrial relations program 
at the Milwaukee division, including 
labor negotations, wage and salary 
administration, management develop- 
ment and employe benefit plans. 


s 

M. D. Gilbert and C. K. Madison 
received 30 and 35-year service but- 
tons, respectively, at a recent Rockwell 
Manufacturing Co. Meter and Valve 
division meeting. Miss Ruth Hickman 
will be given a 25-year pin at a later 
ceremony. 

. 

Charles E, 
Grant will help 
supervise the 
sales of Butler 
Manufactu ring 
Co.’s line of oil 
equipment as as- 
sistant manager 
of the company’s 
oil equipment di- 
vision. The com- 
pany manufac- 
tures truck tanks, 
bolted tanks, Liquefied petroleum gas 
equipment and welded tanks. Prior to 
joining Butler, Mr. Grant was with 
Diamond Alkali Co. 


C, E. Grant 


o 
Claude W. Mottinger holds the 
newly-created position of director of 
purchases for Hewitt-Robins, Inc., 
Buffalo. Robert G. Estes will succeed 
Mr. Mottinger as purchasing agent for 
the rubber division. 








Norman K. 
Anderson, former 
industrial division 
manager, has 
been appointed 
general sales 
manager for 
Warner Electric 
Brake and Clutch 
Co. In his new 
position, Mr. An-  — 
derson will be 
responsible _for 
both automotive and industrial sales. 
He has been associated with Warner 
since 1946. 


N. K. Anderson 


s 

William T. Carey and John A. 
Burke, Jr., have been named director 
and assistant director of sales, respec- 
tively, for the Pittsburgh Plate Glass 
Co. paint division’s petroleum and 
transportation finishes department. 
Mr. Carey joined the company in 
1928 and Mr. Burke in 1938. 


. 

Wilbur E. Combs is the new as- 
sistant manager of sales development 
in the United States Rubber Co., 
mechanical goods division. He has 
been with the company in various 
sales positions since 1945. 

E. J. Gossett, president of Bell 
and Gossett Co., Morton Grove, IIL, 
has been elected chairman of the 
board. R. E. Moore, vice president 
and secretary, and Clarence E. Pullum, 
vice president and treasurer, were 
named executive vice presidents 
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TIGHTEST TIRES ROLL OFF 


GIANT BEAD BREAKER? 


Powerful leverage breaks the tightest bead— 
new wide circle shoe principle rolls the tight- 


Air seals on tubeless tires are not touched, 
can’t be damaged. White sidewalls are not 
scraped, cut or marred. Automatic stop pre- 


For all passenger and light truck drop cen- ~ 


Specially designed to break beads quickly 
and safely on safety rims and prevent dam- 
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In the oil industry nearly everybody reads the News 


on page 25 of this issue of N.P N 


( Advertisement) 


NATIONAL PETROLEUM NEWS + May 1/12, 1954 





REGION S Ema interpreting the oil news 


Midwest 


By Leonard Castle 


Shell Denies Margin Hike 


J. G. “Doc” Jordan, marketing vice 
president of Shell Oil Co., says that 
this column misstated the situation in 
reporting last week that Shell has in- 
creased jobber margins in Minnesota 
and Iowa. 

(The NPN report said Shell margins 
were being increased to 3¢ per gal. on 
regular gasoline and 3.5¢ per gal. on 
premium—an increase of 0.25¢.) 

Jordan asserts: 

“The facts of the situation are as 
follows: 

“1. Shell has not increased its nor- 
mal jobber margins in lowa and Min- 
nesota—nor elsewhere. 

“2. Recognizing competition from 
refiners connected to the Great Lakes 
Pipe Line, Shell has revised its de- 
livered price basis to its jobbers in that 
area, based on the prevailing Group 3 
tank car price, plus a differential, plus 
Great Lakes tariff and freight from 
origin to destination, with a proviso 
that in no event shall the delivered 
price yield a margin greater than 3¢ a 
gal. on housebrand and 3.5¢ a gal. on 
premium. The gross margin of profit 
to the jobber will, therefore, vary with 
changes in Group 3 or tank wagon 
prices. The maximum margins speci- 
fied above are not universal in the 
area; actual margins for housebrand 
range from 2.75¢ to 3¢, and for 
premium from 3.25¢ to 3.5¢, and are 
obviously subject to changes depend- 
ing upon the Group 3 tank car price 
and the local normal tank wagon price. 
There is no intention of fixing current 
margins which may now exceed 2.75¢ 
for housebrand and 3.25¢ for premi- 
um, at such higher levels. 

“3. Since 2.75¢ and 3.25¢ for 
housebrand and premium respectively 
constitute Shell’s normal jobber mar- 
gin, those jobbers whose actual mar- 
gins under the revised pricing policy 
are above these figures, will absorb the 
full amount of any reduction in local 
tank wagon prices until their margin 
is reduced to normal, after which Shell 
will participate in further reductions 
in accordance with its current policy.” 

We are glad to publish this state- 
ment from Mr. Jordan. 


‘Consult Supplier’ Lag 


Indications are that the second 
“Consult Your Supplier Month” is 
getting off to a slow start throughout 
most of Midwest. A speedup in jobber 
participation is needed throughout the 
remainder of May if the project is to 
be outstanding success hoped for by 
its sponsors. 

The month of May was designated 
by the National Oil Jobbers Council 
as a period for oil jobbers to sit down 
across the conference table with their 
supplying company representatives to 
thrash out their mutual problems. The 
first Consult Your Supplier Month was 
held in February, 1953. 

Virtually all suppliers have re- 
sponded enthusiastically to the current 
program, saying they would go more 
than half way to make it successful. 
Now the responsibility rests primarily 
upon the individual jobbers them- 
selves. 


If a large percentage of jobbers do 
not take advantage of this opportunity 
to consult with their suppliers, it would 
seem to indicate that they don’t have 
too many problems and are pretty well 
satisfied with conditions as they are. 

NOIC believes that full, active par- 
ticipation in this month’s Consult Your 
Supplier Month can go a long way 
toward promoting mutual understand- 
ing between jobbers and suppliers and 
avoiding the bickering and resentment 
which might eventually lead to de- 
mands for government interference. 

Individual jobbers have even more 
responsibility for making this year’s 
program a success than they did in 
1953. Numerous state jobber conven- 
tions were being held during January, 
February and March last year, and 
this made it comparatively easy for 
jobbers to meet with their suppliers. 
Most supplying companies arranged 
special sessions for their jobbers at 
the convention. 

But this month, most jobbers must 
take the initiative in setting up con- 
ference. They either can arrange to 
visit the district or division office of 
their supplying company, or can re- 
quest that a supplier representative call 
upon them in their own offices. In any 
event, they are assured of full co- 
operation from the supplying com- 
panies. 

To be sure that the conferences 
amount to more than a social call, it 
would be well for jobbers to draw up 
a printed list of their questions and 
problems ahead of the meeting. Then 
they’d know specifically what they 
wanted to talk about and there’d be 
no lost motion. 
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Atlantic Coast 


By 
Raymond E. Bjorkback 


Distributors Get Nod 


California Oil Co. has definitely de- 
cided to handle through distributors 
the products supply for the six service 
stations it will have by lease on the 
New York Thruway (see Feb. 3 NPN, 
p. 44). 

Acme Oil Co., Schenectady, will 
make deliveries to the South Sche- 
nectady and Pattersonville locations. 

Delivering to the (North and South) 
Sloatsburg locations near the New 
Jersey border will be 


It hasn’t been determined yet what 
Calso distributor will take care of the 
Junius Ponds and Clifton Springs lo- 
cations in the Syracuse vicinity. 

The policy decision, though, calls 
also for Calso employes to man the 
stations. 

And, in this, Calso means to ‘tive 
the East a taste of “how it’s done”— 
on the West Coast, that is. 


It will use service procedures and 
uniforms similar to those employed at 
outlets of its sister subsidiary of Stand- 
ard of California—Standard Stations, 
Inc.—all company operated. 


Oil in Stock Plan 


Socony-Vacuum and Sinclair Oil 
Corp. are taking part in the newest 
move in a series spearheaded by the 
New York Stock Exchange to interest 
the “average man” in owning shares 
in American business. 

This is the Broker Window Plan 
“point of purchase” displays — de- 
signed to attract investors from shop- 
pers’ ranks. 

It’s just getting under way in Massa- 
chusetts, southern New England, New 
York, New Jersey, Delaware and 
Maryland. 

But steps already are being taken to 
have it installed in a total of 200 cities 
and towns from coast to coast. 

In the initial phase, animated, illu- 
minated displays of the two oil com- 
panies, Mathieson Chemical Corp., 
nine other companies and the stock ex- 
change are being shown by 45 brokers 
in 72 ground-floor windows. 

The displays will be rotated every 
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REGIONS 


28 days, so that each will appear in 
each of the windows in the course of a 
year. 

Socony’s will inform the passer by 
that “To provide petroleum products 
of quality for you, Socony-Vacuum, 
pioneer in research, has . . . 67,000 
employes, 522,000 b/d of crude oil 
production, 730,000 b/d of refinery 
capacity, 15,000 mi. of pipe lines, 73 
deep-sea tankers owned or chartered, 
34,000 Mobilgas dealers in U. S., $15 
million research budget. 

“Socony-Vacuum is a world-wide 
organization. Its interests in producing, 
refining, transporting and marketing 
extend to practically every country 
outside the Iron Curtain... 

“An integrated company with 175,- 
000 share owners.” 

A view of a Mobilgas service station 
is one of the chief graphic features. 

Sinclair’s display is distinguished by 
two revolving screens. On one is a map 
showing the states in which Sinclair 
has production. The other has two 
maps showing the scope of Sinclair 
pipe line operations—one for crude 
lines, the other for products lines. 

Also, in addition to a picture of a 
service station attendant, and one of 
an oil field worker, the display has the 
legends, “Sinclair—A Great Name in 
Oil,” and “A Billion-dollar Corpora- 
tion Owned by 101,300 Investors.” 


Truck Tax Would Hurt 


The injustice that would be done 
truck transportation in New Jersey by 
a proposed ton-mile tax was outlined 
to the Traffic Club of Newark in a 
debate last week. 

Edward V. Kiley, assistant research 
director of the American Trucking 
Assns., Inc., noted that special high- 
way taxes paid on trucks in the state 
in 1952 amounted to more than $26 
billion. 

That, he pointed out, was equivalent 
to 70% of the total spent for con- 
struction on the  state-administered 
highway system, and almost 50% of 
the money spent on all items of con- 
struction, maintenance and adminis- 
tration. 

Using figures with which, he said, 
ton-mile proponents produced “dis- 
torted statistical evidence,” he found 
that the average annual registration fee 
for passenger cars is $12.80, while the 
average fee for large tractor semi- 
trailer combinations is $348.77. 

“In fixed fees alone,” Kiley said, 
“the truck has paid the equivalent of 
26 passenger cars. 

“The figures also show that in a 
year’s Operation the total taxes paid by 
the truck, registration fee and motor 
fuel tax combined, amount to more 
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than $2 for each 100 miles of travel, 
compared to a tax payment for the 
passenger car of 34¢ for each 100 
miles.” 

Also, Kiley said, “no single measure 
of highway use, such as vehicle weight, 
can be applied to determine in an 
equitable manner the proper level of 
highway taxes.” 

“For example,” he said, “such things 
as rain, snow, excessive heat and 
intense cold all have harmful effects 
on highways unless they are built to 
withstand the action of these elements. 
In addition, many costs of mainte- 
nance and administration have nothing 
to do with the kinds or types of vehi- 
cles that use our roads. They are in- 
fluenced solely by the mere volume of 
vehicular traffic. 

“Therefore,” he declared, “any pro- 
posal that attempts to assign tax re- 
sponsibility without taking all pertinent 
factors into consideration is an un- 
sound and inequitable approach to the 
highway tax problem.” 


New Bulk Plant 


Texaco’s new 93,340-bbl. bulk plant 
on the Buckeye Pipe Line at Scranton, 
Pa., is scheduled to be opened May 15. 


Pacific Coast 


By Charles N. Pollak 


Conoco Is on the Move 


Despite the modest assertion of 
Continental Oil Co. executives that 
their company is only the 11th largest 
oil producer on the Pacific Coast, there 
are strong indications that they’re ready 
to promote Conoco to a higher rung 
on the ladder. 

And what they describe as “an ag- 
gressive campaign for an increased 
share of the Pacific Coast oil business” 
is undoubtedly being felt in the mar- 
keting, transportation, exploration and 
production phases of the industry. 

Here’s what Conoco is doing, ac- 
cording to Olen Lane, Vice President 
and Western Region General Man- 
ager: 

—Holds a 40% interest in the 537- 
mile, $20,500,000 Yellowstone prod- 
ucts pipe line from Billings, Mont., to 
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Spokane, Wash., due for completion 
in September. $1 million Spokane 
terminal will be finished next week. 

—Will build 48 new service sta- 
tions in eastern Washington by the 
end of this year, of which eight are in 
operation, and also construct 14 bulk 
plants in that area. The outlets will 
handle products manufactured at the 
Conoco refinery in Billings and shipped 
through the Yellowstone line. Termi- 
nals at Bozeman, Helena and Missoula, 
Mont., also will tap the line. 

—Has spent more than $3,000,000 
over the past five years in geophysical 
exploration of submerged lands off the 
California coast. 

—Has joined with Shell Oil Co., 
Superior Oil Co., and Union Oil Co. 
in authorizing engineering studies for 
eventual construction of a $1,500,000 
caisson-type movable platform for 
drilling in up to 250 ft. of water. 

—Holds well over 200,000 acres 
divided between western Washington 
and eastern Nevada, with its Sims 1 
well, eight miles northeast of Aserdeen, 
Wash., showing signs of being a gas 
producer. The state has no commer- 
cial oil or gas production. 

—Will, within a year, begin a water- 
flooding project of the three Grubb 
zones of its San Miguelito Field, 
Ventura County, Calif., which is ex- 
pected to add $25,000,000 to the 
company’s profits from that field. 

In the meantime, the company will 
maintain a vigorous exploratory effort 
in California aimed at increasing crude 
output above the 4,600,000 bbl. it pro- 
duced in 1953. 

Calling attention to the high rate of 
withdrawal in California, Lane says 
the industry “will be on the threshold 
of liquidation there” unless new fields 
are discovered. 

In addition to Lane, key Conoco 
executives in Los Angeles are R. M. 
Barnes, manager of exploration; H. A. 
Bowles, manager of marketing, and 
B. H. Anderson, manager of produc- 
tion. 


What Next? 


Jersey Standard Vice President John 
R. Suman, in Los Angeles to attend 
the spring meeting of the Pacific Coast 
District, American Petroleum Insti- 
tute Division of Production, expressed 
bewilderment at conflicting advertising 
claims on the merits of new gasolines. 

“I can’t help wondering what the 
people who read the papers think 
when everyone says his gasoline is 
best,” he said. 

If the ads persist in extravagance, 
he observed, the day will come when 
someone is going to have to claim, “‘it 
tastes better.” 
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STATIONS 


How Dealers Can Find and Build Business 


Practical means of sizing up a service station market and reaching 
that market were spelled out by J. L. Lenker, general manager of 


retail and jobber sales, Gulf Oil Co 


., at the annual meeting of the 


Tennessee Oil Men’s Assn. at Nashville. 


Following is a partial text of 
Mr. Lenker’s speech, entitled 
How to Establish a Continuing, 
New Business Program Through 
Service Stations: 

The largest customer of your pe- 
troleum jobbers and distributors is the 
motoring public, and most of the fu- 
ture of your business depends upon 
the motoring public’s acceptance of 
service stations and the men who 
operate them. 

The ‘seller’s market’ has disap- 
peared—after 13 years—and particu- 
larly at the retail level. 

Therefore, it becomes imperative 
that you take decisive action now to 
arouse your dealers to a new sense of 
alertness and a new sense of responsi- 
bility in meeting the demands of their 
customers. 

In the face of the intensive competi- 
tion you are facing everywhere, your 
dealers must be educated to succeed 
or be prepared to yield their place to 
the more aggressive competitor. 

So it behooves you to build and to 
build lastingly. 

The initial step in developing more 
business is to become acquainted 
with the market . . . Unless a dealer 
is familiar with the market he serves, 
his promotional efforts are bound to 
be based on guesswork. 

Aids to Sales—The business-like 
dealer will begin to acquire helpful 
market information by finding the an- 
swers to these questions: 

. Who are my prospects? 

. Where do they live? 

. How many are there? 

. What are their buying habits? 

. How much can I spend? 

The marketing areas of the station 
can be determined to a great extent by 
finding out where present customers 
live or work and tracing the routes 
they travel. Establishing the bound- 
aries of these trading areas is very im- 
portant for this reason—there is no 
point in telling car-owners about the 
station, products and services if they 
must go out of their way to take ad- 
vantage of them. 

A trading area is an area of con- 
venience. Other things being equal, 
people within that area will buy there 
if they are urged to do so. 

The dealer must now determine 
their number. In many cases, this can 


only be estimated. In others, it is pos- 
sible to arrive at a fairly accurate 
count of the number of vehicles and 
owners in a given area. 

Residential areas generally present 
no major problem. A relatively small 
section can serve as a basis for esti- 
mating total car ownership in the 
whole area. 

Commercial markets may present 
more of an estimating problem. How- 
ever, in most cases the dealer can se- 
cure a registration list of all commer- 
cial vehicles registered in his trading 
area. 

Advertising Funds—Probably one 
of the most important factors to be 
considered is the establishment of a 
sound dealer advertising budget. Based 
on past observations, I would recom- 
mend that the dealer set aside from 
1% to 2% of his gross receipts an- 
nually for advertising and promotional 
purposes. 

There are two methods by which 
service station operators can contact 
new prospects. One is by personalized 
approach, and the other is by mass 
approach. 

The personalized approach — and 
the best one—is a personal contact 
such as off-drive solicitation in the 
immediate neighborhood or telephone 
solicitations. 

One of the most effective and 
widely used personalized methods of 
reaching prospects is through the use 
of direct mail advertising. Each mes- 
sage goes to a pre-selected prospect 
and is aimed at getting his undivided 
attention. 

(Mr. Lenker quoted from a survey 
which reported that one in five mo- 
torists who received a direct mail 
communication and who responded to 
the survey made an initial visit as the 
result of direct mail). 

Newspaper Ads—In addition to di- 
rect mail, there are other media. It is 
my personal feeling that, generally, 
newspaper advertising, especially in 
smaller towns or in community papers 
in metropolitan areas, has had a good 
record of success. 

Newspapers have certain advanta- 
ges in that they offer wide circulation, 
speed and flexibility . . . I do not be- 
lieve any dealer should attempt to 
write his own advertising copy. This 
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is a highly specialized field . . . In- 
cluded on all newspaper staffs are spe- 
cialists. Their aid and assistance should 
be sought. 

The use of radio by the average 
service station operator is not gener- 
ally economical. In some cases, how- 
ever, an individual dealer in a small 
town might find that radio is a good 
medium to consider. 


Step Toward Success—In any event, 
it does pay to advertise. Progressive 
wholesalers and retailers long ago 
stopped thinking of advertising as a 
necessary evil . . . They know that 
advertising is a basic investment in 
success. 

What should a dealer advertise? As 
a general rule, whatever the dealer 
does well is worth advertising. Perhaps 
he does an outstanding job on some 
specialized service—perhaps he is a 
top-notch battery or tire man, or has 
developed some phase of his business 
to such an extent that it has built a 
reputation for him. 

One other point of the utmost im- 
portance . . . it will not benefit the 
dealer to make any fanciful claims. 

The other methods of advertising, 
such as giveaways and novelties, can 
be very effective. 

Any advertising or sales promotion 
campaigns require support in order to 
pay off in new customers and in- 
creased sales. 

Everyone at the service station who 
is in contact with customers should 
know about all advertising and sales 
promotion activities . Each em- 
ploye will have to know the part he 
is to play and understand how impor- 
tant it is that he carry out his part in 
the program. 


Neatness Pays—It is vitally impor- 
tant that the dealer and his service 
station salesmen are neat, clean, in 
uniform, and that each new customer 
who comes in is recognized and treated 
with the full service plan and utmost 
hospitality. 

If your dealers extend this air of 
hospitality and indicate their appreci- 
ation to these first-time buyers, they 
will, in most cases, establish these 
motorists as steady customers. That is 
the real pay-off in the advertising. 

A big opportunity to build business 
is open to all service station operators 
. . . Steady, profitable customers are 
made by good, continuous effective 
sales promotion and merchandising 
effort. 
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PHOTOGRAPH BY RICHARD BEATTIE 


What we still don’t know about cancer 


—and one of the reasons why 


IN THE PAST FEW YEARS, our knowledge 
of the nature of cancer, and how to 
treat it, has grown encouragingly. Pa- 
tients, who would have been considered 
hopeless cases even five years ago, today 
are being completely cured. And even 
those who apply for treatment too late 
can usually live longer—and less pain- 
fully—because of modern palliative 
treatment. 

All the same, there have been defeats 
as well as victories. We do not know— 
to take a single example—why so many 
more men are now dying from cancer 
of the lung. In 1933—just twenty years 
ago—lung cancer killed 2,252 men; in 
1953, some 18,500. That’s a great in- 
crease—which even our expanded popu- 
lation, and other known factors, can’t 
possibly account for in full. 

Well, why haven’t we found more of 
the answers to cancer? 

Not only because cancer is an im- 


mensely complex problem: difficult to 
diagnose, and difficult to treat; chal- 
lenging to the best research minds. 

All that is true enough. But there is 
another reason: we do not have enough 
money. 

Last year your gifts to the American 
Cancer Society were more generous than 
ever before. But they were not enough. 


American Cancer 


Cancer 


Man’s cruelest 


You gave the Society almost twenty 
millions to fight a disease that 
ent death rates 


at pres- 
will kill twenty-three 
million living Americans. 

Less than one dollar for each Ameri- 
can destined to die from cancer. Much 
more is needed for research, for educa- 
tion, for clinics. Won’t you please do 


your part now? 


Society 


GENTLEMEN: 
Please send me free information on cancer 


Enclosed is my contribution of $ 


enemy 
strike back 


Give 


to the cancer crusade. 


Simply address the envelope: 


CANCER c/o Postmaster, Name of Your Town 
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Oil Markets Hit Between-Season Lull 


A prolonged spell of cold weather brought re- 
vival of light fuel demand in some northern areas, 
but trading in both light and heavy products was 
slack in primary supply markets the first week in 
May. Such changes in prices as there were, were 
on the downside. 

Increased demand for light fuels was noticeable particu- 
larly in north central areas served by the Great Lakes 
Pipe Line where supplies at several terminals, snug since 
February, have not yet been built up appreciably. Sup- 
pliers in these areas said their loading racks were busy 
again after a lull of several weeks. 

New York Distillate Prices Cut—In the east, Socony- 
Vacuum announced a 0.3¢ reduction in its tank wagon 
prices for kerosine and No. 2 fuel in New York City, 
effective May 4. Diesel oil tank wagon prices also were re- 
duced 0.4¢ in all boroughs except Richmond. Tank car 
prices for all distillates generally were cut 0.3¢ in the city, 
with yard postings down in amounts from 0.3¢ to 0.6¢. 


Socony also cut its No. 4 fuel 13¢ bbl. at Albany, and 
20¢ for No. 6, effective May 1. New tank car prices 
posted by Socony for these products are: No. 4 fuel, $3.78; 
No. 6, $2.40. 

Somewhat as a sidelight, but with serious enough por- 
tent for the Albany area was breaking into the open of 
the conflict between fuel oil and natural gas. An upstate 
New York marketer reported the loss of a 2,000,000-gal.- 
per-year heavy fuel customer who had gone over to natural 
gas. 

At the time the contract was terminated, marketer said 
he was selling No. 5 fuel at 10.5¢ gal., delivered. Accord- 
ing to marketer’s figuring, his former customer is buying 
Btu’s in natural gas at the equivalent of about 7.5¢ gal. 
for No. 5 fuel and at a saving of approximately $60,000 
annually. 

Kentucky Standard Cuts Prices—In the southeast, Stand- 
ard of Kentucky lowered its prices to 10¢ for No. 2 fuel 
effective April 30, at principal deepwater ports. Cuts 
amounted to 0.65¢ at Jacksonville, Port Everglades, and 
Port Tampa; and 0.55¢ at Savannah. 


Heavy fuels were steady at the Gulf, but continued 
weak at interior refining centers. At some points (Chicago, 
for example) prices still were on the downgrade. Supplier 
initiating a second 0.1¢ cut at Chicago in as many weeks, 
said he intended to “stay competitive” with spot whole- 
sale prices in the Mid-Continent. A broker, meanwhile, 
disclosed a sale of No. 6 low-sulfur fuel at $1, Group 3, 
adding that he was able to sell additional quantities at the 
same price. 

May Gasoline Sales Lag—While the nation’s stocks of 
motor gasoline were down about 2.5 million bbls. from a 
month earlier, May sales thus far have been pretty much 
of a disappointment to most refiners. The Gulf Coast was 
reported well stocked, particularly with regular and lower 
octane grades. Interior refiners said their inventories were 
high and spring demand had taken a dip because of rain 
and cool weather. 

While agreeing, however, that gasoline stocks were high 
in interior markets, two refiners pointed out that national 
inventory figures include product needed as working stocks 
in new pipe lines. Therefore, they said, 21 million-bbl. 


May 12, 1954 + NATIONAL PETROLEUM NEWS 


build-up over last year was not the threat it first appears 
to be. 

Nevertheless, several Great Lakes Pipe Line shippers 
said tendency late last month for “discounts” of 0.375¢ 
0.5¢ to narrow to “about 0.25¢” at terminals, disap- 
peared with the slump in demand. Spot wholesale prices 
once again, they said, had slipped to “around 0.375¢ off” 
at a number of terminals. 

Retail gasoline price wars continued to figure promi- 
nently in the news with improvement at some points, and 
prices slipping lower at others. In the following, prices are 
shown exclusive of federal and state taxes, amounts of 
which are shown in parentheses. 

Wilkes Barre, Pa, (7¢)—Advances of 1¢ to 2¢ in tank 
wagon and retail gasoline prices were reported in Penn- 
sylvania’s Wyoming Valley area. At least two suppliers 
advanced their posted tank wagon prices for regular-grade 
to 14.4¢, but retained 1¢ “voluntary allowance” netting 
13.4¢ in Wilkes Barre and Scranton. Prevailing retail price 
at most major brand stations in Wilkes Barre and Scranton 
was 17.9¢, but with some still at 13.9¢ and 14.9¢. Private 
brand stations in Scranton still ranged from 13.8¢ to 14.9¢. 

Salt Lake City (7¢)}—A retail war believed settled 
about a month ago flared anew here with regular-grade 
gasoline prices cut 4¢ to S¢ at a large number of city’s 
service stations. Prices dropped suddenly from 21.9¢ and 
22.9¢ to 17.9¢ along “refinery row” section of the Salt 
Lake-Ogden highway, just outside the city limits. Reduc- 
tions soon hit virtually all parts of the city with private 
brands blamed for initiating the cuts. 

Los Angeles (8¢)—Los Angeles Basin’s fortnight-long 
price cutting skirmishes faded over past week end as most 
private brand dealers who had displayed 12.9¢ curb signs 
for regular-grade gasoline returned to 17.9¢. Also, major 
brand stations posting 17.9¢ had largely taken down their 
signs and were asking at least 2¢ more than private brand 
operators. 

Springfield, Mass. (7¢)—Retail prices for regular gaso- 
line were up “about 6¢” at most major brand stations 
here, following withdrawal of voluntary allowances and 
an advance in tank wagon prices to 15.4¢. Pump prices 
at most major brand outlets went back to 19.9¢, one to 
20.9¢. No change was reported in 10.9¢ posted by private 
brand stations. 


Gulf Coast 


Demand For Gasoline Eases 


Demand for gasoline eased somewhat at the Gulf in 
early May after fairly active call for product in the last 
two weeks in April. Over-all, it was a period of quiet 
trading, as indicated by the near-standstill in the ocean 
freight chartering trade. Except for JP-4 fuel, prices “at 
the lows” were unchanged. 

The ease with which two eastern marketers covered re- 
quirements for 95 oct. premium probably gave a somewhat 
softer cast to the entire gasoline picture, trade sources said. 
In addition, 95 oct. premium has been the only product 
some buyers have been willing to consider for spot pur- 
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chase. Finding this material with no difficulty made all 
grades appear in loose supply position. 

One cargo of 95 oct. premium reportedly was sold at 
12¢. While unconfirmed, some reports said that a second 
cargo of 95 oct. premium sold at 11.75¢. 

There was general inactivity in most other products, 
traders said. Products in free prompt supply included kero- 
sine, No. 2 fuel, and gas oils, and there was very little in- 
terest in the purchase of these oils for early lifting. An 
inquiry for a “cheap” (below 8¢) cargo of No. 2 fuel ap- 
parently found no ready sellers. 

Most prices were unchanged, although the ranges of 
quotations narrowed when Texas City Refining Co., Inc., 
reported a new schedule of cargo prices, including 12.25¢ 
for top-grade premium gasoline, 10.5¢ for regular-grade, 
8.25¢ for No. 2 fuel, and $1.95 for bunker “C” fuel, 1% 
sulfur maximum. 

JP-4 jet fuel was quoted at prices ranging from 9.25 to 
9.75¢, off 0.25¢ gal. 


Atlantic Coast 


Southeast Distillate Prices Down 


Lower prices for distillate fuel oils in the Southeast 
marked the first week of May. Standard Oil Co. (Kentucky) 
cuts its No. 2 fuel and Diesel fuel prices to 10¢, tank cars, 
at Savannah, Jacksonviile, Port Everglades and Tampa, 
down 0.65¢ at most points. 

Standard’s reduction extended to the southern most sea- 
board the general cuts in eastern prices for distillates that 
started on April 30. At that time, many eastern marketers 
reduced their kerosine, No. 2 and Diesel fuel prices at 
points southward through South Carolina, but made no 
move in Georgia and Florida. 

Standard’s reductions affected only No. 2 fuel and Diesel 
oil, its kerosine prices remaining unchanged. The reduction 
to 10¢, tank cars, for No. 2 represented cut of 0.65¢ at 
Jacksonville, Port Everglades and Tampa, and 0.55¢ at 
Savannah. The company’s price for light Diesel oil, ships’ 
bunkers, was reduced at these ports to $4.20 bbl. 

Elsewhere along the coast, the meeting of last week’s 
distillate cuts provided most of the price activity. At New 
York harbor, prices settled out at 9.95¢ barges for kero- 
sine, and 8.95¢ for No. 2 fuel. 

The declines in light fuel oil prices as yet have brought 
no large buyers into the market, according to trade reports. 
For the most part, however, suppliers were working toward 
this end, and a number of them reported they were negotiat- 
ing heating oil supply contracts for next year. 

While no changes were reported in prices for heavy fuel, 
there were definite signs of easiness at New York harbor. 
Heavy fuel prices, trade sources pointed out, “in the long 
run will closely approximate those for soft coal.” And coal 
prices have been down since March 1. 

New York harbor marketers generally said they were 
still quoting $2.25 for No. 6 fuel but several declared they 
had been forced to offer “discounts” to keep their regular 
accounts from straying. The extent of the discounts was 
not disclosed. One marketer, however, said he was putting 
“each sale on its own merits,” and was offering “whatever 
is necessary” to reach a closing. 


Chicago District 
Heavy Fuel Prices Dip 0.1¢ 


Heavy fuel prices dipped 0.1¢ gal. in Chicago District 
for the second time, two weeks running. Supplier initiating 
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the most recent cut said it resulted from uneasiness in the 
Mid-Continent rather than any local condition. 

Refiners said “low” river terminal prices for gasoline and 
cycled gasoline offerings were giving some suppliers “mild 
jitters” even though quantities moving at “discounts” in 
open market remained relatively small. One source re- 
vealed quantity of “top quality” refined regular gasoline 
had been bought by retailer at 11.75¢ FOB Chicago Dis- 
trict. Quotations for regular gasoline ranged from 11.875 
to 13.35¢. 

Prices for heavy fuels ranged from 6.8 to 70.05¢ for 
high and low-sulfur No. 5; 6 to 6.2¢ for low-sulfur No. 6; 
and 5.8 to 6.05 for high-sulfur No. 6. Most trade sources 
said prices were “very firm” at the new lows. 

Despite a spurt in demand for light fuels, sources said 
sellers were “shading” prices 0.125 to 0.25¢ with No. | at 
10.625¢ in some instances, and No. 2 at 9.625¢. Quota- 
tions ranged from 10.875 to 11.35¢, 9.75 to 10.35¢, re- 
spectively. 


Midwestern (Chicago-E. St. Louis Area) 


Cool Spell Revives Light Fuel Demand 


Freezing and near-freezing temperatures throughout the 
upper central states last week brought renewed demand for 
light fuels at pipe line and river terminals. Heavy fuels 
remained easy and showed no early promise of improve- 
ments. Gasoline was somewhat easier as demand fell off 
because of the weather change. 

Demand for light fuels was described by several Great 
Lakes Pipe Line shippers as “good” at a number of north- 
ern terminals. Tank car prices, nevertheless, continued 
weak and tank car marketers still were able to buy at prices 
up to “1¢ off” general quotations for resale. 

A sale of low-sulfur No. 6 fuel was reported by a mar- 
keter at $1, Group 3, although most marketers said they 
were asking $1.05. Refiners’ prices for No. 6 ranged from 
$1.10 to $1.20, down 10¢ on the high side. 

Although reports late in April indicated gasoline “dis- 
counts” at a number of GLPL terminals had shriveled to 
“0.125¢ to 0.25¢ off” delivered prices, shippers said tempo- 
rary lull in demand had resulted in immediate offerings once 
again reaching a low of “0.5¢ off” in some cases. 


Mid-Continent 


Weather Helps Gasoline, Distillates 


Both the gasoline and distillate markets got a break from 
the weather in the Mid-Continent the past week, although 
there was little change in the overall marketing picture in 
Oklahoma, Kansas, Arkansas and inland Texas. For the 
most part, refiners’ quotations were unchanged and there 
was little open market trading. 

But during the latter part of April and first few days of 
May, rain fell in dry farming areas, and farm gasoline 
demand was improving substantially by end of week. 
Refiners said there was still a “lot of material hanging over 
market,” however. 


As for burning oils, there was a scramble for supplies 
at some northern pipe line terminals with return of cool 
weather. The light fuels continued relatively weak and in 
plentiful supply, however, at the refinery level, with mate- 
rial available to tank car marketers at “discounts.” 

Residual fuel trading remained relatively slow. Most 
trade sources described market as “weak” in Oklahoma, 
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FRAMELESS LOAD-BEAR- 
ING WALLS provide 
inner finished walls, 
structural ribs and in- 
sulation space. 


LOAD-SPAN DECKING 
provides high safety 
factor over long un- 
supported areas, smooth 
ceilings and insulated 
roof. 


CURTAIN WALLS are en- 
gineered for flexibility 
of architectural design. 


For developing frameless 
structures for such build- 
ings as: 


. Service Stations 
. Motels 
. Schools 


. Single story com- 
mercial buildings 

. Freight and bus 
stations 

. Maintenance-free 
industrial buildings 


Present your requirements 
to Avoncraft Engineers. 





OIL MARKETS 
Summary of Gasoline Prices (May 4 through May 10) 











Monday Frida Thursday Wednesday Tuesday 
Motor Gasoline 93 Oct. (Premium): May 10 May May 6 May 5 May 4 
N. Tex. (Texas & — Mex. shpt.)........... . us. 55* 18 .25-14.25 18 .26-14.25 18 .26-14.25 13 .25-14.25 
W. Tex. (Texas & New Mex. shpt.)........... 18.6 18.5 6 18.5 
B. Tex. (Truck Tnsp.)......ccccccesessceees 3. 5-18, 16* 18 6-18.75 18 .6-18 .75 18 6-18.75 18 6-18 7> 
(4)12 .25-18 .875 (4)12 .25-18 .875 (4)12 .25-18 .875 (4)12 25-18 .875 
11.75-138 11.76-18 11.75-18 11 75-18 
11.76-18 11.75-18 11.75-18 11 76-18 
12. 625-12.75 12.625-12.75 12 625-12.75 12.625-12.76 
(2)18-18 .25 (2)18-13 .25 (2)18-18 .25 (2)13-18 25 
Tnsp. 13 18 13 
Cent. bo: = a Tn Gon wacessapeces i 18 18 


Semscscccccesoees (6)11 .25-11 .875(8 (6)11 .25-11 .875(8 


on 3. 8 (6)11 25-11 .875(3) 


om eh. 8750) 


















10 75-11 875(2 a ra: 6 abs Lact 8765(2 10 76-11 876(2) 
10 75-11 .375 10 a a te 1.376 10 .75-11 876 
11 6-12.7 Vewi 11. Hat _ i 7 11.6-12.7 
11 .6-12.25 11.6-12.25 11.5-12.25 i: $-i2. 25 11 .6-12 25 
11.5-12.25 6-12.25 11.5-12 .25 11.5-12.25 11.5-12.25 
Okla., Group 8 (Okla. ‘shpt.) Sens wed ce eent 10 25-10 .625(8) 10 25-10 .625(8) 10 .25-10 .625 (8) 10 .25-10 .625(8) 10 25-10 625 (38) 
Okla., Group 3 (Northern shpt.).............. 10 25-10 625 10 25-10 625 10 .25-10 .625 10 25-10 .625 10 25-10 626 
Midwestern (Gr ns tdheé 65 00466 10 .25-10 626 10.25-10 625 10 .25-10 .625 10 .26-10 .625 10 .25-10 625 
. Tex. (Texas & New Mex. shpt.)........... (2)10.75-11 .8 (2)10 75-11.8 (2)10 75-11.8 (2)10.75-11.8 (2)10 75-11 8 
W. Tex. (Texas & New Mex. shpt.)........... 11 .26-11.5 11 .26-11.5 11.25-11.6 11.25-11.5 1 26-11.6 
ee 8 ree (2)11-11 . 126 (2)11-11 .125 (2)11-11 .126 (2)11-11 .126 (2)11-11 126 
Motor Gasoline = Oct. (Premium): 
ty Tn Pi ocdlscebesnedpeecesececee 16.3 16.8 16.3 16.3 16.8 
New York barbes, barges os 15.4 15.4 15.4 15.4 15.4 
Philadelphia .. (@)16 4-16.6 (2)16 .4-16.6 (2)16 .4-16.6 (2)16 4-16 .6 (2)16 4-16 6 
NE xb Queen set cdsdntedaes bé00 eu 15 .4-16.1 15 .4-16.1 15 .4-16.1 15 .4-16.1 4-16.1 
Motor Gasoline 86 Oct. (Regular): 
New York harbor ...........6.5.5 8. 45-14.38 3. oss. 8 18 .45-14.8 18 .45-14.8 18 45-14.8 
New York harbor, barges........... me 2-14 2 4.2 12-14.2 12-14. 12-14 2 
PRS 05 n6.90cgstespenee ts a ws. 9-14.6 ais. eid. 6 (8)18 9-14 .6 (8)18 .9-14.6 (8)18 9-14.¢ 
ramedetphie, OO Or re 13 .8(2) 18 8(2) .8(2) 13.8(2) 
is a6 bs ¢cebdns bdeescehonseccuceatne 12.7-14.1 iz: Tie. 1 12.7-14.1 12.7-14.1 12.7-14.1 
a PE cidadatescpipinr svonevéces 12.76-12.8 12.75-12.8 12 .75-12.8 12.76-12.8 12.75-12.8 
Motor Gasoline: 
Western Penna., Bradford-Warren: 
92 SET chacndesovb uc ceetcecacters 15. 15-1665 15.15-16 65 15 .15-16 65 15 . 15-16 .66 15 .15-16 65 
86 Oct. GI ccs cp nccceecccces ccueceees 14.16(2) 14,15(2) 14,16(2) 14.15(2) 14.15(2) 
Western Penna... Oil City: 
i +hetéenaledss¢ ¥6daneensed ° 14, 75-15 .25 14.75-15 .25 14.75-15 25 14.75-16 .25 14 .75-15 26 
GS Cat. CIEE)... ccc cccciccocccecdccccces ‘ 18 .75-14.16 18 ,75-14.15 18.75-14.15 18 .75-14.15 18 .75-14.15 
Western Penna., Pittsburgh: ............... 
SS er pedeks bb deerme wees 15.5 15.5 15.5 15.5 15 6 
86 Oct. (Reguiar} sb cnees es sevecteccdess bees 18.75 18.75 18.75 18.75 138.75 


*95 Octane premium 





with No. 6 reportedly available to tank car marketers at 
$0.90 and up, Group 3, for resale. Oklahoma refiners 
continued to quote upward from $1.10, Group 3, to gen- 
eral trade. In Kansas, however, residual was in better 
supply/demand shape following recent large sale by one 
refiner to industrial buyer. This refiner said sale would 
take care of most of his production during the summer 
months. tS 

While residual was slow, there was no appreciable gain 
in road oil and asphalt business. Some refiners, especially 
in East and North Texas, said demand for these road 
building products was improving, but that it was being 
offset by plentiful supplies. 

No lubricating oil activity was reported during week. 


Central Michigan 
Spotty Business Hits Gasoline 


High inventories and several days of chilly weather 
brought a return of easiness in gasoline, according to some 
Central Michigan refiners the first week of May. 

Light and heavy fuels, meanwhile, were given an added 
push as jobbers and consumers reentered market for addi- 
tional quantities to finish out the season. Because of sud- 
den flurry of demand, some refiners, who earlier reported 
small stock increases, said these gains mostly were wiped 
out. 

Despite the weather, however, attention centered on 
summer-fills when one large company was said to have 
come out with its program for jobbers. Reports indicated 
that this company’s jobbers have been offered their regu- 


66 


lar guaranteed margin, or company’s posted (spot) price, 
whichever is most favorable. Additionally, jobber may take 
advantage of delayed split billing, part payable Sept. 15 
and part Oct. 15. 

Although most suppliers said gasoline generally remained 
steady, high stocks at some plants were said to have caused 
“discounts” of up to 0.5¢ on regular-grade gasoline. 
Sources pointed out these low offerings mostly were to 
large consumer accounts. 


Western Penna. 


Light Fuels Prices Dip 


Light fuels prices ranged lower in Pittsburgh district the 
past week despite temporary boost in demand brought by 
cooler weather. Elsewhere Western Penna. refiners re- 
ported prices and supply/demand status of nearly all prod- 
ucts unchanged. 

In Pittsburgh district prices ranged 11.15-12¢ for bero- 
sine, 10.55-10.9¢ for 50 cetane Diesel, and 10.15-11.1¢ 
for No. 2 fuel, down 0.35¢ on lows, following like reduc- 
tions in quotations reported by one refiner. 

An inquiry from the Far East for lubricating oils was 
reported, but refiners generally continued to express con- 
cern Over mounting supplies of bright stock. Prices to 
large-lot buyers of lubricating oils in some instances were 
subject to “considerable discounts,” trade sources said. 
However, most trading was said to be confined to branded 
motor oils. 

Gasoline shipments generally were described as 
mal for the season.” 


“nor- 
Crude scale wax remained firm. 
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NPN Gasoline Index 


(cents per gal.) 
Dealer T.W. Tank Car 
May 10 ; . 16.08 12.38 
Month Ago . 16.06 12.38 
Year Ago 5 15.34 11.78 





Dealer index is an average of dealer tank wagon price 
ex tax in 50 cities. 

Tank car index is weighted average of following whole- 
sale markets for regular-grade gasoline, FOB refineries or 
terminals: Okla.; Midwest; W. Penna.; Calif.; N.Y. Har- 
bor; Philadelphia; Jacksonville; Boston and Gulf Coast. 











LP-Gas Markets Quiet and Soft 


Report that 100 cars of propane sold at 1¢ gal., FOB 
West Texas plant, highlighted generally quiet and soft 
Mid-Continent markets for liquefied petroleum gases the 
past week. Mid-Continent markets generally were inactive, 
with buyers waiting for “distress” propane prices for under- 
ground storing, and generally little interest in butane. 

Contract prices were reported unchanged, with producers 
quoting 3¢, Group 3, for propane and some of them allow- 
ing 0.5¢ summer-fill discount. Spot propane, Group 3 basis, 
could be found “down to 2¢,” according to reports. 

Lacking active markets, butane is being used principally 
as refinery fuel, it was said by some sources. 

Easiness in volatile product prices has even extended to 
isobutane, according to some reports, although this may be 
a “temporary” situation due to shut-down at several avgas 
manufacturing units. Isobutane can be bought at 6¢, Gulf 
Coast, which compares with recent firm price of 7¢, some 
sources said. 


Penna. Neutral Inventories Down 


Decline of 17,537 bbls. in inventories of Pennsyivania 
neutral oils in March is reported by National Petroleum 
Assn. Bright stock inventories at same time increased 
6,102 bbls. 

Inventories of 600 s.r. stock declined 17,128 bbls. while 
inventories of other steam refined stocks increased more 
than this amount. 

Comparison of March and February production and 
inventories follows (figures in bbls.): 


March February 

600 s.r. stock 1954 1954 Change 

Production 147,111 150,540 — 3,429 

Inventory 199,556 216,684 —17,128 
Other s.r. stock 

Production 46,305 31,623 +14,682 

Inventory 136,955 118,587 +18,368 
Bright stock 

Production 119,500 116,816 + 2,684 

Inventory 446,644 440,542 + 6,102 
Viscous neutral ‘**? 

Production 45,870 59,265 —13,395 

Inventory 145,746 152,406 — 6,660 
Viscous neutral ‘***) 

Production 96,568 116,908 —20,340 

Inventory 412,487 423,364 —10,877 
Total viscous neutral 

Production 142,438 176,173 —33,735 

Inventory 558,233 575,770 —17,537 


(‘**) Below 180 vis., but now below 142 vis. at 100. 
(***) 180 vis. at 100 and above. 
© Revised. 
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Soviet Meets Italian Price 


OROP, Soviet oil sales organization in Austria, will 
reduce gasoline prices to dealers on May 1, according to 
trade sources. Cut will be from 4.19 to 3.90 schillings per 
liter, or to equivalent of about 69¢ gal. New price is same 
as for gasoline recently imported from Italy. 

OROP’s gasoline-alcohol mixture will be reduced from 
4.59 to 4.35 schillings per liter, or to equivalent of about 
77¢ gal. 


Bids To N.Y.C. Lower for No. 2 Fuel 


New York City will pay lower prices for No. 2 fuel, but 
higher prices for Nos. 4 and 6 fuels, for its Transit Author- 
ity requirements for year beginning July 1, than it paid in 
previous 12 months, according to bids opened the past 
week. 

Low bids were down 0.92¢ gal. for No. 2 fuel, up 0.09¢ 
for No. 4 and 0.341¢ higher for No. 6 fuel. 

Transit Authority’s requirements of the three grades total 
7,094,000 gals. for tank wagon delivery. Peerless Oil & 
Chemical was apparent low bidder on 3,019,000 gals. 

Bids this year ranged as low as 10.21¢ for No. 2 fuel, 
8.38¢ for No. 4, and 5.571¢ for No. 6 fuel, as compared 
bids ranging upward from 11.13¢ for No. 2 fuel, 8.29¢ for 
No. 4, and 5.23¢ for No. 6 fuel last year. 

Summary of bids follows (low bidder first): 

Item 1, No. 2 fuel, Manhattan and Bronx, 103,000 gals. 
—Peerless Oil 10.23¢, Cirillo Bros. Oil Co. 11¢, Central 
Petroleum 10.4¢, Whale Oil 10.92¢, Motolene 11.45¢, 
Sinram-Marnis 10.87¢, Miranda Fuel 10.73¢, Paragon 
13.3¢, Burns Bros. 10.7¢. 


Item 2, No. 2 fuel, Brooklyn and Queens, 79,000 gals.— 
Peerless 10.21¢, Cirillo 11¢, Central Petroleum 10.9¢, 
Whale Oil 10.92¢, Motolene 10.95¢, Sinram-Marnis 10.97¢, 
Miranda Fuel 11.2¢, Paragon 13.3¢, Burns Bros. 10.8¢. 

Item 3, No. 4 fuel, Brooklyn, 60,000 gals. Paragon 8.38¢, 
Cirillo 8.82¢, Central Petroleum 8.85¢ Peerless 9.6¢, Whale 
Oil 8.87¢, Sinram-Marnis 8.91¢, Miranda Fuel 9.2¢, Burns 
Bros. 8.6¢. 

Item 4, No. 6 fuel, Manhattan, 1,871,000 gals.—Peerless 
5.68¢, Cirillo 5.81¢, Central Petroleum 5.76¢, Whale Oil 
5.714¢, Premium Coal & Oil 5.798¢, Motolene 5.74¢, 
Sinram-Marnis 5.83¢, Miranda Fuel 5.74¢, Paragon 6¢, 
Burns Bros. 5.69¢. 

Item 5, No. 6 fuel, Brooklyn, 3,570,000 gals.—Whale 
Oil 5.571¢, Cirillo 5.81¢, Central Petroleum 5.88¢, Peerless 
5.59¢, Premium 5.679¢, Motolene, 5.79¢, Sinram-Marnis 
5.69¢, Miranda 5.74¢, Paragon 6¢, Burns Bros. 5.74¢. 

Item 6, No. 6 fuel, Bronx, 656,000 gals.—Peerless 5.68¢, 
Cirillo 5.81¢, Central Petroleum 5.83¢, Whale Oil 5.928¢, 
Motolene 5.84¢, Sinram-Marnis 5.83¢, Miranda 5.74¢, 
Paragon 6¢, Burns Bros. 5.89¢. 

Item 7, No. 6 fuel, Queens, 445,000 gals.—Whale Oil 
5.571¢, Cirillo 5.81¢, Central Petroleum 5.83¢, Peerless 
5.59¢, Premium 5.679¢, Motolene 5.74¢, Sinram-Marnis 
5.83¢, Miranda 5.83¢, Paragon 6¢, Burns Bros. 5.74¢. 

Item 8, No. 6 fuel, Richmond, 310,000 gals.—Peerless 
5.61¢, Paragon 6¢, Burns Bros. 5.89¢. 





Crude Oil Prices 


No changes reported in crude oil prices in week 
ended May 8. For complete crude price schedules, 
see April 28 NPN, P. 56-57. 

















PRICES 


in effect May 10 at Refineries and Terminals 


Gasoline 

OKLA., Group 3 (Okla. shpt.) 

Cs DOOR « 6 66s capenes wh: . 25-18 375 
BS GOR, Wie icp cccceesees ll a. a) 
60 Oct. M & below........ 

Okla., Group 3 (Northern shpt.) 

92 Oct. Prem.........2++. 11.76-18 

Ob Gs Mn sxresiso cease 10. 75-11 .875(2) 
60 Oct. M & below........ 10 .26-10 .625 


11.75-18 
10 Te 875 


10.25-10 625 


13 .75-14.55 
12.625-14.2x 


11.5-12.7 
(2)10.765-11.8 





W. TEX. (Texas & New Mex. shpt.) 
CE SOEs 0 vonscceces 1 
Ser (2)13-13 .25 
i PR 11.5-12.26 
60 Oct. M & below........ 11.25-11.5 
E. TEX. (Truck transport lots) 
ff} ee 18 .5-18.765 
92 Oat. Prom... . 2.0.02: 18 

84 Oct. Ree. hind be 00 abt 11.5-12.25 
60 Oct. M & below........ (2)11-11.125 
CENT. W. TEX. (Track transport lots) 
96 Oat. Prom.......c.000- 3.5 

92 Oct. Prom............: 18 

84 Oct. Reg.......... eee 


CB GOR Pants, vicceccccs. 12-138 

BO GO, Bc nccccccccccce (2)11-12 

60 Oct. M & below........ 10.25-11.25 
WESTERN PENNA. 

Bradford-Warren: 

OS eee 15. 15-16 .65 
Cs DE accns vice cosas 14.15(2) 
Oil City: 

CS eee 14.75-15 .25 
Se Nh oxndecveccades 18.75-14.15 
Pittsburgh: 

Se ns « cecuses asx 15.5 
Py Sie dends sccasiawd 18.75 


Sie—Sestetiene of 8.0. Ohio for delivery to 
Ohio points 


86 Oct. Reg poceces eecccees 14.8 


CENTRAL MICHIGAN 


(FOB Central Michigan refineries) 


92 Oct. Prem............. (83)14.5-14.75(8 
06 Oct. Reg........ceceeee U(8)18 .5-18.75(2 





Prices herewith are reproduced from Platt’s OILGRAM Daily Oi 
Price S a Petroleum News, whose 








re sales p quotations or general off 
a FG A operators, and by 
tanker terminal operators; for current sales and shipments; for the busi- rati 
mess day or period stated; except Tank Wagon prices, 


bulk lots such as tank car, truck transport, barge 
Gries ‘or termina: in cents per aly y, so 


tnd: Kafooal Pevfleum News Sui 


CALIFORNIA 

Los Angeles Dist.: 

OO Ob, POG c cccaccsccee (2)14.1-18.1 
i (4 rr (2)13.1-15 .6(2) 


OO Oat. PUM s. oc ccccccces 1785-18 .6 
GP Oe, HB ce cccccccccce 15 .85-16.1 
San Joaquin Valley Dist 

90 Oct. Prem... ...ccceee 17 .85-18 .6 
80 Oct. Reg. ee 15 .85-16.1 


Kerosine, Gas & Fuel Oils 


OKLA., Group 3 (Okla. shpt.) 





GEE Dicncdcedcecccoces 9. 125-9 .75 
DE eek debe becetes 9.125-9 .876 
58 & Pabove D.I. Diesel . .875-9 .75 
BeOy Rh Bilcce daccceveve M 8 .875-9 .375(a) 
POs BP occccesccseesees 8. 25-9. 125(a) 
Be CBee ctcurctnesvce $1.10-1.80 


(a) Correct for May 3 also. 


OKLA., Group 3 (Northern shpt.) 


42-44 WLW... cee ee eees (6)9 . 125-9 .5(8) 
Range oil. .........-..++- 8 .875-9 .25 
58 & above D.I. Diesel....  8.625-9.5 
POel... cs cccccccsece 3H a 
Ne. B fuel... ccccccccsccse (6)8 . 25-8 .625 (a) 
No. 6 fuel... ..+.......-+- $1.10-1.40 


(a) Correct for May 3 also. 


MIDWESTERN (Group 3 basis) 


ft rere 4 

58 & above D.i. Diesel... : 3° 5-9. ) 
| pce peengaiane (5)8 .875-9(a) 

| OS ee errr (6)8 .25-8 .875 (a) 

err $1.10-1.20(2)x 


(a) Correct for May 3 also. 


N. TEX. (Texas & New Mex. ~~ ) 
os ~ - becceccccoccesos 


crete ace Ba, 1 


W. TEX. (Texas & New Mex. shpt.) 





E. Spa — transport lots) 


42-44 WLW... 6. eee eee e eee get! 5-9.75 4 
ene & above D.1. Diesel . 8.75-9. 





KANSAS or Kansas destinations only 


42-44 WLW... cere e eens - On. 375-10.5 
52 & below D.I. peaal. 9. 125-9 .875 
58 & above D.I. Diesel.... (2)9.125-9.875 
SS ara (8)9 . 125-10 25 
BOs BPM cdcsecccesccces 8 .25-' 

WEG. 6 BaM.ccccccccocceses $1.725 

No. 6 fucl.....cccceseeees $1.275-1.40(2) 


their time exclusively 


prices are for 


ces. lying to a 
: a 
designated POR re- Service invoice. 





lete price servi 
er ot N 
publahing eee mee 
Schcesiotion 't a. in U. 


ARK. (For shipment to Ark, & La. 





42-44 by =a eebebevmedss ee os 
52 & below D.i. Diesel... : 9 
58 & above D.I. Diesel 9.875 
| " pga 8. 
No. bie ise evdceesso $1.95 
No. 5 fuel $1.75 
6 fuel $1.60 
11.25(4) 
11(2) 
> 10.75(4) 
10.75(2) 
86-40 gravity fuel......... 10 .5-10 .85 
Oil City: 

MPMI. pccececcesecce 8 .9e-48.08 
60 cetane Diesel.......... 
Phsbecterccccess O:oe11 
PS sdechkerseencce 10. 5-10. 75(2) 
Se eee 10.5 
36-40 gravity fuel......... 10.5 
Pittsburgh: 

MGOOMIRR. 250 cccesscees- x(2)11.15-12(a) 
60 cetane Diesel......... 10.55(2)x(a) 
bb bedhcies's . « x11. 15-11. 85(a) 
SS Rg ESEaEe x(2)10.15-11.1(a) 
36-40 gravity fuel ve x10. 15-11 (a) 


(a) Correct for May 3 also. 


CENTRAL MICHIGAN 
(FOB Central Michigan _—— 


° 55-12 .8(2) 
. emis. eis 


° 2.3-12 
(yi $0) 
8.25-10 
7 .25-8 .25(2) 
(2)7-7 .5(4) 


Seno ectetiens of 8.0 Ohfo for delivery t 
Ohio points 





i wecheesotdecceve 12.5 
No. : =a bstevctecevene 12.3 
STs tn hsn ed nese ll 
Diesel Wright & Med.)..... 12.3 
CALIFORNIA 
pe erg Valley Dist.: 
17 Chane ‘ oy. ecevcece 366-36 a 
Heavy ta ices 900 o 
Sa) 
12.2-18 
amy boy he T008.: 18.7-14.8 
San Francisco Dist.: 
40-43 W.We.. 2 occ ccceese 14.8-14.8 
Heavy fuel eon ih ha 
tapas Seat 300).. .85(2) 
fuel 12.2-18 
Stove dist. (PS 100)....... 18.7-14.8 
Los Angeles Dist.: 
GOED Dre ccaccccccccces Otis 
Heavy fuel os stss0% 1 .80-2.10 
Light fuel 300) $2. 25-2 .30(8) 
Diesel fuel eae 10.25-13. 
Stove dist. (PS 100)....... 10.5-14.7 


Natural Gasoline 


(Group 3 & Breckenridge prices are to blender 
on freight basis shown below. Shipments may 
— in any Mid-Continent manufacturine 


FOB GROUP 3 


Grade 26-70......... ..%4.5(a) (Quotations) 


FOR BRECKENRIDGE 
Grade 26-70. -.sess.-M4(a) (Quotations) 
(a) Correct for May 3 also. 


distribution or ttntcn. F During periods of short supply, some sellers 
and at times all thhold 


ee juctations to new customers or the 
reve OILGRAM the prices 
general and which 


by Method. For further details of price conditions y 
to any NPN-OILGRAM office or see back of any 


OILGRAM 


service i daily from nearest OILGRAM 
York, | Chicago and_ Houston, address Platt’s 
Ly 42nd St, New York 36, N.Y. Annual 


: $150 per year, payable in advance. 
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Naphthas & Solvents Bright Stock—Conventional Neutral Oile—Vis. at 100°; 95 v.i.; 0-10 p.t 








one 200 vis. D: thy lie >: aera (2)14.5-15(8) 
roup 3) BO-B5 PD. Downs. seccccecsee 20 O80 GE. Bs i c'vkcive iect¥e (2)15-15.75(8) 
Stoddard solvent..........  12.875(8 150-160 vis. D: ‘7 
iran conkeie 1S ore) a RS Si 18-19 B00 Vis... .-.-seeeeeeeees (2)15 6-16 .25(8) 
V.M.&P. naphtha......... 12.875(4) 10-85 p.p.............. 17.5 GOO Vib. cc scccccccccvcees (4)17-17.5 
Mineral spirits.......... :  -11,875(4) 120 vis. D: 
Rubber solvent........... 12.875(3) O-10 P.Pe---.. essence ees 17 
Lacquer diluent........... (2)18..125-18.875 SOUTH TEXAS LUBES 
Benzol diluent............ (2)14. 126-14 .625 Bricks Stosis—Sebvent (Via. at 109° F. FOB 8. Tex. refineries for do- 
f t. 
WESTERN PENNA, 150-160 vis. 0-10 p.p., aS EE ane 
Oil City: DE Wass cocceceveeces 20-22 PALE OILS: 
Stoddard solvent.......... 16 Vis. 
Neutral Oils——Sol t (95 v.i. = 
Pietsbargh: Raigad $0 DM. 
Stoddard solvent......... . 168) penesescous 116-16.5(3)_ | RS * wieseetqneeeee 
200-210 vis... sae % ones dite (3)16.25-16.75(8) 500 2%-8% 14. 75(6) 
Mp Wiliise acctacs:.. * (3)16.75-17.25(2) =. 1516) 
OHIO—Quotations of 8.0. Ohio for delivery Ohio eeerecee ove 
pelate: SED. A dues ves ee ck 15.5(6) 
Mie naphtha......... 18.0 Cylinder Stocks SEP Beeseeectveane 166) 
Ly ts stoddard 600 s.r., olive gree ‘ - 1 
itOVeBt eee eeeves ee: 17.0 . ve RED OILS: 
Pb cecsesces 15.875 Vis. Color 
GULF COAST—Solvent Refined Lubes. 100 EE ee ee 12.256) 
€. eee Seg Trnspt. a - From Mi4-Continest grade crude. Prices FOB ship 200 ict vnbencween 13. 75(6) 
Btod solvent.......... . at Gulf for export. 300 Dalley 14.25(6) 
CENT, W. TEX. (Track Trnspt. lots) : CO Senos ee eeeenes 14.76(6) 
Stoddard solvent.......... 11.5 Bright Stock—Vis. at 210 Le 
150-160 vis., 0-10 pour test, 1200 5-6. weeeue ol 15.566 
KANSAS (For Kans., Dest’n. only) 96 vi...... veseeees 18.76-21.25 2000 «6-6... pdoeecue : ON 


Stcdderd sclvest.......... 12.5 
ATLANTIC COAST Rg m 










V.M.&P. Mineral 
Naphtha Spirits 
New York Harbor. 18(4) 17(5) | 
Philadelphia 17.5(4) 16 .5(5) 
Baltimore........ ies 16 .5(3) ' 
Boston.......... i8.6(4) 17.5(5) é for: 
Providence....... ae 17.5(6) it i we. ee pret i 


See — regulor Supply House. SUUST. FILL ’THL. rh 













Petrolatums ty SCULLY SIGNAL COMPANY ajo, 722! [Model LA for new 
WESTERN PEIGCA. Canadian Licensee: EMPIRE BRASS MFG. CO, LTD, Toronto, Ontario tank installations 





(Bbis., carloads; tank car, 1 to 1.5c less) 





Snow white.............. 7.125-7. 

Soft white. 6.75-7 .875(2) 

Dbaserceccense 6 .625-7. 

Batt palo. 2.200.2001 6:25-5.75 Marketer of Petroleum Products 

4 GP cccccccceseses e ° 

Resa: Sa NEW ENGLAND PETROLEUM CORPORATION 


New York } Boston 


Lubricating Oils 


WESTERN PENNA. 


Prices are for sales made, or offers reliably re- 
ported, to j & only, 














Viscous Neutrals—No. 3 > Vis, at 70° F. 200 
Vis. (180 at 100°) 420-425 f 


B How Much... 





IS YOUR BRAND WORTH without a protected 


Bright Stocks supply of the highest quality lubricants ? 
145-1 155 vis. at 210°, No. 8 col. ae | 
4 rmechas tae 17.5 Build your brand on the unsurpassed 
OB bic aec dee i vices es 0ks (5)16-16.5 

sf U =D'< 100% Pure Penn: 
Cylinder Stocks | quality of UNITED’s 106 Pure AATATAULAUOIATL® 
eee aeons Gye-14 MU) alplece lalate mm @) | Fare lave Mau -ze| OM 4 a\ =a a) 220255) are) 
OOO Mati si. 3.5. ..... (2)13.5-15 
GP MNGES0t, doncseecs 15(3) | UNITED’s policy of not competing with the 
MIDCONTINENT LUBES 
FOB Tulsa basis, for domestic shipment J independent Jobber and Marketer 
Bright Stocks, vis. at 210° Neutrals, vis. 

P. P- 


Write, Wire or Phone for Information 
Neutral Oile—Conventional | 


Pale Oils Col. 
60-85 vis. PPS ee 11.75 

6-110 vis. 2........... 12 
160 vis. Tiadcocecesss 12.75 

180 vis. ancasciass 18 
200 vis. it chessceus 18.25 

250 vis. 3 13.5 


UNITED REFINING COMPANY, WARREN, PA. 
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PRICES in effect May 10 at Refineries and Terminals—Cont. 


LPG Prices 
(Of refiners, FOB refineries, in cents per gal. 
tank cars or transport trucks) 

Commercial Industrial 

District Propane Propane 

N. Y. Harbor. . R 

Philadelphia..... . 7.76(8) 7.75(8) 

Gulf Coast....... 6 8-8.5 

Toledo. . 7 7 

Wax 


WESTERN PENNA. (T.C. in Bulk) 
White Crude Scale: 


122-124 A.m.p............ Fephe 
124-126 A.m.p........... 5-5. 25(2) 
BEAROARD 
aunts points are AMP, 38° higher than 
= fas} ante for carload lots. Domestic 
Bali B refinery; scale in bags or bbls. ; 
1 be de slabs loose. Export prices are 
: seale in bags or bbis., fully refined in 


tempt «he 


Crude Scale: N. ¥. Domestic N. Y. Export 
124-126 white.... (2)6.6 (2)6 .56-6 .6(2) 
Fully Refined: 

128-5.... 7.95-8 .45 

125-7.... 8 .45(8) 8 .25-8 .45(2) 
128-380... 8 .45(8) 8 .25-8 .45(2) 
180-82... OF 8 .25(2) 

188-5. 8 .55(8) (2)8 .25-8 .55 
185-7.. 8 .05-8 .55(2) 8.55 

1 5 & .55(3) 8.55 

148-5.... (2)8.55 8.55 (2) 
149-61. 10.55 cme 


Chicago District Prices 
to jobbers & 


Motor Gasoline 


9B Cot. Prom. ...ccccceces 12. 875-14 .85 
Gy Uivcatecscvescte 11.875-13 .35 

Light —_ Oils 

ag (iveaseeeuenes x10.75-11.35 

tat iveadbocatsadees 9.75-10.35 

Heavy Fuel Oils 

No. 5, low sulfur......... x6 .8 

No. 6, high sulfur......... «(36 . 8-7. 05x 

No. 6, low sulfur......... x(2)6-6 . 1x 

No. 6, high sulfur....... «-%(4)5 8-6. 05x 


Mexican Bunker Prices 


U. 8. DOLLARS PER BBL. OF 159 LITERS 


Bunker C Diesel 
(Ships Bunkers) 
Mexican Gulf 


Tampico......... $1.95 $3.75 
Veracruz......... 1.95 ent 
Minatitlan....... 1.95 8.75 
Pacific Coast 
Guaymas........ $2.60 $5.65 
Manzanillo....... 2.60 4.75 
Salina Cruz 2.60 4.75 
Pacific Coast 
biog ate Ships’ Bunker C 
Bunkers, or Fuel Fuel 
Deep Tank Lots) (P.S. 200) (P.S. 400) 
San Pedro, Calif... $4.20(5) $1.80(5) 
San Francisco... . 4.41(4) 1.85(4) 
Portland, Ore... .. 4.62(4) 2.10(4) 
Seattle, Wash... .. 4.62(4) 2.10(4) 
70 


Prices distributors fn tank car 
and/or truck transport lots FOB refineries, 
pipe ae terminals and inland waterway barge 
terminals. 


Atlantic & Gulf Coasts 


Prices are of refiners, FOB their refineries & tanker terminals and of tanker terminal operators 
FOB their terminals. Ships’ bunkers prices are exclusive of lighterage. 



























































92 Oct. 86 Oct. 83 Oct. 
Prem. Reg. Reg. 
District Gasoline Gasoline Gasoline Ne 1 Tree (*) No. 2 Fuel (*) 
N. Y. Harbor. . oy 8 13.45-14.3 10 .2(20)x 9.2(19)x 
do 5.4 12-14.2 9 .95(18)x 8.95(19)x 
Albany........ is: 1-17. 16) 14.6(6) ee 9.4(10)x 9.4(11)x 
Baltimore..... . 16.4-16.1 12.7-14.1 12.5 10.35(10)x 9.35(11)x 
RO a led 12.75-12.8 Tabac 10.1(7)x 9.1(4)x 
Dn, | sates 2 5 sk +e bos veh 11.8 10.1 9.1 
do saa <imaead Ee eee 
18.5-14.5(6) 13.5 10 .25(16)x 9 .25(16)x 
Charleston 12.6-18 .25 ae 10 .4(5)x 9.5(5) 
Corpus Christi te a 
Houston (2)12.25-12.3 10.125-10 2 5-9 
do bai (2)12-12.3 x9 .25-9.75(a) x8 .25-8 .75(a) 
Jacksonville 13.4(7) 11.8(11) 10(8)x 
Miami 14.9 18.4 11.8 
Mobile. (2)14.6-15.4 18.1(38) 11.1(4) x9 9-10.2 
New Haven.... (2)16.8 14.3(3) rtd 10.2(9)x 9.2(11)x 
New Orleans... 14.4 12.4 11.6 10.1(4) 9.1(3) 
do barges... . 14.3 12.3 cue x8 .875-8 .85 (a) x8 .375-8 .85(a) 
Norfolk........ 18 .8-15.6 12.6-18.2 10.3(7)x 9 .3(6) 
Pensacola... 14.7 18.2(2) 11.1(2) x9 .9(4) 
Philadelphia.... (2)16.4-16.6 (3)13.9-14.6 10 .35(10) 9.35(10) 
Se 18 .8(2) 10.1(9) 9.1(6) 
Pt. eeemiodes.. (2)14.9-15.7 18.4(4) 11.8(5) x10(3) 
Portland....... 16 .8-17.1(8) 14.6(4) 10.35(9) 9.35(9) 
Providence 16 .7-17(38) 14 5(5) 10.25(9) 9.25(9) 
— (2)14.6-15 .7 (2)13.1-13.4(4) 11.8(7) 10(6)x 
awa s 0% 14.2-15.6 12.9-18 .3(5) 11.7(8) 10(4)x 
Wilmington, 
18 .4-15 .35(2) 12.4-13 .85 12.07 10.4(7)x 9.5(6) 
rs Gawect for May 8 also. 
Gas House Diesel Oil (*) Light Diesel 
Gas Oils No.5 Shore Plants Ships’ Bunkers Heavy Diesel 
(*) No. 4 Fuel Fuel (50 ct.. 55 d. i. ) (45 et., 45 d.i.). Ships’ > Guaibese 
N. Y. Harbor... 9.3 nes. 16-8 72 $2 9.6(8) $3 .89(4) $3 .64(4) 
do barges... . 38 .18-8 .62 2.70 oe bo 
Albany. ase x9 .8 en 9 .8(5) 
Baltimore...... 9.45 $.19(2) 2.76 9.75(5) 3.95(4) 8.70(2) 
do harges.... be 3.13 2.70 
Baton Rouge. 2.42 9.4 8.74(2) 3.49 
do barges. . . Wie ee. ee” eee 
eo ssG oS Sete cece 8 .09(5) 9 .65(6) S20) §~—=—i‘é‘é nwt 
Charleston 9.6(2) S.6073) a see 
Sires, orate ae aly 9(2) 3 .70-3 .74(5) 3.4915) 
Dias tohier 1s cess 2.60 4 SR eee | OTe 
Jacksonville... . aio aa 10(6)x ieee 
SD ckta-os «3 pata 10.65(2) Sate. '. \..  stebees 
Mobile... ... : 4.116 F 
New Haven.... 3.30 “¥- | See | 
CO SG eee 2.42 9.4(3) 8.74(8) 8.49(2 
I Sean er 2.39 : aa ee 
Norfolk........ 9.7 8.20 2.75 9.7(4) 8 .98(38) 8.68(3) 
Pensacola oy , ee) Te SN oe : : 
Philadelphia... . 9.45 3.23(8) 2.9916)  9.75(8) 3.95(4) 3.70(4) 
Pt. Evergiades.. eet <-> Mavens hats x10(3) SOUR) = 01) ore 
Portland. . sk eet ¥s 9.75(4) PRLS Aer ess 
Providence 9 .65(a) $.09(8) 9. 65(4) LS eee Si 
— pueeee 2.80 x10(5) mae | ete ee 
sss eee phere, “lt becnd 4 x10(6) eee | *. eas 
Wilmington, 
Béoacoss 9.5 9.6(2) 3.89(3) oes 
ns vee for May 8 also. 
No. 6 Fuel No. 6 Fuel Bunker C 
No. 6 Fuel No Sulfur No. 6 Fuel M 1% uel 
No Sulfur Guarantee ax. 1,% Sulfur Ships’ 
Guarantee Barges Sulfur Barges Bunkers 
“t- Harbor.. One -25-2.28(8) $2.25(15) (2)$2 .35-2.43 (2)$2.35-2.40 $2.25(10) 
ee PR ee (Satie ee Race aaneee oe galale 
Baltimore. .... 2 2516) 2.25(4) 2.43 2.40 — __ 2.2504) 
Baton Rouge... 1.98 1.95 1.95(2) 
Boston........ 2.32(6) -29(5) 2.43 2.29(5) 
Charleston... .. 2.23(2) 2.20(3) is 2.20(3) 
Corpus Christi. 1.98 1.95 apd ONG (3)1.95-2.10(2) 
Houston. (4)1. 98-2 .00 1.95(5) 1.95(12) 
Jacksonville... 2.21(6) 2.18(6) 2.18(6) 
 ” a 2.18 2.15(8) 2.15(3) 
Mobile. . . 2.08 2.00 aes &, 2.00 18 
New Haven.... 2.30(3) 2.27 2.27 
New Orleans... 1.98(2) 1.95(2) 1.95(4) 
Norfolk........ 2.26(3) 2.23(4) 2.23(5) 
Pensacola... .. 2.38-2.41 ‘ 2.30-2.34 
Philadelphia. 2.23-2.25(7) 2.20-2 .22(7) 2.28-2 30(3) 2.25-2.27(3) 2.20-2 .22(6' 
Pt. Everglades... 2.18(2) 2.15(2) Wen rs 2.15(8) 
Portland....... 2.32(2) 2.29 ‘ 2.29 
Providence. .. 2.29(5) 2.26(4) 2.44-2.54 2.41 2 2¢°3) 
Savannah.. 2.23(5) 2.20(4) 2.208) 
Tampa........ 2.15(4) 2.18(4) 2.12(5) 


(*) At Atlantic Coast refineries and terminals south of Maryland, and at Tampa, prices of some 


sellers to bulk commercial consumers are 0.15¢ 


NATIONAL 


higher than prices shown above. 
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Gulf Coasi—Cargoes, Domestic & Exvort, All Ports 

Cargo prices are FOB ship at U. S. Gulf, minimum of 20,000 bbis., and are by refiners only to 
other refiners, export agents, or tanker terminal operators. The figure in parentheses after each 
price indicates the number of companies quoting that price. 


Aviation Gasoline (MIL-F-5572) Kerosine & Light Fuels 


que ae Want 19. 2a) 41-43 w.w.Kerosine9 (2)9.25-9 . 5-9 .625 (2)-9.75(2) 
Grade 91/96. 17.25(2) No. 2 Fuel..... .. .8(2)-8.25(2)-8 . 625 (2)-8.75(8) 


Jet Fuel (MIL-F-5624a) 
Grade JP-4....... ‘ x9. 25-9 .75(2) Diesel & Gas Oils 
43-47 Diesel Index 
48-52 Diesel Index 

x8. 125-8 .375-8 . 5-8 .625(2)-8 .875 
53-57 Diesel Index. . . x8 .25-8.5-8 .625-8 .75(2)-9 


Motor Gasoline 
95 Oct. Prem 
12.-12.25- . ty 2e)- 13 .25(2)-13.75 
93 Oct. Prem 75-12-12 .5(2)-18 
90 Oct. Prem. (a). 11¢ 

87 Oct. Regular. "10 .25-10 5(2)-11-11. 75(2)-12 
84 Oct. Regular... é 10-10. 25-10 .5-10. 75x 
83 Oct. Regular (a). 


x8-8 25-8 .5(2)-8.75 


, (2)-10.25 
Fe = 9.75(2)- 7 7 875x Heavy Fuel —Cargoes 
70-72 Oct. M ‘Leaded. |’ -15-10x No. 5 Fuel, 0-10 p.t.. $2.60(2)x 


(a) Correct for May 3 also. 


Bunker “C” Fuel ‘$1. 85( (7)- 1 90- 1.95-2.00 


Aviation Gasoline Prices 


(Prices are for tank cars, barges or truck transport lots; aviation gasolines meet specifications 
MIL-F-5572, unless otherwise noted.) 


District 





Grade 100/130 Grade 91/96 Grade 80 
8 EL ae eee ee a 19 .6(2) 18.1(2) 17.6(2) 
Phra ene wb 6b 600000 seséebbscienaes 19.7 18.2 17.7 
ti li anieoehaeh kt les ctasadina 19.6 18.1 17.6 
Norfolk, 5%, Se ebeben cocecencescésevenns 19.6 18.1 17.6 
wa2¢ enki sess (60bsaceube 19.5 18 17.5 
New Oriente, 1 = (Baton Rouge)........... 18.5 17 16.5 
EE inns sc. debnibbastecsseasene 18.5 17 16.5 
Toledo, Obi ts pial anak a bapcNeEed 1916 17.65 17.65 
Lake Port Terminals 
Buffalo Cleveland Detroit Toledo 
92 Oct. Premium............... 17.4 cove ee a 
OS eer 15.2(2) aeee ese on 
is cndea.004oee0deede6 11.4(5)x « 11.85 1.7 
ET nods deh 5600 bp eee ee 10.8(3)x 11.75-12.06 10.85 
i eS eV cebueseewene rr (2)11.76-11. x4} 11.45-11.7 
<< 1 Maa aeeeeas 10.4(5)x > (2)10. 75-10 .9(2 10 .45-10.7 
7 | See eae ogne 8 .65a .1(4) (2)7 .6-7.6 
7) Si herpoaeegggqic<s 8.85(2) 8a 7.35(4) 7(8) 


(a) Delivered Cleveland. 


Venezuelan Crude Prices 


Prices are of Creole Petroleum Corp. for sale and/or purchase of cargo-lot quantities FOB deep- 
water terminals at ports named, and are subject to crude availability and company’s requirements ; 
2c per bbl. differential per degree of gravity applies for gravities below and above those shown, 
except for Lagunillas Heavy for which price shown applies regardless of gravity. Price —— 


for each cargo is that in effect at time vessel tenders for loading. For purchases made 

prices shown are basis for such purchases with deductions being made for terminaling and pipe 
line services in accordance with published tariffs. Purchases by Creole not subject to contracts with 
Venezuelan government are made at prices established by schedule shown below less lc per bbl. 
Crude 


Gravity API Price (Bbl.) FOB Effective Date 
$1.76 Las Piedras or Amuay 6-23-53 
2.18 Amua 6-23-53 
1.85 ice Piktees cr Aamep 1- 1-54 
2.30 Amuay 6-23-63 
2.54 Amuay 6-23-53 
2.53 ry. * 6-23-53 
2.58 ras or Amuay 6-23-53 
8.40 Tucupido 6-23-53 
8.06 La Cruz 6-23-53 
2.82 Puerto La Cruz 6-23-53 
2.88 Puerto La Cruz 23 
2.82 Puerto La Cruz 6-23-53 
2.25 pito 6-23-53 
2.30 Caripito 6-23-53 
1.61 Capure (Pedernales) 1- 1-64 





Middle East Crude Prices 


(Prices are per bbl. of 42 U. S. gals., exclusive of local port or other governmental charges, sales 




















taxes, etc., if any; FOB loading port indicated, for gravities shown; 2c per bbl. differential per 
degree of gravity applies for gravities below and above those shown.) 
Persian Gulf 
Crude Company Gravity Price Loading Port Effective Date 
Arabian Esso Export 86-86.9 $1.97 Ras Tanura, Saudi Arabia 1-27-53 
Arabian M. E. Crude Sales $4-34.9 1.93 Ras Tanura, Saudi Arabia 7-21-53 
Arabian Soc.-Vac. Overseas Supply 36-86.9 1.97 Ras Tanura, Saudi Arabia 1-24-53 
Basrah Esso Export 86-86.9 1.92 Fao, Iraq 1-27-58 
Iraq Anglo-Iranian 86-86.9 1.92 Fao, Iraq 7-16-53 
Iraq Shell Petroleum 35-85.9 1.90 Fao, Iraq 1-20-53 
Iraq Soc.-Vac. Overseas Supply 36-36.9 1.92 Fao, Iraq 1-24-53 
Kuwait ~7——— $1-81.9 1.72 Mina-al-Ahmadi, Kuwait 1-16-53 
Kuwait f Exploration $1-81.9 1.72 Mina-el-Ahmadi, Kuwait 7-16-53 
tar yoo hen me 40-40.9 2.08 Umm Said, - 7-16-53 
tar Easo Export 86-36.9 2.00 Umm Said. 1-17-58 
tar Shell Petroleum 39-39.9 2.06 Umm Said, 1-20-58 
tar Soc.-Vac. Overseas Supply 89-89.9 2.06 Umm Said, a 1-24-53 
Eastern Mediterranean 
Arabian Esso Export 86-86.9 2.389 Sidon, Lebanon 7-17-58 
Arabian M. E. Crude Sales 84-34.9 2.35 Sidon, Lebanon 7-21-53 
Soc.-Vac. Overseas Supply 386-36.9 2.39 on, Lebanon 17-24-53 
Iraq Anglo-Iranian 86-86.9 2.39 poli, Lebanon /Banias, Syria. = 7-16-58 
Iraq Esso Export 86-86.9 2.39 Tripoli, Leb /Banias, Syria 1-17-53 
Iraq Shell Petroleum 86-86.9 2.89 Tripoli, Leb /Banias, Syria §«=_: 7-20-58 
Iraq Soc.-Vac. Overseas Supply 386-86.9 2.389 poli, Lebanon /Banias, Syria 1-24-53 





Far East Crude Prices 

Prices are in U. S. dollars per bbl. of 42 U. S. gals., ex local port or other government charges, 
for crude within gravity range stated, loaded in full cargo lots, FOR. port indicated. 
Crude Company Gravity API Price FOB Effective Date 
Seria Light Sarawak Oilfields Ltd. 37-88 $2.60 Lutong, Sarawak 4- 1-54 
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EXCLUSIVE CUSTOM PACKAGERS 


LUBE O1L — ANTI-FREEZE — CHEMICALS 
COMPOUNDING BLENDING 


PENN-CENTRAL OIL COMPANY 
20TH & KANSAS AVENUE 
KANSAS 


KANSAS ae. oS 


=} on 





30 €. 40 $t., N.Y.C. EV 8-4100 





a 


_ SS 


Texas City, Texas 














PATENT CHEMICALS 
sroeattio 
Paterson 4, New Jersey 





TANK CAR BUYERS 


* 
Uniform High Quality 
DEEP ROCK OIL CORPORATION 


PHONE 2-435! 


HARTOL 


ag teleit Motel ise) vile) 
INDEPENDENT MARKETERS 


Maine to South Carolina 


630 FIFTH AVENUE, NEW YORK 20, WY 











This Is Your 
Market Place! 
Write today for Advertising 
Spece Rates. 
NATIONAL PETROLEUM NEWS 
330 West 42nd Street 
New York 36, N. Y. 

















Prices for gasohne do not include taxes; they do, however, include: Inspection fees per , included in both gasoline and kerosine prices, 

imspection fees as shown in nest . Gasoline taxes, shown in separate unless otherwise pA my are as follows: 

ra , include 2¢ federal, and state taxes; also city and county taxes Ala. 1/00e on gasetan: Ark. 1/20c; Fla. 1/te; Il. 3/100c; Ind. 2/25c; 
d in footnot Kerosine tank wagon prices also do not include Kans. 1/100c; La. 1/32c; Minn. 5/200c; Mo. 1/25¢; Neb. 2/1 ei Nev 

taxes; kerosine taxes where levied are ¢ ted in footnotes. Discounts, 1/20c; N. C. 1/4c; N. D. 1/20c; Okla. b/28e; S. C. 1/8¢e; S. D. 1/40c: 

if any, fs shown in footnotes. These prices im effect May 10, 1954, Tenn. 2/5c; and Wisc. 3/1 

as posted by principal marketing companies at their headquarters’ offices, Kerosine inspection ior only: Ala. 1/2c; Iowa 1/50c; Mich. 1/Se 


but subject to later correction. 


























Atlantic Atiencio Stendard of ,CHEYE Esso pane Gasgiine 
Refinin a ; Tepe. & a o Cal i RR _ ) An, Soyer Gaso- rd (Regular Grade) x 
eg Senin 10. iforn a . PY Standa Gasoline ero- 
9 Fuel Fuel 400 Gale. & over Taxes Cons. Dir. sine 
vw Ww. Tw . Taxes T.W. T.W. San Fran., Cal. 16.1 19.6 8.0 T.W. T.W. Taxes T.W. 
pr See Seeee. -. .. + 4 7s Atlantic City,N.J.. 15.2 15.2 5.0 18.8 
Ee 15.8 15.8 7.0 14.4 18. a eS 18.8 22'3 7.0 Rouse oe 2, Oe 
Altoona..... 16.8 16.8 7.0 14.95 18.55 Reno, Nev....... 186 22:1 1.5 me Bm. 
Erie........ 16:8 16.8 7.0 14:95 18.55 Portland, Ore 166 20.1 8.0 a. 2. 2. oo 
Greensburg.. 16.3 16.8 7.0 14.95 18.55 Seattle, Wash. 16.6 20-1 8.5 * Be 22 u's 
Harrisburg. 15.8 15.8 7.0 14.4 18.2 s tea ae 228 8.5 2 3s 2 Ot 
Philadelphia. 15.4 15.4 7.0 13.8 12.6 nei: a ale S ipo 88 isc? 
h.. 16.8 16.8 7.0 14.95 18.55 jj roe ea 24°38 80 - oS ae y MR ey 
4 we * oe lt ¢ ee ee OE Salt 16.9 20.9 7.0 ‘9 3-S 80 14.1 
Wilkes Barrexi4.4 x14.4 7.0 14.7 18.5 Honolulu, T. H 17.2 20.7 8.5 ne. 7. 16.0 
Wil rt 16.8 16.8 7.0 14.7 18.5 airbanks, 29.0 $2.5 4.0 "1 16.7 10 ie:2 
gton, Juneau......... 18.3 21.8 4.0 "7 16.7 7.0 15.2 
a ee 5.4 15.4 7.0 x13.8 x12.7 e pM - Po 
eee 18.9 11.9 6.0 13.4 a ey Charlotte, N.C..... 16.0 16.0 9.0 14.5 
New Haven’ 156 166 60 130 = | Steve = Eiichory........... 6.2 16.2 9.0 148 
: azoneme Bes Poenees ot Mt. Airy... 2.2112: 16.4 16.4 9.0 15.1 
Mass..... 15.7 15.7 17.0 | a - (400 gals. & over) (ex all taxes) Salis! Rew. e cece eens Sy ss 3-8 14.9 
Springfield’: 18:4 11:9 7.0 :.:. 14:0 i. 127 «12-7 14-2 -, a 2 a eS 
Prov., R.I.. 15.5 15.6 6.0 .... 18.2 166 12:2 —; ise Charleston, a6 149 14:9 9.0... 
den.N J. 15:3 15:2 5.9 ici 18 i ae 22 Be Sf Columbia. ........ ‘6 16-6 9.0... 
Albany,N.Y. 15.6 15.6 6.0 14.8 13.0 a. Meee Nae ky epee iy ae «Be SH fe 
nghamton. 16.6 16.5 6.0 15.5 14.1 a gabe AN Nabe is? is: 9:0 14 
alo... 16.2 16:2 6.0 15.7 14.5 7 SE - Ete. ee ~ RE og Rd ey RY 
Elmira... : 16.5 16.5 6.0 15:6 14.2 eee! oe se a eehbeae ee an ee 
Rochester... 16.2 16.2 6.0 15.8 14.4 ae . Shreveport....... 15-9 16.9 9.9 15.0 
8 1. 16.2 16.2 6.0 15.5 14.1 a7 #162 «ibe i Ce age SE oe oe ee 4 
atertown.. 17.6 17.6 6.0 16.7 15.0 17.0 18.5 11.5% 14.0 eee 2 ae se ee 
oe Be Memphis ress «5's 15.3 15.8 9.0 18.9 
. . ttanooga....... ° . ° 14.0 
as St ee 8 18.2 SBT wee eee ees Nashville... .... 5.7 15.7 9.0 14.8 
. ae 15.4 15.4 8.0 14.7 18.6 te at ae, ee Little Rock, Ark.... 16.2 16.2 8.5 14.8 
Charlotte, 
7 e..: 16.0 16.0 9.0 14.9 18.6 Naphthas T.W. & Steel Bhis. 
Jacksonvill Boise—8c gas tax applies to motor fuel only; Newark, N. J. Min. Spirits V. - &P. 
Fla....... 6.1 15.7 9.0 taxes are 2c federal, 2.5¢ 3600 gals. Gover... 18.0 19.6 
Miami... || 10:9 8.9 9.0 Lake—7e gas tax applies to motor fuel ny 24.0 25.5 
; avgas taxes are 2c federal, 4c state. Baltimore, Md. 
Mineral Spirits VMar. molulu—8.6e gas tax s plies to motor fuel 8,600 gals. &over... 16.7 
She terri wee! ble... <3 25.5 
Philadelphia, Pa....... 18.5 = Ft. a | is ex ashington, D. C. 
Pittaburgh........... 22.0 23.0 le ir eben jiquid fuels tax. All -T. prices 3,600 gals. & over... 17.2 
are ex waiian gross income 
Heavy Fuel Oils—T. resellers, 2.5% to consumers. FUEL ang rt 
No. 6 lio. 2 No.4 No.6 
Philadelphia, Pe... 8.22 6.36 Notes: Ailantic Cig, N. J. 5 in? 98.006 00.600 
Gesoline—For other deliveries Chevron 12.9 8.73 2.85 
Tontesercte gasoline t.w. prices 2.5¢ above (Regular) and Chevron Aviation 80/87. add to 13.3 4.05 2.89 
regular, ex and Florida 2c. 400-gals.-and-over price 1.0¢ for 40-199 gale. ; 12.5 owe 
Seveatae- Pa. & Del., le per gal. 0.5¢ Ly 200-399 gals., except for to 13.8 
for t.w. deliveries of less than 100 gals. at one M trade in (excluding Chevron 13.3 
me. Camden—aAdd le for aeliveries of 100-299 Aviation 80/87) where 0.5¢ differential applies 12.9 
ah. 2e for less than 100 to 40-399 ; for less than 40 gals. ses 
Mineral Spirits prices also apply to Stoddard add 5.0c gal.; except at Honolulu add 5.0c for 13.5 
Solvent. less than 40 to Marine trade a 13.8 
Effective dates: "April 22, xMay 2. than 100 gals. to Shoreside trade. Prices for 14.1 
Chevron Aviation 80/87 at Salt Lake City ap- 13.9 
- ly to } ——,= excess r of 40 — ia'¢ 
Co ( B. Prices are Continental’s preme (Premium) are : 
nt‘l tank-wagon prices. s. Current selling 2.2¢ higher, except at Boise, and Salt 14.3 
Oil prices may from those shown Lake, which are 2.0e gal. higher—than Chev- 13.2 
because of local conditions. ) — oo? we quan oor .~y = Fesene suse Loutsinns kerosine prices do ‘not include 
N (Sed a eg pny Ey PE - -F-| Notes: Kerosine Be See Gy ate 
(Gemular\Grade) line sine leas than 100 gals. Shoreside), Add to Chev- Rp Pb dp tle 
agon Taxes T.W. =" delivered prices, No. 6—Washington price is for min. delivery 
Denver, Col.. 15.8 14.8 a 8.0 ° 183 2.0e a 91/98, 5.0e for 100/130 and 8.0¢ for of, 1.050 gals. for min. delivery of 2,500 gals 
Oh 15.6 ~" 8.0 * 16.0 M Rerosine—T.T prices, except at Salt Lake ge I-41. gasoline t.w. prices 2.5e 
Casper, Wyo..... 16.7 15.7 8.0 ” 15.5 City, apply to deliveries of 400 gals. & over. above regular. 
Cheyenne....... 16.9 15.9 8.0 ~ 16.3 other del : than 40 gals., add 
Billings, Mont. . 18.0 ae, Ot ae oo4 Se a le; oo » add 4c; 
Prats <e 6 : 8. ; car, ; be. Salt Lake 
Great Falis...... 18.0 0 7 18:8 City tank truck price is for minimum imperial it my yt ——_ gs 
Helena......... 18.6 8.0 18.8 40 gal. deliveries. Oil Street Heth.) a 
Salt Lake, U....' 18.4 |... 17.0 ~ 17.0 Standard Diesel/Furnace Oil & Standard ou oe 
Twin Falls, Ida... 21.6 iad eee £8 Stove Oil—T.T. prices are for deliveries of 400 Gasoline 
Albuquer..N. M. 16.9 15.9 8.5 T° 15.9 gals. or more For other deliveries: 40-199 Regular Grade) Kero- 
Roswell......... 15.6 14.6 8.5 15.2 add ic; og ey gals., add 0.5¢; less Gasoline sine 
Santa Fe........ 16.9 veces oe ae than 40 gals., add 5c. we Taxes T.W. 
Muskogee, Okla.. 15.0 14.0 "8.5 18.9 “Standard No. 2 Burner Oil. 25.2 14.0 25.2 
Oklahoma City.. 14.8 18.8 8.5 ~ 14.1 222 15.0 24.2 
Mesccess ccs 14:9 18.9 8.5 18.5 - 22.2 18-0 24.2 
umble 4. a ‘ 
oom He Gasoline Ganon Keroine Bi ons Bi 
a rr tax 1 ry | th ity tax- egular e- . ¢ - 
: Albuquerque & Roswell, 0.5¢; Santa Fe, le; T.W. Retail Taxes Wagon tail 23.1 11.0 26.1 
Sheyenen, 10: Gasper, 12. Dallas, Tex... 14.8 20.1 6.0 18.8 17.5 22.9 oe 6 
ants: Ft. Worth.... 14.8 20.1 6.0 18.8 17.5 25.5 9.0 27. 
Salt Lake City and Twin Falls gasoline and Houston..... 14.7 20.0 6.0 18.8 17.5 22.2 11.0 24.2 
kerosine prices apply for deliveries of less than San Antonio.. 15.0 203 6.0 18.8 17.5 25.1 11.0 27.1 
200 gals. ; 200-899 gals., deduct 0.5¢; 400 gals. Be 6 Ue 
and over, deduct le. Notes: 229 10/0 24°9 





Notes: T.W. prices are to all classes of dealers and 
T. W. prices are to consumers and dealers. 
Premium-grade gasoline t.w. prices 2.3¢ 

above regular. 


Taxes: Gasoline taxes are provincial taxes. 
consumers. Notes: Premium-grade gasoline t.w. prices 2e 
Premium-grade gasoline t.w. prices 2c above above regular. 

regular. *Price is for Premium-grade. 
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PRICES in effect May 10—Tank Wagon—Cont. 





Socony Vacuum 
Miehiiges Sivanet s/V 8/V 
Grade Grade Grade Mobilgas (Regular Grade) Mobilfuel Mobilheat No.4 No.6 
Gasoline 80 91 100 «=6©Cons. Dir. Cons. Dir. Mobil Kerosine (No, 2 oe) Fuel Fuel 
Tense T.V. T.VW. FTW. TH FH. TW. FT... TH. Yo! T.V. TC. FV. c ww. T.W. T.W. 
6.0 Se 8 ena GO. hes SBS oven ess» ¥18.0 11.01 6.09 
6.0 re) Pe sack Me Geek: bao. Seo ace x9.5 x«18.1 11.01 6.09 
6.0 15.6 15.6 «10.8 x10.4 x14.2 x9.7 x18.4 09.3 9.4 x13.0 11.01 6.09 
ke vate na Fens ovcse “GEE Ee” Mees chon WERE Ghee “SO ices ant? Seen eee 6.09 
6.0 itn ame er er —— 15.5 15.6 «10.2 «10.5 x14.4 x9 .6 13.5 x9 .2 x9.5 «18.1 11.01 6.09 
6.0 23.3 24.8 .... 14.6 14.6 16.6 165.6 x10.4 %0.6 .... @8 8.0 9.4 %6 12.6 95 6.71 
< Sawer eats se» 16.4 15.4 16.6 16.5 «10.9 11.1 914.4 90.8 913.5 9 10.1 13.1 ..... a 
6.0 28.1 24.1 26.1 165.2 15.2 16.2 16.2 xi1.4 11.6 15.1 10.8 914.5 0.4 910.6 14.1 ..... 10.06 
JT pees vaae wooe§ «16.4 «616.4 «16.6 16.6 218.8 18.6 .... ooce SOM SEG BA.T SOD cress ; 
6.0 : ‘ 8 6.5. c.... SOs B48. .4,... 7 ...:. © Ses Bs 
ue ~ sass ae ey ry wee 27.1 17.1 11.4 1.6 .... 80.8 183.9 10.4 10.6 %18.6 oon 
6.0 28.0 24.0 .... 15.1 16.1 16.2 16.2 11.2 11.4 14.7 .... SB.8 10.2 10.4 913.4 
"are baad -oee §«©16.8 «616.8 16.8 16.8 11.1 81.38 .... 90.6 18.6 10.1 10.3 13.2 
6.0 ay von dns cous. eee) Dn SEP . neces shee $3.6 9.2 %.2 12.7 
6.0 an ad hes eerie RG FH a deus ieee a we ‘ane ginete cued Cane. mare or 
6.0 “e ee 8 14.8 15.6 x14.9 0.55 10.55 .... ®9.95 913.4 °9.55 9.55 %13.0 
6.0 et “ 14.8 14.8 15.6 15.6 0.2 0.2 .... %6 aa Se) «= See? Ymase. 
8.0 aa me 15.8 16.8 17.0 17.0 10.95 15.4 10.35 913.9 95 .... 5 
8.0 Be “f 14.6 14.6 165.8 15.8 %10.35 14.6 %.75 913.0 %.35 6 
7.0 20.8 21.8 23.8 14.5 14 15.7 18.9 %10.25 14.9 9.65 “18.3 9.25 9 
aa ase o>ae ond ae Bee. “Snes pons cine SL baee 
ae shed aad ose  * a . Pee v —- =e jon 
6 ee a NPY DR ME - sae 6 "15.6 <, ak ans 
7.0 28.0 24.0 15.2 16.1 16.1 %10.6 ..-. 910.00 %3.5 9.6 
6.0 21.8 22.8 24.8 14.6 14.56 15.6 15.6 %10.25 "14.9 © .65 913.3 "9.25 
7.0 - owe 15. 16.6 16.6 11.7 %11.7 See 11.1 14.0 10.7 
Se. ihe wee eae ‘ Ea eee .. 2090 ER ccee cece “ae eare 
Tank Wagon Prices Buffalo N. Y. City Rochester Syracuse Boston 
ES EE Re ats oF 19.5 18.0 20.6 22.0 19.0 
Sy EE ie 0c 00 ddcncecehoncdbaasee .o mw 19.5 22.5 23.5 20.5 
Taxes: N.Y.C. prices are ex 8% city sales tax, Syracuse prices ex 2% city sales tax, applicable price of gasoline (ex tax). 
ta 


Mobilheat—New York City (all boroughs) and Mt. Vernon, tank wagon less 0.5¢ for deliveries of 300 gal. or more. 








Notes: Jamestown T. C. prices are delivered prices, all other T.C. are FOB bulk terminals. 
Effective dates: "April30; “May 1, xMay 4. 
Oh Sohio X-Tane Gasoline 
lo Standard Aviation Gas.-Cons.T.W. (Regular Grade) Naphtha & Solvente—Cons. T.W. 
Sehio Sehio Sohio Con- Re- S.R. D.C. V.M.&P. Soh 
Gasoline Avia. Avia. Avia. sumer _ sell- Sole N Naph- Varno- Sol- Keresine No.1 No.2 
Taxes 80 91 100—ls «TW. ere 8.8. vent the vent T.W. = Sohbie 
7.0 23.75 24.75 27.75 18.4 14.9 18.9 21.5 23.0 23.0 22.0 22.0 14.7 4.7 18.7 
7.0 23.76 24.75 27.75 19.8 16.8 20.9 21.6 23.0 23.0 22.0 22.0 14.7 4.7 18.7 
7.0 28.75 24.75 27.75 19.8 16.8 20.9 21.5 23.0 23.0 22.0 22.0 14.7 4.7 18.7 
7.0 28.75 24.75 27.75 19.8 16.8 20.9 21.5 23.0 23.0 23.0 22.0 14.7 4.7 18.7 
7.0 28.76 24.76 27.75 18.1 14.6 18.9 21.6 23.0 23.0 22.0 22.0 14.7 4.7 18.7 
7.0 23.75 24.75 27.75 19.8 16.8 20.9 21.6 23.0 23.0 22.0 22.0 14.7 4.7 18.7 
7.0 28.75 24.75 27.75 19.8 16.8 20.9 21.5 23.0 23.0 22.0 22.0 14.7 4.7 18.7 
7.0 23.76 24.76 27.75 19.8 16.8 20.9 21.5 23.0 23.0 22.0 22.0 14.7 4.7 18.1 
7.0 23.75 24.75 27.75 19.8 16.8 20.9 21.6 23.0 23.0 22.0 22.0 14.7 4.7 18.1 
7.0 23.75 24.75 27.75 19.8 16.3 20.9 21.5 28.0 23.0 22.0 22.0 14.7 4.7 18.7 
7.0 23.75 24.75 27.75 19.8 15 6 19.9 21.6 23.0 23.0 22.0 22.0 14.7 4.7 18.7 
7.0 23.75 24.75 27.75 19.8 16.8 20.9 21.5 23.0 23.0 22.0 22.0 14.7 14.7 18.7 
biegecesditbenecees Cae 18.75 24.75 27.75 19.8 16.8 20.9 21.5 23.0 23.0 22.0 22.0 14.7 14.7 18.7 
Tunes: Menger eperaters can purchase eviation gaseline lam 40 per gal. State Road Tax by supporting purchase with State Tax Exemption Form 
- supplier. 


ts: Sohio Aviation—on contract to hangar operators and resellers, 2c off consumer t.w. 
ee Se denete ae ee ee ene fae See SO OD. 50 to 99 gals. add ic per gal., 1-49 gals. add 2c per gal. 
————- » \ eeemtitieaaes and drum prices are for of gals. or more. For other deliveries: 150-499 gals. add 2c; less than 150 


Premlum-grade gasoline t.w. prices 2c above regular; third-grade prices same as regular unless otherwise noted; s.s. prices are at company operated 


Indiana Standard 


wagon prices listed below were obtained by NPN correspondents who visited Standard 
wf Indiana bulk plants where the company’s prices are publicly posted. 








Red Crown Jex Furnace Oi}——————— Kentuck 
eg. Grade) Gaso- Kero- 100 100- 3 100- 175- 350 850 y 
Dir. line sine 1-99 175 «(349 S849 fe. f. Standard 
T.W. T.W. Taxes T.W. gals. over gals. gals. gals. over & over C K 
18. BS FO TB gien see coos eves eves Net line sine 
: 19:0 17% 6.0 17.1 i6:8 i486 Sed. edad” aaa fa Taxco «OT: 
18.8 16.8 66 168 16.4 14.4. .... bvee anes eevee ence 
We ee: 3S (ee eee ae en... «=O 16.1 9.0 5.3 
A. ee 10 ee Oe icc, Gade! case | lence. Senne 17.4 9.0 .-3 
17.2 15.7 6.0 16.0 14.4 18.4 vee 16.2 9.0 “3 
15.4 15.0 7.0 14.6 12.8 1.8 15.9 9.0 ie 
17.6 16.0 8.0 16.0 144 18.4 16.5 9.0 Le 
. 18.7 17:2 7.0 17.6 15.9 14.9 : 16.0 9.0 16. 
18.6 17.1 7.0 17.5 16.8 14.8 io PEE SE eBay = . 16.4 9.0 i | 
{28 -WS 68 Ba: BS. wx Ace ee Sc 14.6 ‘ +33 1 ‘3 
at gs 
Fuel Oile—T.W.—Ch , TH. Fire-Chief Gasoline ° $ 7 
Sconteal” Beondinn Texas (Regular Grade) Kerosine 16.7 8.0 16.8 
Heater Oil Furnace Oi} Co, Gasoline Dealer 53 
tE seiceteseen 16.3 15.8 1.7. Taxes T.W. 16.1 90 16.6 
100-149 gals............ 15.3 weoe Dallas, Tex........ 14.8 6.0 13.8 15.9 10.0 14.6 
100-149 gals..........-- 15.8 ib Ft. Worth........ 14:8 6.0 13.8 16.0 90 15 6 
150 & over........ 14.8 e Wichita Falls...... 15.0 6.0 13.8 ~ 
1 a ° 14.3 Amarillo.......... 15.0 6.0 13.8 
400 gals. & over... 2... ov Te... <5 Sabena css 15.0 g.0 18.3 — 
eA Y y ¥ Gasoline tax column includes these city & 
Stanclezs Stanelex a aah He $3 13.3 county taxes: Mobile, 2c city; Birmingham, le 
Fuel A Fuel C bp peceeceeseces 2 3-3 2 counts. lam le ety & le county; 
FED gale... 2.0 cc cccscecs 9.65 8.5 Houstes.......... 14.7 6.0 13.8 Pensacola, le city. Other taxes not included in 
750 & over........ 8.9 7.75 San Antonio....... 15 0 6.0 13.3 paces Georgia, kerosine, 1c; 
Taxes: St. Louis, Mo., gasoline tax includes le Port Arthur....... 14.7 6.0 18.8 erosine, le; Mississippi, kerosine 0.5¢. 
city tax. Des Moines, Ia., kerosine and furnace Notes: Dealer t.w. prices apply also to all 
oil prices do not include 6¢ state tax. State classes of consumers with minimum delivery Notes: 
sales, occupation, consumer & use taxes to be of 50 gals. Premium-grade gasoline t.w. prices 2c above 
added where applicable. Premium-grade gasoline t.w. prices 2c above regular. 
*“Temporary” price. ‘ Cons. t.w. prices same as net dealer prices. 
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ats 
face it 


HAVE YOU A DISASTER PLAN FOR YOUR PLANT? 


BOMBS...OR FIRE...OR FLOOD...OR TORNADO 
«+. you can handle them if you act now. 


Let’s face it... the threat of war and the atomic bomb 
has become a real part of our life—and will be with us 
for years. Fires, tornadoes and other disasters, too, can 
strike without warning. 


Whatever the emergency is, everybody’s going to 
want help at the same time. It may be hours before out- 
side help reaches you. The best chance of survival for 
you and your workers—and the fastest way to get back 
into production—is to know what to do and be ready to 
do it. Disaster may happen TOMORROW. Take these 
simple precautions TODAY: 

[| Call your local Civil Defense Director. He’ll help 
you set up a plan for your offices and plant—a plan 
that’s safer, because it’s integrated with community 
Civil Defense action. 

[| Check contents and locations of first-aid kits. Be 
sure they’re adequate and up to date. Here, again, your 


74 


CD Director can help. He’ll advise you on supplies 
needed for injuries due to blast, radiation, etc. 

[ | Encourage personnel to attend Red Cross First-Aid 
Training Courses. They may save your life. 

[| Encourage your staff and your community to have 
their homes prepared. Run ads in your plant paper, in 
local newspapers, over TV and radio, on bulletin boards. 
Your CD Director can show you ads and official CD 
films or literature that you can sponsor locally. Set the 
standard of preparedness in your plant city. There’s no 
better way of building prestige and good community 
relations—and no greater way of helping America. 


Act now ... check off these four simple points... 
before it’s too late. 
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Big Increase Seen 


In Canadian Crude 


A prominent Canadian oil man says 
crude production in that nation may 
reach 750,000 b/d in “two or three 
years.” 

He sees Canada as a “big and grow- 
ing factor in the supply of oil for the 
western hemisphere.” 

President J. R. White told Imperial 
Oil stockholders at their annual meet- 
ing that Canada now has potential 
transportation facilities for 600,000 
b/d of crude, moving east and west. 
Together with the local western 
prairies market, he said, this might 
call for a volume of 750,000 b/d— 
almost three times the present market 
—by 1957 or 1958. 

White said he expects local prairie 
market to reach about 150,000 b/d 
in 1956, roughly 30,000 b/d more 
than the present figure. 

Interprovincial Pipe Line now is 
moving about 110,000 b/d to areas 
east of the prairies and Trans Moun- 
tain Pipe Line is moving 30,000 b/d 
to the West Coast. White said it will 
be possible in the near future to hike 
Interprovincial’s capacity to 300,000 
b/d. Trans Mountain has an equal 
potential, he said. 

It is likely, White said, that when 
1953 Canadian oil discoveries are 
evaluated, the year will stand out as 
the most important since the Leduc 
discovery. 

How about economic considerations 
in acquiring new markets for 400,000 
b/d of crude? “The more distant the 
market into which the crude moves, 
the lower must be the price to make 
it competitive.” 

The cost of western Canadian crude 
is competitive at Vancouver and 
Seattle with California and Near East 
crudes, and it is competitive at Sarnia, 
Ont., with U.S. crude, he pointed out. 

“If it is to go further, it will have 
to pay its way by absorbing the in- 
creased transportation costs and, in 
the case of entry to U.S. markets, 
tariff imposts. The producer would not 
get as much per barrel but, of course, 
there would be no point in accepting 
a lower price unless the greater volume 
would make him better off.” 


Petrofina Refinery 

Canadian Petrofina Ltd.’s $20 mil- 
lion refinery under construction at 
Montreal is set for completion late in 
1955. Included will be a 20,000-b/d 
topping unit, 4,000-b/d_ vis-breaker, 
3,600-b/d fixed bed cat reformer, cata- 
lytic polymerization and alkylation 
units and distillates and gasoline 
treaters. 








CLASSIFIED 


UNDI ERA Rate DISPLAYED RATE 


$1.50 a line. Minimum 3 lines. Box numbers 

count one additional line. ah ay ee ce ey Ay * 

possrean WANTED. Undisplayed rate is one tract basis. tract rates ted on request. 
lf of above rate, payabie in advance. = 

kL. OF 10% if full payment is made AN ADVERTISING INCH is meosured a 

in advance for four consecutive insertions of vertically on one column, 3 columns—30 inches 

undisplayed ads. —to a page. 


Send NEW ADVERTISEMENTS ¢ 0 Gasiied Ade ertising Division 
NATIONAL PETROLEUM News, 330 W. 42nd St., N. Y. #56, N. Y. 


SECTION CLOSES each Wednesday, one week preceding date of issue. 



































STEEL STORAGE TANKS LE TANK, Taal 
SINGLE AXLE TANK TRAILER, 2500 te 4200 
fanoem XLE AN TRAILER, 4500 te 7500 
Railroad Tank Cor Tanks gallon from $1750.00 te $5250.00. 
6,500 t te 12 Gal. Cop. ANDEM AXLE ASPHALT UNITS, 3600 te 
wee. 
Cjeoned = — Pointed —— Tested WE TRADE, FINANCE, DELIVER. PICTURES & 
Heavier — Safer — Cheaper DATA ON REQUE 
Tanks Too Buy from BRUCE E. HACKETT CO. 
Also — C Tank Cars 621 West 58 St., Kansas City, Mo. Hiland (385 
8,000 ond 10,000 Gal. Cap 
Your | jes 


MARSHALL RAILWAY ADVERTISERS INDEX 
EQUIPMENT CORPORATION American Can Co. 36-37 

































































sd Couset Street American Flange & Mfg. Co. 4 
Phone: COrtlandt 7-8090 Avondale Marine Ways, Inc. 65 
Betts Machine Co. 32 
- —- Bishman Mfg. Co. 57 
REPLIES (Box No.): Address to office nearest you 5( 
NEW YORK: 330 W. 42nd St. (36) Blackmer Pump Co. 0 
CHICAGO: 520 N. Michigan Ave. (11) Canfield Oil Co. 48 
AN FRANCISCO: : 68 P Post St. (4) Cvuntinental Can Co 14 
Crescent Co., Inc. 55 
Deep Rock Oil Corp. 71 
Electric Storage Battery Co. 49 
Elk Refining Co. . 69 
== Preitien Vousnt == ° Eris Meter Syetems, Inc.. .2nd Cover 
| Largest Petroleum Retiner im lchign wants Ethyl Corp. .. Facing 2nd Cover 
experienced refinery products salesmen for expan . 5 
| sion program, Michigan, Wisconsin, and I Sadions General American Trans. Corp. of 
| territory—fine opportunity. Write for appoint- Gilbert & Barker Mfg. Co. 23 
| ment giving experience, B. L. Snyder, Aurora 7 
| Gasoline Company, 2920 E. Laketon Avenue, Hartol Petroleum Corp. l 
SS ee Heil Co. . 3rd Cover 
—— Position Weated ——_——_ Hewitt Rubber Div. Hewitt- 
Experienced in middle thirties present! Robins, Inc. 33 
man le y . 
general manager for major oil compan Fy Jones & Laughlin Steel Co. 30 
handling full fuel oi!, gasoline and T lines Leland Electric Co 6 
with wide experience in all phases of ~F—. . 
—_ ar oar renendising both os rae and Marlow Pumps ; 46-47 
unbranded type of operatio ou refer to . . 
locate in a 'e south wat, | Would be ‘agreeable Mid-Continent Petroleum Corp. 79 
to position involving travel. Reply Box PW-2495 Modern Welding Co 11 
National Petroleum News. Moh k Rubber C , 44 
onaw u r VO. 
—— Selling Opportunity Wanted ————  3=—s New England Petroleum Corp.. 69 
Minnesota C ny, well established and ade- Opaco Co. 28 
uately financed, with warehouse and _ trackage Paragon Oil Co 71 
acilities, is interested in obtaining distributorship ‘ 
for State of Minncsets aad adjclaing etnies, = Patent Chemicals Inc. 71 
roducts so to tu ol ealers and industria * 
tants. RA-2699, National Petroleum News. Penn Central Oil Co. 71 
Procon Inc. 40-41 
Republic Oil Refining Co. 71 
Richfield Oil Corp. ... 31 
Robins Conveyors Div. Hewitt- 
==: Gheened Robins, Inc. 33 
Rutledge Equipment Co. 35 
Wanted—4500 gallon single axle tank trailer, i 9 
3 or 4 oaiesstnante. Also 1500 gallon truck Scully Signal Co. * 6 
tank, 5 or 6 compartments. W-2725, National Smith Corp., A. O. 25-58 
sts en ean _______ Southwest Grease & Oil Co. 53 
Standard Oil of California 12-3 
Standard Oil Co. of Indiana 39 
ae 
United States Steel Corp. l 
Small independent Oil Co. in New Mexico on Veeder-Root, Inc. 26 
main coast to coast hig way, illion an a iki 
gallon last year; all equipment — properties Viking Pump Co. 56 
rd in good, shape $125, ,000. | = a all youre. Wayne Pump Co. 9 
for further deta’ Stns! Petroleum News, = Williard Storage Battery Co. 77 
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Michigan Petroleum Assn. Convention 


Sligh Fenton 


RETIRING PRESIDENT of the Michigan Petroleum Assn., 
Lyman Fenton meets with Charles Sligh, board chairman of Na- 
tional Manufacturers Assn. just before Sligh addressed the con- 


vention held in Grand Rapids, April 27-28. Fenton is with 


Truesdell Dubuisson 


MICHIGAN SECRETARY OF STATE Owen J. Cleary, dis- 
cusses a few gasoline tax collection problems with A. L. Trues- 
dell, J. Austin Oil Co., Wayne, and A. D. Dubuisson, Wolverine 
Service Stations, South Haven, at the Michigan Petroleum Assn. 
convention, held in Grand Rapids 


Suburban Oil Co., Pinconning 





Fehsenfeld Truesdell 


ley, Detroit, re-elected executive secretary; V. H. Kellerman, 
Star Oil Co., Port Huron, new treasurer, and Frank Fehsenfeld, 
Crystal Flash Petroleum Corp., Grand Rapids, new secretary 


Hadley Latipes Kellerman 

NEW VICE PRESIDENT of the Michigan Petroleum Assn., 
B. L. Loupee, Service Oil Co., Cassopolis, makes a point to 
. Truesdell at the convention. Looking on are Joseph Had- 
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Its sales success 
spreads throughout the Midwest! 
~~ 


= 


new D-X Ethyl 
the only gasoline 


th UCL plus 
ith all the extras! 


It Can Make A Sales 
Success For You, Too! 


In the cities and on the farms of the Mid- 
west, millions of gasoline buyers have been 
reading and hearing about the only gasoline 
with all the extras—new D-X Ethyl with 
UCL-plus. Every day thousands of these 
people—many of them your customers—are 
changing to new D-X. 


That’s exactly why now is the time for you 
to change to D-X, too. New D-X Ethy] gives 
you the product advantages your customers 
need and want. Its extra octane, extra upper- 
cylinder lubrication, extra mileage, extra 
protection against spark plug fouling and 
fuel system rust bring in your old customers 
and make new ones for you. 





You'll never regret changing to the D-X 
Franchise. With new products like D-X 
Ethyl with UCL-plus and new “Weather- 
Proofed” D-X Special Motor Oil, you'll find 
yourself far ahead of the competition. For 
more than 20 years Mid-Continent Petrol- 
eum Corporation led in the field of gasoline 
additives with its famous upper-cylinder 
lubricant. For almost a decade we helped 
pioneer oil additives. 


Now with great leaps, D-X products are 
even farther out in front. Contact your D-X 
representative now, or write, wire, or phone 
the office nearest you. See how easily you 
can get out in front, too—with the advan- 
tages and profits of new D-X Ethyl] with 
UCL-plus and new D-X Special Motor Oil! 


Hundreds of gasolines... but only one D-X ... the Lubricating Gasoline 


MID-CONTINENT PETROLEUM CORPORATION 
Tulsa, Oklahoma 


Waterloo, la. Terre Haute, Ind. Omaha, Nebr. Chicago, III. Minneapolis, Minn. Madison, Wis. 
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Robert H. Col- 





ley, president of . 


The Atlantic Re- 
fining Co. for 15 
years, and chair- 
man of the board 
since 1952, re- 
tired from that 
position April 30. 
He is continuing, 
however, as a 
member of the 
board of directors. 

As president, Colley guided Atlantic 
through the war years and through the 
beginnings of the company expansion 
that followed. In 1952, he was suc- 
ceeded as president by Henderson Sup- 
plee, Jr. Colley then moved up to the 
position of chairman of the board. 

He has been in the oil industry for 
48 years, starting in oil production in 
the Mid-Continent field. His first job 
was to make an inventory of the oil 
leases in the Cleveland Pool at Cleve- 
land, Okla., in 1905. 

In World War I, he participated in 
the battles of St. Mihiel and Meuse- 
Argonne as a 2nd Lieutenant in the 
307th Field Artillery. 

In 1919 he joined Atlantic as a sales- 
man in the Asphalt Department in 
Philadelphia. 

He was named assistant treasurer in 
1926, and was then made treasurer 
and a director in 1929. 

In 1937 he was elected president of 
the company. 

For many years he was a director 
and a member of the executive com- 
mittee of the American Petroleum In- 
stitute, and at its annual meeting in 
November, 1953, was elected an hon- 
orary life director. He is a trustee of 
the National Foundation for Infantile 
Paralysis, a member of the National 
Industrial Conference Board, and a 
director of the First National Bank of 
Philadelphia. He was born in Bridge- 
port, Conn. His present home is in 
Wayne, Pa. 


R. H. Colley 


Howard G. 
Vesper, vice pres- 
ident of Standard 
Oil Co. of Cal- 
ifornia, is the new 
president of the 
Industrial Re- 
search Institute, 
Inc. Established 
in 1938 under the 
auspices of the 
National  Re- 
search Council, 
the institute meets twice yearly to 
promote improved management in in- 
dustrial research. Vesper was in- 
ducted as president at the closing 


H. G. Vesper 
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Delaney 


Brophy Leath 


Lane Richards 


OFFICIALS OF SINCLAIR REFINING CO., co-sponsor of Chicago White Sox radio 
broadcasts, turn out to welcome the pennant contenders on the team’s first game at 
Yankee Stadium. Lined up for a pre-game picture are: James J. Delaney, advertising 
manager; V. L. Brophy, head of market development department; and Louis W. Leath, 
vice president and general sales manager, all of Sinclair; Frank Lane, White Sox 
general manager, and Paul Richards, team manager 





session of the organization’s meeting 
in San Francisco, April 23. 
aa 
Robert L. Mil- 
ligan is the new 
president of the 

Pure Oil Co. suc- 

ceeding L. S. 

Wescoat who had 

occupied the post 

for seven years. 

The change came 

at the directors’ 

organizational 
meeting in Chi- 

cago, April 30. 

Wescoat, a director of the com- 
pany, was elected chairman of the 
executive committee. He has been 
with Pure Oil since 1925. 

J. Porter Lang- 
fitt will succeed 
Milligan as _ ex- 
ecutive vice presi- 
dent. As senior 
vice president, 
Langfitt previous- 
ly headed the re- 
search and devel- 
opment, engineer- 
ing and patent 
activities, and, un- 
til a few months 
ago, had also been in charge of the 
company’s network of refineries. 

Milligan, a native of Springfield, 
Ohio, joined Pure Oil’s treasury de 
partment in Chicago in 1929. In 


R. L. Milligan 


J. P. Langfitt 


1947 he was elected treasurer, and 
two years later he became a vice 
president. He has been executive vice 
prsident for three years. He joined 
the board of directors in 1952, and be- 
came a member of the executive com 
mittee in 1953. 

A director of the American Petro- 
leum Institute, Milligan holds mem- 
bership on several industry commit- 
tees. In community and civic work, 
he has been active in the Chicago 
Community Fund and Red Cross 
drives, and he has been a member of 
the Evanston, IIl., school board. 

Langfitt started with Pure Oil after 
he graduated from Lehigh University. 
His first job with the company in 
1825 was as a laborer in the former 
Pure Oil refinery at Marcus Hook, 
Pa. In 1926 he was transferred to 
the new Chicago headquarters of the 
company and worked in the distilla- 
tion department. He became vice 
president for refining in 1947 and be- 
came a director in 1954. 


Walter Uhle is now general man- 
ager, supply and distribution depart- 
ment, for California Texas Oil Co., 
Ltd., New York City. Uhle has been 
in the oil business his entire business 
career, serving in managerial capa- 
cities in the West Indies and also 
making trips through Europe. In 
World War II he worked as a mem- 
ber and chairman of the Petroleum 
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NOW. ..a truck battery that lasts 
as much as 3 TIMES LONGER! 


The ALL-NEW 





TRACTOR - COMMERCIAL 
BATTERY 











The ONLY Battery with 


{ 





PLATE 
ANCHOR 


a revolutionary Willard 
/ Plate Anchor is only one of many feature that 


features of the great new Willard ®@ lock | firmly i 
Tractor-Commercial Battery that insures ocks plates firmly in place 
longer life in heavy duty fleet service... 
greater profit for every Willard Dealer. Get 


the complete story from your nearby Willard ® increases battery life by 
Distributor TODAY! as much as 300% 





®@ defies vibration 








WILLARD STORAGE BATTERY COMPANY 


FACTORIES IN: CLEVELAND + LOS ANGELES © DALLAS © MEMPHIS * PORTLAND © ALLENTOWN © TORONTO 
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Supply Committees in the West In- 
dies. Prior to his promotion he was 
manager of the supply and distribu- 
tion department. 

. 


Paul J. Parker, 
secretary and as- 
sistant treasurer, 
was elected a di- 
rector of Phillips 
Petroleum Co. at 
the stockholders’ 
meeting in Bar- 
tlesville, | Okla., 
April 27. All pre- 
vious directors 
were re-elected 
except A. M. 
Hughes and H. E. Koopman who plan 
to retire from the company in July. 

All officers were re-elected at the 
directors’ meeting which followed, 
and W. W. Keeler was elected a mem- 
ber of the executive committee. Head- 
ing Phillips again in 1954 will be: 
K. S. Adams, chairman of the board 
and chief executive officer; Paul Enda- 
cott, president; Stanley Learned, 
chairman of the executive committee 
and assistant to the president. 

6 

Sidney J. Stacey will deal princi- 
pally with company operating ex- 
penses and capital investments in his 





P. J. Parker 


new position as assistant to the presi- 
dent of California Texas Oil Co., New 
York City. Prior to his appointment, 
Stacey was comptroller for the com- 
pany. He has been with Caltex 
since 1927. During the war he served 
as a naval officer attached to the Fuel 


Division in Washington. He is a 
member of the Controller’s Institute 
of America and the Financial and 
Accounting Committee of the Amer- 
ican Petroleum Institute. 

D. L. McCarrol succeeds Stacey as 
comptroller. 

* 


James M. Finke is the manager of 
a new sales office opened by Burns 
Bros., May 1, at 321 E. 149th Street 
in New York City. Finke has been in 
the company’s sales department for 
22 years. 
* 


M. J. Nestrud has been appointed 
supervisor of service station develop- 
ment in the development division of 
Standard Oil of California in San 
Francisco. 


Five personnel changes by Socony- 
Vacuum involve members of the com- 
pany’s foreign trade and lubricating 
departments at 26 Broadway, New 
York City. 
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Frank S. Cooper has been put in 
charge of Socony-Vacuum’s marketing 
interests in West Africa, Gibraltar, Por- 
tugal, Spain and Spanish possessions. 
He was formerly staff adviser in for- 
eign operations. 

John C. Dean, formerly foreign 
trade staff adviser for lubricating and 
industrial products, has been put in 
charge of Socony-Vacuum’s market- 
ing interests in Latin America. After 
starting out in Socony’s laboratories 
in 1933, Mr. Dean worked in indus- 
trial field sales, and then joined the 
home office lubricating department. 
He has also served as industrial dis- 
trict manager for New England and 
manager of the lubricating depart- 
ment’s industrial division. 

Thomas L. Apjohn succeeds Mr. 
Dean as foreign trade staff adviser for 
lubricating and industrial products. 
He was formerly manager of the 
wholesale division in the lubricating 
department. In addition to holding 
several important technical and ad- 
ministrative posts with Socony, Mr. 
Apjohn has held important posts in 
Washington. During World War II 
he served with the refining division of 
the Petroleum Administration for War. 
During 1951, he served with the Petro- 
leum Administration for Defense as 
assistant director of refining and di- 
rector of the aviation fuels program. 

Henry K. Chapin replaces Mr. Ap- 
john as manager of the wholesale divi- 
sion. A chemical engineering graduate 
of Purdue University, Mr. Chapin 
joined Socony’s marketing division in 
Chicago in 1942. Prior to his recent 
promotion he was assistant manager in 
the industrial division in charge of 
chemical products. 

John C. Bliss, formerly assistant ad- 
viser in foreign trade operations, now 
occupies the post of staff adviser in 
foreign trade operations, succeeding 
Mr. Cooper. 

Mr. Bliss joined Socony-Vacuum’s 
affiliate in Turkey as operating man- 
ager in 1947 after teaching engineer- 
ing at Robert College in Istanbul. He 
served Socony overseas until 1952 
when he was transferred to New York. 

Warren A. Beman succeeds Mr. 
Chapin as assistant manager in the 
industrial division in charge of chemi- 
cal products. Mr. Beman joined 
Socony in 1942, after earning a chem- 
ical engineering degree at Purdue 
University. He held various assign- 
ments in the laboratories and in the 
field technical sales service prior to 
being transferred to New York in 
1948. Since then he has served in a 
number of posts on the chemical prod- 
ucts staff, including that of chief 
engineer. 


COMING MEETINGS 


MAY 


Oil Heat Institute of America, 32nd annual 
convention, 20th Oil Heat Show & National 
Indoor Comfort Exposition, Commercial Mu- 
seum, Benjamin Franklin Hotel, Philadei- 

‘phia, Pa., May 16-20. 


American Petroleum Institute, Division of 
Marketing, midyear meeting, Cosmopolitan 
Hotel, Denver, Colo., May 17-19. 


Packaging Institute, Petroleum Packaging 
Committee, Cleveland Hotel, Cleveland, Ohio, 
May 18-19. 


National Fire Protection Assn., 58th annual 
meeting, Statler Hotel, Washington, D. C., 
May 17-21. 

Virginia Petroleum Jobbers, John Marshal! 
Hotel, Richmond, Va., May 20. 


Virginia Oil Men’s Assn., John Marshal! Hotel, 
Richmond, Va., May 21. 

North Caroli Oil Jobb Asen., spring con- 
vention cruise on board the Queen of Ber- 
muda, sailing from Norfolk for Bermuda, 
May 23-28. 

Oil Industry TBA Group, Canadian Section, 
Royal York Hotel, Toronto, Ont., May 26. 





JUNE 


Pennsylvania Grade Crude Oil Assn., 3lst an- 
nual meeting, Hotel William Penn, Pitts- 
burgh, Pa., June 3-4. 


Socy. of Automotive Engineers, summer meet- 
i, Auiassnter and Ritz-Carlten Hotels, 
Atlantic City, N. J., June 6-11. 


Oil Industry Information Committee, Edge- 
water Beach Hotel, Chicago, Ill., June 9-11. 


National Oil Jobbers Council, Skytop Lodge, 
Skytop, Pa., June 13-16. 


American Socy. for Testing Materials, annual 
meeting and exhibits, Sherman Hotel, Chi- 
cago Ill., June 13-18. 


American Petroleum Institute, Eastern District 
meeting, Division of Production, Greenbrier 
Hotel, White Sulphur Springs, West Va., 
June 17-19. 


Louisiana Oil Marketers Assn., annual con- 
vention, Jung Hotel, New Orleans, La.. 
June 27-28. 


AUGUST 


National Congress of Petroleum Retailers, 8th 
annual convention, Sir Francis Drake Hotel, 
San Francisco, Calif., Aug. 8-13. 

Socy. of Automotive Engineers, national West 
Coast meeting, Los Angeles, Calif., Aug. 
16-18. 


SEPTEMBER 


Oil Industry Information Committee, Conrad 
Hilton Hotel, Chicago, Ill., Sept. 8-10. 


Empire State Petroleum Assn., fall meeting. 
Hotel Syracuse, Syracuse, N. Y., Sept. 12-14. 


Packaging Institute, Petroleum Packaging 
Committee, Philadelphia, Pa., Sept. 13-14. 


National Petroleum Assn., 52nd annual meet- 
ing, Hotel Traymore, Atlantic City, d., 
Sept. 15-17. 


Ohio Petroleum Marketers Assn., fall confer- 
ence and golf tournament, Hollenden Hotel, 
Westwood Country Club, Cleveland, Ohio 
Sept. 22-23. 

Pennsylvania Petroleum Assn., fal] convention, 
Pocono Manor Inn, Pocono Manor, Pa., 
Sept. 26-28. 


OCTOBER 


National Assn. of Oil Equipment Jobbers, 4th 
annual meeting, Congress Hotel, Chicago, 
Iil., Oct. 10-12. 


Socy. of Automotive Engineers, national trans- 
portation meeting, Boston, Mass., week of 
Oct. 18. 


Nebraska Petroleam Marketers Assn., annual 
convention, Paxton Hotel, Omaha, Neb., 
Oct. 20-21. 
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Sales Offices: New York, Union, N. J 





LOOK FOR THESE HEIL FEATURES 


Heil Triple-Dished Heads, the 
strongest ever developed for re- 
sistance to liquid surge and efficient 
transfer of shear loads from tank 
shell to fifth wheel and running 
geor. 

Great structural strength through- 
out for safety, road stability, long 
life. 

Neway or Hoobler Spread Tan- 
dems (optional extra) for greater 
legal payload advantages and to 
provide additional tire mileage. 

Many other fecotures it will pay 
you to investigate. 





C., Atlanta, Cleveland, Milwaukee, Detroit 
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Ask any operator, who has driven many makes of liquid carriers, 
what is the lightest weight, easiest-pulling tank. 
The answer is HEIL! 
Ask any producer which tank carries the greatest payload. 
Once again, the answer is HEIL! 
Heil tanks are designed and constructed at every point fo 
reduce weight and increase tank capacity. For example, 
one Heil model is made with 58 fewer pieces and 220 less feet 
of welding than previous models to reduce weight by half-a-ton. 
This tank carries 250 gallons more per trip! There's a 
bonus that puts a nice profit in your pocket. 
For over-the-road liquid transportation of all kinds... 


gasoline, petroleum products, acids, chemicals, liquid sugar, 


asphalt, printer’s ink . .. Heil tanks are the champions of efficiency, 
dependability and profit. Write for literature 


describing every bonus feature. 


DEPARTMENT 3754 


3037 W. MONTANA STREET o MILWAUKEE 1, WISCONSIN 
Factories: Milwaukee, Wis. ©@ Hillside, WN. J. 


Chicago, Kansas City, Denver, Dallas, Los Angeles, Seattle 





Offices: 


BOSTON—Hubbard 2-7765 
CHICAGO —Harrison 7-2562 
CINCINNATI— Garfield 3930 
CLEVELAND— Vulcan 3-6100 





This new Sun bulletin describes the new API service 
classifications for motor oils. It lists the oils Sun offers to whole- 
salers for use under each classification. For your copy, call or 
write the Wholesale Manager of the Sun office in any of the 
cities listed below. 


SUN OIL COMPANY . PHILADELPHIA 3, PA. 


In Canada: Sun Oil Company Ltd., Toronto and Montreal 


DALLAS—Prospect 1611 NEW YORK CITY—Lexington 2-9200 
DETROIT— Woodward 1-7240 PHILADELPHIA—Kingsley 6-1600 
JACKSONVILLE— Jacksonville 3-094] PITTSBURGH— Grant 1-1645 
MONTREAL— Willbank 2131 TORONTO—Gladstone 3581 





